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| THE COOLEST 
FABRIC FOR THE 
HOT NEW LOOK. 


DISCOVER THE 
WONDER WEAVE 
THIS SEASON. 


Linen Club Fabrics' linen is crafted from 

100% French and Belgian flax. To ensure 

that the fabric you wear is extremely soft, 

airy, durable, absorbent and is able to 

protect your body from solar radiations. ! 

Make linen your style mantra. And see 

how this very cool fabric makes you rewrite / 


: , ' 
the hottest fashion rules this season. 
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CLUB 
THE LIFE OF STYLE 





Look out for Linen Club Fabrics stamp of auth 


enticity on the 
edge of the fabric to make sure you own the 


purest of linen. 






JAYA SHREE TEXTILES A unit of Aditya Birla Nuvo Ltd. Tei: (033) 2672 
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HANSAMOTION 


Naturally effervescent: 
Hansamotion brings water 
bubbling out of the 

; open spout. 


Marc Bathing Luxuries Ltd., A-2, S.M.A. Co-op. Indi. Estate, G.T. Karnal Road, Delhi-33 Phones:27691410 Fax : 011-27691445/27692295, E-mail:marc@nde.vsni.netin 
Website : www.marcindia.com 

BRANCHES: Ahmedabad: Ph:: 079-55433882, Fax:079-26464819 Mob: 9879796726 Bangalore: Ph: 56958808, Telefax: 080-51161643, Mob: 9845189175/9980108701 Chennai 
Ph:55672021. Telefax : 28173755. Cochin: Telefax: 0484-2365054 Mob: 9895702525 Goa: Ph: 2703399, Mob: 9823063244 Hyderabad: Ph: 55614534, 55785711, Fax: 04055785088, 
Mob:9849051972, Jaipur, Ph:3025524, Mob: 9829060698, Telefax: 0141-2220651, Kolkata: Ph: 22370793, 22345266 Fax:033-22345266, Mob: 9831364059, Ludhiana: Ph: 0161- 
3013340/3013840, Telefax: 0161-3013840, Mob: 9815311051, Mumbai: Ph: 26054675, Fax : 022 26053272, Mob: 9892999003/9820138109 Siliguri: Mob: 9832015121 

; AREA REPRESENTATIVES : Assam, Guwahati: Mob:9864013680, Bihar, Patna: Mob:9431034699, Chandigarh: Mob: 9888880667, Chhattisgarh, Raipur: Mob:9827176589, 
ujarat: Baroda, Mob: 9898034816 Surat, Mob: 9898034815, Haryana: Gurgaon, Mob:9311256051 Himachal Pradesh, Mandi:, Mob: 9418263300, Jharkhand: Ranchi, Mob:9835148183, Karnataka: Hubli: 
»b:9845141908, Madhya Pradesh: Indore: Mob:9827206077, Maharashtra, Pune: Mob:9822879496, Nasik, Mob:9850075419 Orissa: Mob: 9437022678 Bhubaneshwar, Mob:9437022678, Rajasthan: Kota : 
>b: 9351399496 Uttarpradesh: Ghaziabad, Mob: 9811242048, Lucknow: Mob:9415106575, Varanasi, Mob: 9839951461 Uttranchal: Dehradun, Mob:9412213070, Nepal: Kathmandu, Ph: 4260858/426 1386 
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ast time | went to my barber, after he finished, | said: “Good hair- 
cut.” He turned around and said: “Sorry, Sirji, yeh haircut nahi kiya 
maine, maine hairstyle kiya.” | said to myself: “Wow! So that's 
what I've been getting all these days," and it made me realise how far 
down the idea of style had filtered down. Style now permeates every- 
thing: what we wear—from suits to shoes, the mobile phone we 
use, the gadgets and gizmos in our offices, the car we drive, where we 
eat, the wines we drink and where we vacation. All make a statement 
of our lifestyle. 

BT More is a magazine to keep you informed about the trends and 
the availability of products that affect your lifestyle both at work and 
at play. Today, the array of products and services available is mind-bog- 
gling and the intention of the magazine is to help you make an 
informed choice. Every issue of More will be a themed-offering that will 
dwell at length on a chosen topic. The idea isn't just to look at what's 
available, but to also find out which of India's high-flying executives 
are already using them, to have experts comment on what's good and 
bad, even offer counsel on a variety of issues. 

The theme for the inaugural issue of BT More is gadgets and giz- 
mos. From the ubiquitous desktops on our desks to the laptops we tote 
to our ever-changing mobile phones to digital cameras or personal mu- 
sic players. Gadgets and gizmos have become an irreplaceable part of 
our lives and | often wonder how we ever managed without them. 
Today's gadgets, almost all of which are on the bleeding-edge of tech- 
nology, not only make life easier, but are fashionable and fun. You 
know all that stuff about what all work and no play makes Jack, so 
have some fun picking out gadgets you will enjoy. 


AROON PURIE 
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FEATHERLITE PRODUCTS (P) Ltd. 
#2, Timberyard Layout, Mysore Road, Bangalore 26. Ph:080 26744047 / 5002 / 2307. Fax: 080 26740449 


Email: sales@featherliteindia.com www.featherliteindia.com 
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Video on the go is the latest 'in' 
thing. You can fix it in cars or 

carry it to the picnic. Here's an 
illustrative list of some of the best 
portable DVD players in the market. 


38 Cadence In Some Metre 
Valve speakers are still the best, 
even though they cost an arm, a 


COVER BY KAPIL AND PHOTOGRAPH BY RITESH SHARMA 
leg and half the earth. MODEL: SAHIBA SINGH AND MAKEUP ARTIST: DIVYA SOOD 
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They are among the 
best gadgets in their 
classes. Without an 
exception, they ran 
in the must-have lists 
of the techno-buff, 
the social leader and 
the wannabe alike. 

A connoisseur's 
guide to the world of 
consumer electronics. 
SHIVANGI MISRA 


PRICE: Rs 14,98,800 


specs: Screen size 65"; dimensions 160 X 97 X 11 cms; weight 100 kg; 
contrast ratio 3000:1; viewing angle 160 degrees. 


VU to the world of luxury digital viewing. The BeoVision 4 is a cut 
above the rest and comes with an external processor which can be 
linked to five or six different plasma screens. This makes the screen thinner 
and lighter. Plasma screens, typically, have a working life of about 4,000 
hours, but this one lasts double that time. The price of the television includes 
the 65" plasma screen, wall brackets and the external processor. Speakers, 
however, have to be purchased separately. 
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| Bang & Olufsen BeoVision 4 


65” of pure pleasure; it's really the electronic gadget that will raise 








On request 


: BeoLab 5 (front speakers & in-built subwoofers); BeoLab 3 
(rear sonent) BeoLab 7 (centre speaker); BeoVision 4 65" (plasma screen); 
BeoCenter 2 (DVD player) and BeoSound 9000 (Audio system) 


12" a reason why they call it BeoLiving — once you've been exposed to this system, 
it is next to impossible to get over the cinematic experience it provides at the touch of 
a button (well, actually, several buttons). Not only does B&O provide high quality audio and 
video output, its integrated light system means you enjoy the movie irrespective of external 
noise or light interference. The company claims that its products are among only a hand- 
ful in the world that gives you a true cinema hall feel right within your home. It also gives 
you the freedom to pick the component of your choice from the wide range B&O offers. 
The above package is just our recommendation. 





Bang & Olufsen BeoLiving 


Buy one, and ip ou from the company will come and "x ms “gnung 
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price: Vertu Gold Rs 11,96,000; Vertu 
White Gold Rs 13,66,000; and Vertu White 
Gold Pave Diamond Rs 22,14,000 


specs: If you're asking about features and 
specs, you probably don't want to buy a 
Vertu, but for the record, the phone offers 
SMS, MMS and e-mail facilities, has in- 
built modem support, multiple-language 
display and multi language predictive text 
input and large user memory. 


Yor haven't arrived unless you have one 
of these. But you needn't stop at that 
number. After all, these mobile phones are 
made-to-order and handcrafted with gold, 
platinum, titanium and diamond accessories. 
Some of the really high end (the operative 
word here is "really") models have ruby 
bearings and sapphire parts. They also have 
Yamaha polyphonic hardware and 3-hours of 
talk time. The unique feature of the phone is 
the concierge facility that connects the owner 
to a round-the-clock customer-care centre 
from anywhere in the world (across 175 
countries) at the click of a button. That's 
luxury mobile communication for you. 











Vertu Mobile phones 


PRICE: $400 (in the US): 
Price in India (at launch): Rs 19,990-23,990 


SPECS: 512 MB RAM, Cache size-1MB, 

HDD Capacity- 20 GB, ATI Xbox 360 GPU 256-bit 
2D/3D graphics acceleration, 

maximum resolution- 1920 x 1080, 
16-bit:Surround Sound, 3 x USB 

(4 pin USB Type A), 1 x Ethernet (RJ-45). 
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M icrosoft's latest gaming console will release officially 
in India around Diwali (mid-October), but it has 
been available in the grey market for some months. 
Microsoft's previous offering, the X-Box, was a top-of- 
the-line console, which left its closest competition, the 
ageing PS2 behind; the 360 simply blows it out of the wa- 
ter. It's the only next-gen console available, and the 
only one which exploits the full potential of HDTVs, 
which every discerning gamer should buy. The con- 
sole's central processing unit (CPU) runs at a breakneck 
speed, thanks to its three separate core processors that 
clock in at 3.2 GHz each. Games are re- 
quired to be authored for 720p and 1080i, 
and all games are optimised for the 16:9 
widescreen viewing ratio. That doesn't 
mean you have to have an HDTV to play 
Xbox 360 games; they run just as well 
on regular TVs. The elegantly styled hard 
drive is physically very small and detach- 
able, but it still boasts 20 GB of space. 


P x C. 


PRICE: $4,499 (international); 
approximate grey market price: Rs 3,00,000 





sPECS: AMD Turion 64 mobile processor (800 
MHz FSB, 1 MB L2 Cache); dual graphics cards; 
internal 802.11b/g wireless; optional 
Bluetooth; 8 x dual layer DVD+RW / 24x CD- 
RW; 4 speakers with subwoofer, 19" wide 
screen. 


T one-of-its-kind notebook is especially 
designed to unleash the gamer in you. The 
first notebook with 1 GB of dedicated graphics 
memory brings to you the best of the gaming 
universe. Replete with dual graphics SLI tech- 
nology, 19" wide screen display and up to 240 
GB dual hard drives, here's a laptop that can set 
your pulse racing. And we haven't yet told you 
about the 1.3 mega pixel integrated camera 
which forms part of the standard features. Still 
worried about system failures? The Aurora 
mALX is fully loaded with the AlienAutopsy 
and AlienRespawn systems. The former enables 
the user to directly send and receive information 
to technical support staff for instant checks; 
and the latter perks up the system from the 
worst of failures. And yes, it can also do all the 
mundane things that other laptops do. 
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It's the next best thing after Harry 
Potter and Lord of the Rings 
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Georgia ullini 


from men to gentlemen 
Italian Designer Suitings 
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confidence like never before. Be it 
the Monday morning presentation 
or a client meeting, you tackle 
everything with ease. 
All this and much more, 


thanksto Georgia Gullini. 


A complete range of exotic suiting 
fabrics exclusively created for your 
wardrobe. Your newfound charm 
hasfloored everyone. Who's next? 


Great decisions/néed serious thinking 
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e 1st time in India - 
machine washable and 
tumble dryable suitings 


> 100 % moth-resistant 
easy care suitings 


e Collin Smith engineered 
Siro Spun suitings 
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*Available in select range 


GLOBAL WOOL ALLIANCE PVT. LTD. 
Regd. Office: Hamilton "B" First Floor, Hiranandani Estate, Off Ghodbunder Road, Thane (West) - 400 607. 
Factory: Village Kalamgaon, Shahpur, Dist. Thane, Maharashtra. 
Off. Tel.: 91-22-2586 1275 / 2586 1382 / 2586 1345. Off. Fax: 91-22-2586 1249. 
Email: gm.marketing@globalwoolalliance.com / ceo@globalwoolalliance.com 


AC - 8265/06 





On request 


: 39 megapixel; image size (8/16 bit RGB); RAW 
capture 78 MB; 16 bit colour; slowest shutter speed: 
32 seconds; storage capacity: over 1,500 images on 
80 GB disk; capture rate: 35 frames per minute; infra- 
red filter: mounted on CCD sensor; weight: 2,175 
grams (including Li-lon battery and CF card). 


Talks NAD P 
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i professional goes extreme. This digital camera, 
meant mainly for professional photographers, has 
managed to go where no camera has even dreamt of go- 
ing before—the 39 megapixel mark. This allows users to 
crop images and produces the largest images without 
bothering about pixilation or gradation break-ups. The im- 
ages can be stored in the raw format; this means the re- 
quired storage capacity goes down by at least 33 per 
cent. Top that with the camera's unique Digital APO 
Correction feature that automatically performs a colour 
aberration check for every shot and you have a product 
that's easily streets ahead of most others. 


WWOS DH HOJ 


Hasselblad H2D 39 DSLR 
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ePOS TERMINAL 
FOR A PAUSELESS BUSINESS 





Traditional and EMV Credit / Debit Payments > Loyalty / Gift Cards 
Electronic Coupons > Field Sales Force connectivity > Payment 
collection centres > Billing Applications > Ticketing Terminals 
Low PLU cash register requirements > Order generation and 
Thermal Printer and a Smart Card Reader. Payment processing at Customer premises 
Visiontek is the leader in the Telecom 


Visiontek's ePOS is the first indigenously 


developed point-of-sale terminal with a 


Industry since14 years. And over the years 
with extensive R&D, we have not only built 
world class products but also immense trust 


among our customers. Today we have grown 


into a reliable force to reckon with. Our latest 32-bit ARM core CPU @ 70MHz 8 MB flash memory 
offering, POS terminal will not only retain 16 MB SRAM > Serial Port >128X64 LCD > GSM, GPRS (Dual Band)* 
your existing customers, but can attract new CDMA(1X2000)* > Wi-Fi(802.11b)* > PSTN* > Ethernet LAN* 
ones too, without a pause in your business. *Optional Ta S — 


Smart Cards * Magnetic Cards 
USB master(optional) 


An ISO 9001: 2000... 
Certified Company 


LINKWELL TELESYSTEMS (P) LTD. 


Enabling connectivity 





1-11-252/1/A,Gowra Klassic, Begumpet, Hyderabad-500016. Ph: 040-66388000 (5 Lines) Fax: 040-27763838, 66388006. email: linkwell@sancharnet.in 
Branch Offices: Noida (Delhi) | Mumbai | Hyderabad | Vishakhapatnam | Chennai | Bangalore | Ahmedabad | Kolkata | Kerala 


www.visiontek.co.in 


tnkaaladvertising.com f 





: Rs 1,00,000 Approx 


: 2000 DPI laser engine powered by Razer Precision, 1000 Hz Ultrapolling with 1 
ms response time (compared to 125Hz/8 ms response time in other conventional 
gaming mice); 32 KB onboard memory powered by Razer Synapse; 7 independently pro- 
grammable buttons optimized with Razer Hyperesponse technology for ultra tactile 
button feedback and maximum actions-per-minute (APM) gameplay; size: 5.04" 
(length) x 2.5" (width) x 1.54" (height); ultra-large non-slip rubber coated mouse but- 
tons; gold-plated USB connector for maximum conductivity. 


VV?" there! Those are some specs! But anyone who has played computer games will 
vouch for the importance of the mouse in order to enjoy the game to the fullest. 
Meet the world's fastest laser mouse, that has been specially designed for the compulsive 
gamer. 50 what is it that makes the Copperhead the perfect weapon to kill the enemy from 
across the line? Its unique ergonomic design is meant for those who are constant fixtures 
at virtual crime scenes (or the killing fields, or in extra-terrestrial time warps); the copper 
head ensures accuracy and speed. Its 1000 Hz Ultrapolling giving you a 1 ms response time. 
That should allow you to outdraw the fastest outlaw anywhere in the virtual universe. 
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THE POSSIBILITIES ARE INFINITE co 
FUJITSU 
My Lite. Viy LifeBook. 





LifeBook 56310 LifeBook C1410 LifeBook $7110 


qu E i oe Fujitsu LifeBook range prices start from As 41,990 
nac ce d : = , 
" EIN Got a Free MP3 player with LilaBoc 


Fujitsu recommends Windows® XP Professional. 


Powered by 
ntel® Centrino® Duo Mobile Technology. 


IFEBOOK Built-In Confidence Centrino 


or more information, email to LifeBook@fujitsu-india.com Duo 
ujitsu India 1st Floor, Mercantile House, 15-K.G. Marg, New Delhi-110001 Tel: 011-55475887 


les Enquiries: Fujitsu Concept Stores: 
nedabad 9825234511, 92272 y | Chandigarh 9815141016 
enna 1840924133, 9282235 q Lucknow 93129593900 
ingalore 9845404365. 924348001 Je f 262 112502232 Mumbai UE EET CST RUPEE. 


¿ivo 
TEIR 9830169990, 923163622% Vumbi 92233106 7 Mumbai Fort : 30213308 Call for a Live Demo today! 


ine 9833100890, 9223200327 
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Panasonic 
DVD-LX9 


PRICE: $1,750 (international price); 
approximate grey market price: 
Rs 1,00,000 


SAMSUNG 


specs: Portable widescreen DVD-Video 
and DVD-Audio player with 

9” LCD screen and docking station with 
portable powered speakers; 
progressive-scan video outputs for 
seamless, flicker-free images on 
high-definition and HD-ready TVs; plays 





DVD-R, DVD-RAM, CD, and recordable PRICE:: Rs 1,55,990 (40"); Rs 96,990 (32"); 
MP3/WMA CDs; dialogue enhancer; 2.5 and Rs 69,990 (26") 

hours battery life from included 

rechargeable battery; specs: Colour palette: 12.8 billion colours; 


slim remote control supplied; 
weight: just over 1 kg 


any people rate this as probably the 

best portable DVD player that 
money can buy. It has all the features 
anyone can ask for, and looks cool to 
boot. Best of all, it can be used on the 
move or as a home deck. The docking 
station provides easy connection to other 
AV equipment and delivers 5.1 channel 
audio output as part of a home cinema 
system. It also has a built-in amplifier and 
two stereo speakers. Even better, it can 
also be used as the centerpiece of a home 
theatre system. 


dynamic contrast ratio of 5000:1; viewing 
angle: 178 degrees; HDTV ready (720p, 
10801); advanced Interface : HDMI; 

PC input; DNIe ( Digital Natural Image 
engine); swivel stand 


he company says the design was inspired by 

the grace of a wine glass. And the general 
consensus seems to be that you can get drunk 
(well, almost) on its performance. Its amazing 
palette of 12.8 billion colours offers crisp, stun- 
ning pictures and its high dynamic contrast 
ratio produces the blackest blacks and the 
whitest whites. Also, an incredible 178 degree 
viewing angle ensures that you see crystal clear 
images from the acutest of angles. 







Nikon produces a selection of binoculars, scopes and 
rangefinders to satisfy every need. Our binoculars range 
from compact travelling companions to advanced models 
for professionals and outdoor enthusiasts. High-end 
binoculars are used for everything from birdwatching to 
marine navigation. Standard models are ideal for outdoor 
activities, such as sightseeing, hiking and spectator 
sports, but work great in theatres, art galleries and 


BINOCULARS 
SPOTTINGSCOPES 


) j n 
museums as well. And our fieldscopes and rangefinders RANGE FINDERS 
are every bit as versatile, serving the broadest range of 
personal and professional functions. 127 OPTIONS 






Wh F Wi * E-48, Connaught Place, New Delhi 110 001 
Aw mEmald HW a2 Tel: 011 2341 8828, 2341 4051, 2341 3315 7 


Bangali Whizz 111/1 & 111/2, Dickenson Road, Bangalore. Tel: 080 41133432 
jelhi Alfa Photo Digital 167, Palika Bazar, Connaught Place, New Delhi. Tel: 011 23323129, 23320731 
hradu Cinema Art Studios 18, Connaught Place, Dehradun, Uttaranchal. Tel: 0135 2715216. 3292037 
rabai lirdi Photography Stores 8-2-270, SMD Commercial Complex, Banjara Hills, Hyderabad. Tel: 040 55509216, 23544783 
if Sanjeevni Systech 12, J.N.Road, Kolkata. Tel: 033 64500380 
Au | Photo Guide 267, D.N.Road, Shop No.1, Kumud House, Fort, Mumbai. Tel: 022 22626531. 22619115 
ul Aim Point Shop No, 59, Wonder Land, 7, Mahatma Gandhi Road, Pune. Tel: 020 26134992. 9423005752 


Always insist on the Orignal Nikon Warranty, which is applicable for binoculars distributed bv Audo Viso Pvt. Ltd 






Leica RY 





PRICE: On request 


specs: 7 mm diameter metering field 
outlined in the viewfinder; +3 EV 
(exposure values) in half stops; au- 
tomatic exposure series selective 
metering from EV-4 to EV-20, or 
from 32 seconds at f/1.4 to 1/8000 
seconds at f/11; high-eyepoint 
viewfinder; diopter compensation 
of approximately +2 diopters can 
be set at the viewfinder; additional 
correction lenses are available; built- 
in viewfinder blind; top cover is 
magnesium die-cast, in black or in 
anthracite finish; dimenstions 158 
mm x 101 mm x 62 mm; weight: 
790 grams (1395 grams with the 
Leica Digital-Modul-R) 


here's a reason why the Leica was 

a personal favourite of Henri 
Cartier-Bresson, the father of modern 
photo-journalism. This 35 mm single 
lens reflex (SLR) camera with multiple 
automatic exposure control modes 
still remains the world's favourite 
analogue camera and is specially de- 
signed to be as unobtrusive as possi- 
ble. Known as the precision SLR, what 
sets the R9 apart is its unique adapt- 
ability to even the poorest light con- 
ditions. Even better, with Leica Digital 
ModulR, you can transform the R9 to 
a digital SLR! No wonder most serious 
photographers still swear by the Leica. 
Definitely a collector's item. 








Get ready to meet 
the world in Hyderabad. 


Hyderabad International Convention Centre 





Having hosted events like Pravasi Bharatiya Divas and the Asian Development 
Bank Meet, Hyderabad International Convention Centre is all set to play the 
perfect host to events of global significance ... and put Hyderabad on the 
world convention centre map. 


State-of-the-art infrastructure, design, technology, tele communications, 
audio-visual and other facilities 


32 break-out rooms, plenary for 5,000 delegates, sit-down banquet in a 
pillar-less hall for 5,000 guests, cocktail for over 8,000 guests 


Main Hall measuring 6,480 sq metres, which can be partitioned into six 
smaller halls 


Specialised meeting rooms, speaker preparation rooms, 8 boardrooms, 
all customised to your requirements 


Interpretation booth up to 6 languages, for simultaneous interpretation 
287 room Novotel Hyderabad - international business hotel 


A 15-acre landscaped campus, created for environmentally sustainable 
practices 


Managed by Accor, the world's largest operator of hospitality businesses 


Adjacent to one of India's largest exhibition facilities, with 10,000 sq metres 
of exhibition space 


Contact us at: Tel: (0) 9246 664422, sales@hicc.com, www.hicc.com 








HYDERABAD INTERNATIONAI 
CONVENTION CENIRI 


Adjacent to Hitec City, Hyderabad - 500 032 
Andhra Pradesh, India. 


p Y *. + 


S. AccOR 


Developed and owned by Cyberabad Convention Centre Private Limited, a Joint Venture between Emaar Properties, PJSC Dubai and Andhra Pradesh Industrial Infrastructure Corporation Limited. 


Wilson WATT 
Puppy System 7 





price: over $10,000 (Rs 4,70,000); 
figures depends on exact 
configuration 


specs: Nominal impedance: 4 ohms; 
woofer: 2 - 8 inch per unit; 
midrange: 1 - 7 inch; tweeter: 

1-1” inverted titanium dome; 
sensitivity: 93 dB (1 watt at 1 

meter); minimum amplifier power: 

7 watts/channel; frequency response: 
(with port contribution): 

+0, -3dB 21 Hz - 21 kHz 


any experts say this is the biggest, 

loudest, clearest, and, definitely, 
coolest loudspeaker system that you can 
lay your hands on. Of course, it's also 
among the most expensive, but when 
you're in the mood for music, then what's 
a few lakh here and there? The speakers 
come in three cabinets; one for the 
woofer and two for each set of mid- 
ranges and tweeters. The obelisk-shaped 
cabinets barely hint at the tremendous 
power of the system. Another thing: you 
buy a Wilson WATT Puppy, the dealer 
comes and sets it up in your room to op- 
timise its performance. This may sound 
like overkill, but with a system like this, 
you'll be well advised to take their help. 
Customised speakers? My, my... Isn't that 
really nice and posh? 


The king of loudspeakers 
will blow your mind the 
moment you hit 'play' 





Remember, you need 32 rooms in your 


house to experience its full range 


PRICE: Rs 23.04 lakh* 
specs: Not available 


at would you give to have a music system 
that lets you play music in every individual 
room of your house according to the mood you 
want to create in that space? If your answer 
matches the price of the system, you can go 
ahead and do precisely that—at the touch of a sin- 
gle remote control. The Sonos bundle comprises 
the ZP100 which comes with an in-built amplifier 
or the ZP80 zone players and a controller. All 
you really need to do is to connect the zone 
player to a computer with a high speed internet 
connection and a router. More zone players can 
then be added wirelessly to different speakers in 
different rooms. Once the system has been con- 
figured, all your digital music is at your disposal 
anywhere in your house at the touch of a dial. 
Each bundle, comprising either of the two ZP100 
or ZP80 zone players and the controller, costs 
approximately Rs 72,000. The exact price of the 
system depends on how many rooms you would 
like to extend your system to. 


* Price for the entire 32 room package. 
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Few sound systems 
make you see things differently. 
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BANG & OLUFSEN O 


Make an IQ 


The world's smartest PC 





i-mate JASJAR i-mate JAMin 
Microsoft® Windows Mobile™ Microsoft® Windows Mobile™ 5.0 
5.0 Pocket PC Phone Edition 850/900/1800/1900 MHz 
900/1800/1900/2100 MHz GSM/GPRS/EDGE/W-Fi 
GSM/GPRS/WCOMAWi-Fi 128 MB ROM/64 MB RAM/SD Card 
128 MB ROM/64 MB RAM/SD Card Bluetooth? Compatible 
Bluetooth? Compatible 2.0 Megapixel Built in Camera 
1.3 Megapixel Camera with macro mode 


i-mate™. The specialist in Windows Mobile™ wireless handheld devices. 
Packed with advanced features including Windows Media‘ Player, MSN' 
Messenger, Outlook" Mobile, Word Mobile and Excel" Mobile. Besides 


value-added services such as Hosted Exchange e-mail and antiviral 


e and the Windows Flag logo are trademarks or registered trademarks of Microsoft C orporation in the United States and/or other countries 


www.clubimate.com support Associates" eTrust Antivirus. No wonder, i-mate™ is sought after 


Windows. Windows Mobi 


statement. 


hones, now in Ind 





-mate K-JAM 


Microsoft® Windows Mobile™ 5.0 
: 850/900/1800/1900 MHz 
GSM/GPRS/EDGE/Wi-Fi 
128 MB ROM/64 MB RAM/ 
MiniSD Card 
Built in QWERTY keyboard 
- Bluetooth® Compatible 
1.3 Megapixel Built in Camera 
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LAUNCHED 


i-mate’ Smartllip 


Microsoft® Windows Mobile™ 5.0 
850/900/ 1800/1900 MHz 
GPRS/EDGE 

64 MB ROM/64 MB RAM/ 
MicroSD Memory Expansion 

65k Colour Transflective LCD 
Bluetooth" Compatible 

1.3 Megaptxel Built in Camera 


la 


i-mate SP5 


Microsoft® Windows Mobile™ 
5.0 Smartphone Edition 
850/900/1800/1900 MHz 
GSM/GPRS/EDGE/W-Fi 

64 MB ROM/64 MB RAM/ 
MiniSD Card 

64k Colour QVGA Transfiective 
LCD 

Bluetooth? Compatible 

1.3 Megapixel Built in Camera 


in the UK, Italy, Australia, New Zealand, Middle East, South Africa and 


the USA. Making each communication an evolved piece of work. 









Question: Which i-mate " phone has the unique smartflip option? | 
(A) i-mate K-JAM — (B) i-mate Smartfip — (C) i-mate JAMin 


Send your answer to payal. verma@4gnet.co.in or sms to 6677 


For Inquiry SMS imate to 6677. Centralized customer care No.011- 41523030, 41523070, 41523090 


$ (For inquiry SMS (mate to 6677. Centralized customer care No.011- 41523030, 41523070, 41523090 ) 





i-mate SP5m 


Microsoft® Windows Mobile™ 
5.0 Smartphone Edition 
850/900/1800/1900 MHz 
GSM/GPRS/EDGE/W-Fi 

64 MB ROM/64 MB RAM/ 
MiniSD Card 

64k Colour QVGA Transflective 
LCD 

Bluetooth? Compatible 

1.3 Megapixel Built in Camera 
Intemet and Music Button 


i-mate 


for Business, for Pleasure, for Life 


>" 
(di National Distributor: Fourth Generation Mobiles Retailing & Broadband Services Pvt. Ltd., K.G. Marg, New Deihi-110001. Tel (011)41081012 Fax: (011) 41520637. e-mail: sales@4gnet.co.in 
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V PLANTRONICS 
PULSAR 590A 
Bluetooth-enabled 
headset 

PRICE: RS 9,000 
LAUNCH: 

By February 
2007 






Our resident tech reviewer turns futurist 
and gazes into his crystal ball (or flat screen). 
Here's his take on technology in 2016. 








an we gaze into a crystal ball—or flat screen—and 
predict where technology will take us 10 years hence? 
Is a linear extrapolation, based on our experience 
over the last 10 years, the right way to go about it? It's 
impossible to tell. However, one can make some in- 
formed conjectures about the future. 
There will be breakthroughs in energy solutions. Batteries, 
which die out in almost no time nowadays, will almost certainly be 
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PLANTRONICS 





OKIA replaced by fuel-cell technology or other newer energy storage 
— TV a devices that will beget a whole new generation of power-hungry 
PRICE: N.A. devices. It is fairly safe to say that by 2016, your mobile phone and 
LAUNCH: Later this year personal music player will probably be rolled into one, finally. 


Nokia has already shown the way forward with 
the N91. The other thing that | am fairly con- 
fident about is that most mobile devices will 
double up TV receivers as well. But if you are 
travelling in a Mumbai suburban train 
(what are the odds that the Indian 
Railways still wouldn't have upgraded 
its trains by then? Fairly good, | would 
say) your fellow passengers will all be 
watching television. The Nokia N92, which 
goes well with Bose headphones, already 
does this. Problem is, until some move- 
ment happens on the regulatory side, 
|, mobile TV will remain a dream. But 

























NOKIA 5500 > 


if the regulators get their act together, more than 100 channels Smartphone for sportspersons 
will be available. price: Rs 9,000 p 

| firmly believe that the coming decade will see revolution- LAUNCH: Later this year Á 
ary breakthroughs in display technology. At home, many peo- ØV, N 
ple will watch television on 100” wall-to-wall display panels made M PN 
from 16th generation LCD screens. Japan's Matsushita ONU 
Corporation, in fact, has already announced plans of launch- MS 
ing a 103" LCD screen early next year. And the bill- 
boards you see all over the country... well, 
several of them might well be full action bill- 
boards in the not so distant future. Several com- 
panies already make such billboards which can be 
seen at major sports stadia, New York's Times Square 
and Tokyo's Akihabara. 

Coming to cell phones, current WCDMA 3G standards 
have made video-calling a very pixellated reality. But future 
fourth generation 802.16 (WiMax) and 802.20 protocols and 
even more futuristic HSDPA/HSUPA protocols might well make 
video calling a smooth reality for everybody, maybe not 
tomorrow, but in another 10 years. Then, phones will also be your 
workout monitor. Nokia, in fact, will shortly launch the Nokia 
5500, which will track your workout and utilise a text-to-speech 
engine to tell you about its status. | am also very sure that the 
computing power of cell phones a decade from now could well 
exceed the performance of today's computers, which, almost cer- 
tainly, will have been replaced by mega-machines. If the change 
from 1996 to 2006 is any indication, the clock speed of machines SONY ERICSSON b 
by 2016 will be approaching 1 terahertz (with at least 10 multi- P3901 
ple cores) and running on 32 gigabytes of memory. oda cou Rs 30.000 

And that gets us to games and game consoles. By 2016, we — Within two months 
may be waiting for the then monolithic Microsoft-Sony 
Corporation to launch its XStation 5 or something like that. In the 
shorter term, the Play Station 3 and the Nintendo Wii will chal- 
lenge the supremacy of the XBox 360. 

Meanwhile, the wired headset will become a museum piece 
as universal Bluetooth audio adapters like the Pulsar 590 gain 
popularity. The Pulsar, by the way, is compatible with any device 
















«PLAY STATION 3 
Successor to Sony's Play Station 2 
PRICE: N.À. 

LAUNCH: November 2006 





with a headphone jack, such as laptops, home stereos, MP3 © : 
| i ‘ei A Wii 
players including Apple iPods, and multimedia devices such as = p Seventh generation 
Sony PSP. pain console 
And that is just one half of it. There is talk of androids being €) rom Nintendo 
developed which will satisfy every desire that you might have. PRICE: N.A. 


Even though that idea does still sound a bit too far-fetched 3929 Launch: Within a year 


even for a futurist, you never know. All I can safely predict is that 
technology will have gone a long long way by 2016. All the really 
high tech stuff of today will look like Jurassic era relics. Who 
knows what technology might have made possible by then. 
KUSHAN MITRA 
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Tech Talk 


HERE ARE THE ANSWERS TO THREE 
ISSUES THAT WERE BOTHERING YOU 





Liquid Crystal Display 


Pricey—a top of the line 42” LCD 
display panel from Samsung can cost 
Rs 1.5 lakh-plus 


Limited by current technology to the 
40-42" diagonal widescreen size, but 
these things are slim 


Extreme viewing angles. LCD screens 
display colours brilliantly up to 178 
degrees all around in some cases; 
provide better viewing angles than 
tube televisions 


The latest LCD displays have contrast 
ratios of 5000:1, which means that the 
panels can display good ‘blacks’ and 
have the best colour range of the three 
technologies; LCD panels also do not 
suffer from the problem of ‘burn-in’ 


LCD panels peter out after 50,000 
hours; that’s about five years of decent 
TV viewing 


What kind of television should you buy? 


Plasma Display Panels 


Pricier—a 50” plasma from Samsung costs 
Rs 2.9 lakh and, god forbid, if you get 
interested in the 71" model, you'll have to 
cough up Rs 7 lakh. You can get a nice car 
for that sum 


Can expand to 70-80" diagonal 
widescreen sizes, and they're even 
slimmer than LCDs 


Good viewing angles of 120-140 
degrees but not as good as 
LCD displays 


The quality of ‘blacks’ on PDPs are not 
as good as on LCD. PDPs also face 
‘burn-in’ problem, which sometimes 
leads to ghost images 


Ditto as in LCDs 








Rear Projection 
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Comparitively El Cheapo! They've been 
around for a while, but the fancy 51” 
digital light projection (DLP) sets from 
Samsung still cost around Rs 1.6 lakh 


Up to100” diagonal sets are available, 
but they're big and seem like an unin- 
vited guest in your living room 


Very limited viewing angle; unless you're 
sitting right in front of the screen, the 
image looks dull and uninspiring 


Projection TVs depend on a light source 
which dulls the quality of ‘blacks’ and 
everything looks a bit ‘grey’. Indeed 
display of most colours is average and 
everything ends up looking a bit jaded 


Longer life than the other two, but the 
flip side is the less than best picture 
quality on offer 


Do you have 
a Genius in you? 


{ive with [exa 





G-Note 7000 Wireless Pointer Ergo 525 Look 312P MP3-DJ Sport ErgoMedia R710 
A4 Size Digital Note Professional Presenter 2000dpi laser gaming/ 300K Pixels PC Camera Sporty MP3 audio Advanced rechargeable 
and Tablet. Great Tool with Media Controller Steel Pad QcK with Easy Surveillance Function music player wireless ergonomic combo 


for Professionals & Laser Pointer 


20.44 SYSTEMS CORP 


india Office : Phone : 011-4158 0611 * Fax : 011-2554 2577 * Email : sales_india@geniusnet.com.tw 


National Distributors : 


* Transtek Infoways Pvt. Ltd. : Bangalore : 51240436, 9343826984 * Delhi : 9350536043 * Chennai : 9380521323 * Gurgaon : 9810061316 * Kolkata : 9339144200 
* Mumbai : 9321170002 * Noida : 9310061316 * Hyderabad : 9866190752 * Coimbatore : 9843553045 * Lucknow : 9336475097 * Chandigarh : 9356308003 


* Tirupati Enterprises : Kolkata : 9339207519 + Jharkhand & Bihar : 9334255970 + Delhi : 9350172603 * Mumbai : 9323170474 + Pune : 9370223844 
* Ahmedabad : 9377191919 + Hyderabad : 9391012215 
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Tech Talk 


What's your best bet for email on the go? 





RIM BlackBerry 
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BlackBerry's own handsets are not very 
ergonomic and voice quality borders 
on the atrocious (although the new 
8700g is nifty). But the solution is avail- 
able on handsets like the Nokia 9300 
and the SonyEricsson P910 


First-mover advantage. But a company 
that implements a BlackBerry solution 
will need to invest in new phones for 
all its employees. Most BlackBerry 
handsets look positively dowdy. But it 
is convenient and many people already 
use it 


Requires a BlackBerry server to be 
installed at the back-end of the office 
email infrastructure, but works with 
most email server programs 


Nokia Intellisync 


~ 


Nokia's in-house email solution. Full- 
featured and easy to set up; the problem 
is that it only works on Nokia devices. 
But with a third of the world using 
Nokia devices, that isn't exactly 

a problem 


Nokia has tens of millions of 

handsets with Intellisync capabilities 
already out in the world. Will not require 
a massive investment on new phones for 
companies because chances are, many 
employees already have Intellisync-capa- 
ble handsets 


Requires a server at the back-end as well, 
but syncs very well with different 
operating systems 
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Microsoft Pocket PC 





Fantastic Microsoft Office to Pocket PC 
synchronization, but again, works only 
on devices that run Microsoft Pocket PC 
(such as the O2 and iMate) and these 
have their own set of problems 


Several million people use Microsoft 
Outlook everyday and familiarity is 
Microsoft's ace. But again, since it works 
only on Pocket PC handsets, companies 
will need to invest in new handsets all 
over again. And Pocket PC handsets are 
expensive and not the best ones to use 


Do you use a Lotus Notes front-end or a 
Linux back-end for email? This is not the 
solution you want then. But it is a basic 

free upgrade to MS Exchange Server 2003 
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The Club at The Leela Goa. Mobor, Cavelossim, Salcette, Goa - 403 731, India. 
Tel: (0832) 287 1234 Fax: (0832) 287 1352 Email: theclub@theleela.com / reservations. goa@theleela.com 
Visit us at: www.theleela.com/ www.ghmhotels.com 


HMEDABAD: (079) 2658 3004, BANGALORE: (080) 3057 1172/ 73, CHANDIGARH: (0172) 278 4030, CHENNAI: (044) 2532 2926, 
HYDERABAD: (040) 2784 6970, JAIPUR: (0141) 281 1747/ 244, KOLKATA: (033) 2283 6234-39, MUMBAI: (022) 6691 1234, 





btmore 


Tech Talk 


Is cellphone radiation frying our brains? 


he late Syd Barrett used the con- 

ventional 1960s method to fry his 
brain cells—he just took so much LSD 
that he lost all sense of which space- 
time continuum he was in. However, if 
you believe the conspiracy theorists, we 
are also frying our brains—every time 
we chat on mobile phones. 

There is, it seems, an invisible evil 
hidden inside your phone; it's called 
electromagnetic radiation, and that's 
what's apparently frying your brains. 
The science is not very tough but the 
problem is that there are studies which 
point in both directions. But first, here's 
some basic physics to explain the phe- 
nomenon. 

Eletromagnetic rays include every- 
thing from very low frequency radio 
transmissions, to microwaves, to visible 
light, to X-rays and beyond. Not all elec- 
tromagnetic rays are harmful—visible 
light is an example—but some can make 
you blind, give you cancer and kill you. 
Cellphones are not in a particularly dan- 
gerous part (though it isn’t the safest) of 
the electromagnetic spectrum—their 
frequencies range between 450 mega- 
hertz and 2450 megahertz—and these 
are what physicists call ‘microwaves’ 
inside the radio frequency (RF) band. 
That, incidentally, is the same stuff that 
reheats your cold pizzas. 

Now don't throw away your cell- 
phone just yet; you are not cooking 
yourself every time you talk. It's easy 
for a tech reviewer to summarily dis- 
miss reports of cellphone radiation. But 
lab rats exposed to hundreds of hours of 
cellphone radiation have got cancer. 

Yes, but keep in mind that cellphone 
manufacturers have been consciously 
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HOW THEY STACK UP 


Nokia N80 0.86 
Nokia 9300 0.24 
Nokia 8800 00.46 
Nokia7270 00.46 
Nokia 6820 
Nokia 6600 
Nokia 6610 
Nokia 3650 
Nokia 3220 
SonyEricsson W810i 
SonyEricsson W300i 
SonyEricsson 2600 00.31 
SonyEricsson P910 


0.78 





0.50 
0.45 


0.57 


0.66 
0.74 


SonyEricsson K750i 
Motorola A388 
Motorola C290 
Motorola RAZR V3 
Motorola SLVR L2 
Motorola SLVR L6 
Motorola SLVR L7 
BlackBerry 7100g 
BlackBerry 7750 
Palm Treo 650 
Palm Treo 700w 


0.89 
1.54 
1.58 
1.34 
0.86 
1.27 
1.51 
1.26 


The SAR levels on this list are absorption levels for handsets 
sold in the US. The figures for handsets sold in India may 
be different 

source; CNET, US Federal Communications Commission 
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Not really cooking: SonyEricsson W300i, 
Motorola RAZR V3 and Palm Treo 700w 


reducing the amount of radiation that 
is emitted both from handsets and from 
cellular towers. And most importantly, 
more health conscious governments 
than ours have instructed cellphone 
handset manufacturers to keep their 
radiation levels down to very manage- 
able levels. The Federal Communications 
Commission (FCC) of the US, which has 
to approve every handset before it is 
sold in the US, stipulates that RF ab- 
sorption should be capped at a Specific 
Absorption Rate (SAR) of 1.6 watts per 
kilogram; the EU level is 2 watts per 
kg. The higher the number the more 
the radiation your body is absorbing 
and, therefore, the faster your ear will 
get hot, but at 1.6 watts per kg, it will 
take a decade of constant yakking 
before your ear even gets close to get- 
ting cooked. Importantly, in lawsuit- 
happy countries not a single case has 
been successfully fought claiming that 
cellphone radiation has caused cancer. 

KUSHAN MITRA 
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VVRALE BATHING LUXURY 


Size '1500 x 1500 x 1320 


The Whale bath tub boasts of many features one scouts for. The water fall coming from its tail is inexplicable. Its foam bubble bath relieves 
from the distress of the day. The massage bath is a wholesome experience; the water from the massage jets soothes one's mind, body and 
soul. The underwater lights create a heavenly ambience. Bathe in VVhale Bath tub and savour the incredible and mesmerizing experience. 


Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings 


"PE 


Corporate Off : Roma International Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi - 110034 Tel 27035 77/78 Fax. 27035379 email: info@rokaindia.com www rokaindia com 
Roka Decoré, SCO, 302 Sector 29. City Centre, Gurgaon Ph.: 0124-4269380 (M) 098181 74167 

Dealers - Delhi: North: 98181 74167 East- Ph: 2054 0627. 98181 74166, 93122 25336 West 9818174174 South 9818174162 G.K.: 9310701479 Ghitorni 9818615767 Central 98181 74167 Noida 
98181 74164 Faridabad : 98181 74170 Ghaziabad : 98181 74164 Chandigarh: Ph.: 0172-2734067, 2733094 Fax 0172-2733092 Hoshiarpur: 98148 42997, 98141 42996 Ludhiana: 98/62 00658 
Nawashehar: 098146 55148, 098882 40048 Jaipur: Ph. 0141-2708895 Chittorgarh: 01472-248508, 242738 Kolkata Ph. 2282 1557 Hyderabad Ph 2474 2421 Chennai 9444016550 Goa: 982210421 g 
Mumbai Ph. 2648 1230 Ahmedabad: 98250 08608 Rudrapur: 05944-246989 Dhanbad : Ph. 0326-2305126, 09431121387. Fax 91-326-2307220 
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BANGALORE 4000/24, 100ft. Road, HAL II Stage, Indiranagar. Call 2535 7374, 4216 1777 

CHENNAI 21 (10), 3rd Street, Wallace Garden, off Khader Nawaz Khan Road. Call 28 333 666, 28 333 999 

DELHI - GURGAON 369, CRC Bidg, Sultanpur Cross Road, MG Rd. Call 98108 47889, 93138 40882, 2680 4231 

DELHI M8, Main Road, GK1. Call 41630451-2, 98104 70452, 98116 68330 
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HYDERABAD Opp. Sapna Nursing Home, Babukhan Mall, Somagiguda. Call 4003 8055/56, 98499 88055 
KOLKATA Plot 3, Mirania Gardens, 11F, East Topsia Road. Call 2285 2253/54, 98318 08792 
MUMBAI Sarjan Plaza, 100, Dr. Annie Besant Road, Worli. Call 2498 8249, 98700 88249 






Seem LEATHER | 


www.stanleyboutique.com 


btmore 


Portable DVD Players Afo 
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Video on the 

go is the latest 

'in' thing. V 

It Shows every as 

sign of attainirfg^ V. 
the same iconic 

status that Apple's 
iPod did in | 
the early 2000s. 

You can fix it in cars 


or carry it to the 
picnic. Here's an 
illustrative list of 
some of the best 
portable DVD 4 NU 
players in the SNA 


zt 
LI 


market. 


Sony 
MV-700HR 
FEATURES: 1 7.8-cm 

LCD monitor; 

stereo speakers; > 
plays DVD-video/ d 
DVD-R/DVD-RW/ M 
DVD+R/ DVD+RW/ S XA À t u—-—À 
VCD/DivX; can be easily Sa . SA Teta | X == 
mounted on the headrest of cars. ` 1 $5 ` : {+ 
STANDARD ACCESSORIES: 

One-touch docking station. 

price: Rs 29,990 
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FEATURES: 7 TFT colour monitor; plays DVD/DVD-R/RW/CD/ 
CD-R/RW/MP3; has built-in anti-skip circuitry; convenient on-screen 
display; headphone jack for private listening; audio/video input jack 
for video games, VCR or other AV sources. 

STANDARD ACCESSORIES: Full function remote control; AV 

cable; 100-240V UL listed AC adapter; DC car adapter; stereo 
headphones; lithium-ion rechargeable battery. 
PRICE: Rs 11,990 


FEATURES: 10.2" TFT monitor; AV input/output; 
component video/progressive scan output; 
coaxial digital audio output. 

STANDARD ACCESSORIES: N.A. 

PRICE: Rs 24,000 


FEATURES: 16.5-cm TFT Active Matrix monitor; 
plays DVD/VCD/MP3/CD; offers reversible 
picture mode; 

| AV input, 1 AV output; built-in speakers. 
STANDARD ACCESSORIES: N.À. 

PRICE: Rs 22,990 





FEATURES: 7” screen; plays DVD/DVD+R/DVD+RW/ MP3-CD/CD/CD-RW; 
allows sharing of JPEG image files with picture CD; up to 150 minutes 
of playback time. 

STANDARD ACCESSORIES: Travel bag; car adapter; palm-sized remote 
control; dual headphone jacks; rechargeable battery pack; 

AV cable; car cigarette outlet adapter; AC/DC adapter. 

PRICE: Rs 20,000 





FEATURES: 7" TFT monitor; plays DVD/MP3/ HDCD/CD; 
has built-in stereo speakers; built-in anti-shock system. 
STANDARD ACCESSORIES: Battery; AC/DC adapter; remote 
control; AV cables; car cigarette adapter; carry bag. 
PRICE: Rs 14,000 


LIST COMPILED BY KAPIL BAJAJ 


Information courtesy Rhythm Corner, South Ex-Il, New Delhi; The Music Shop, Khan Market, ! 

World, 62, Janpath, Connaught Place, New Delhi; and Berco s Melody House, Connaught Place, New Dein 
This is a non-exhaustive list. BT More is not claiming that items featured here are the best in their class. Reader 
should conduct their own research before buying any 
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HSIL (An ISO 9001, 14001 OHSAS 18001 certified company.) 
HINDUSTAN SANITARYWARE & INDUSTRIES LIMITED New Delhi: Tel: (+91-11) 25854656, 65960160-64. Fax: (+91-11) 25785278. E-mail: delhi@hindware.co.in 
Kolkata: Tel: (+91-33) 22487406, 22487407. Fax: (+91-33) 22487045. E-mail: hsikolsale@somanyent.com Mumbai: Tel: (+91-22) 22044766, 22022247, 22829301. Telefax: (+91-22) 22022247. 
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ality products from HSIL. ALSO AVAILABLE : BATH TUBS* WHIRLPOOLS = SHOWER ENCLOSURES & PANELS * BATH FITTINGS * KITCHEN SINKS = CHIMNEYS & HOBS 


ail: mumbai@hindware.co.in Secunderabad: Tel: (+91-40) 27848416, 27848417,27848419. Fax: (+91-40) 27848418. E-mail: marketing hyd@hindware.co.in Bangalore: Telefax: (+91-80) 51136377 
ail: bangalore@hindware.co.in Chennai: Tel: (*91-44) 28220912. E-mail: chennai@hindware.co.in Pune: Tel: (*91-20) 56019338, 56019339, 56019340 E-mail: pune@hindware.co.in 
akulam: Tel: (91-484) 2207016. E-mail: cochin@hindware.co.in Website: www.hindwarebathrooms.com, www.hindwarehomes.com 

3 accessories shown above are not a part of the standard product supplied by the company. — HÀ 
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Cadence 


editor goes all poetic on his copy. Cadence Audio makes elec- 

trostatic hybrid speakers and valve-based amplifiers. The latter is 
fairly simple. Instead of using transistors or integrated circuits, Cadence's 
amps use valves which, although a little “less reliable”, produce far bet- 
ter sound. They maintain the perfect curve of sound waves; there is no 
‘digital stepping’ as in digitised systems. Any audio purist will tell you 
that analogue sound is still far superior to digital sound of any kind— 
much like any serious photographer will still swear by film. 

Cadence produces two amplifiers. The Canyasa amplifier comes 
as a set of two; each amplifier handles a separate channel of sound be- 
cause these are true “monoblock speakers”—which deal with a single 
channel of sound each—and Ajay Shirke, CEO of Cadence, is a great be- 
liever in “duo-mono” systems (as opposed to stereo). These are priced 
at Rs 5.75 lakh a pair. Don't get depressed at the price; Cadence also 
makes a simpler “stereo” amp with valve technology, the VA 1HP, which 
costs a more reasonable Rs 79,000. 

Now for the speakers—Cadence’s signature speakers are electrostatic 
hybrid speakers. Before you ask the question, I'll answer it. Electrostatic 
speakers do not use the traditional cone and electromagnet method to 
deliver sound. Instead, they produce sound by creating an electric 
differential between two minutely separated electric stators, thus, 
moving a very thin flexible membrane placed between them. Such 
speakers do not suffer from many of the negative aspects of cone speak- 
ers: there is no time lag, they reproduce mid- and high-range sound 
much better and the output doesn't start "cracking" when you pump 
the volume all the way up. 

Electrostatic speakers are not the stuff of rocket science but they do 
have their share of problems. Their frequency response doesn't extend 
to lower tones and they emit sound perpendicularly; there is no 


T his is the dry boring part that this writer must write before his 
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ELEGANCE 


One steps back in time to an era of serenity, grace and 
grandeur at Le Telfair Golf & Spa Resort 


Set in the historic 19th century ‘Domaine de Bel Ombre’, 
Le Telfair captures the refined, yet relaxed, colonial spirit 
of Mauritius, evoking the romance and style of that era. 


Nestled between the turquoise waters of a pristine lagoon 
and the hills of Pleine Champagne, the resort has received 
high accolades since opening (Top 60 Hot New Resorts in 
2005 by Condé Nast Traveller, Top 100 hotels worldwide 
in 2005 by ABTA magazine) 


Take this opportunity to enjoy a stay in one of the world’s 
new “Hot Resorts*”. 


A serene haven in the midst of expansive tropical gardens, 
the Resort offers the residential charm of plantation-style 
mansions to the backdrop of fountains and pools, 
frangipani and tropical scents with birdsong in the air. 


Upon arrival, you will find the best accommodation that 
Mauritius has to offer, refined rooms and suites with 
generosity in space, facing directly onto the Indian Ocean 
or onto the Citronniers River. Rediscover yourself in time 
with draped four poster beds, beautiful plantation 
furniture and a harmony of colours 





A 
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Renowned for its gracious settings with inspired tastes 
and flavours, dining in one of our 3 restaurants becomes à 
gourmet moment. Annabella's, where you can personally 
meet the chefs in our interactive "show kitchen". Exotic 
Gin'ja, steps from the beach, serves fresh fish and 
seafood with Asian influence. For romance and French 
inspired cuisine with an island twist, the magnificently 
restored 'Chateau de Bel Ombre' is perfect 





For cocktails or a place to retire after dinner, the unhurried 
pace of the Cavendish Bar offers the perfect spot to relax 
and unwind with live music. 


As you plan for tomorrow, the options are endless! 
Perhaps you may enjoy the challenge of our 18-hole 
championship golf course, or practice on our 9-hole short 
course. Why not a pampering session at the Six Senses 
Spa, your sense of balance restored? Feeling more 
adventurous, you can seek out our local wildlife in our 
own magnificent nature reserve, Valriche. Or maybe just 
time out on the beach, sailing, waterskiing, kayaking or 
snorkelling in warm tropical waters. 





Ithas been a perfect day! 







Le Telfair Golf & Spa Resort. ..along a path less travelled 


For our special offers or more information in India, contact 
Email: info@outboundmarketingindia.com 
Delhi: +91 11 2623 6525,26219220 
Mumbai: +91 9819483108 

Website: www.letelfair.com 


Mauritius 
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Cadence 


spread of sound as in cone speakers. Plus, they are very expensive. So, while the tech- 
nology has been around for over half a century, cone speakers have remained the 
standard in audio reproduction. Now, Cadence has solved some of the problems (but 
not the price bit); it has designed a “hybrid” speaker which uses a cone to produce 
the low ranges. It has also solved the time-lag problem by using bulletproof and su- 
perlight Kevlar-Nomex cones. As you can observe in the pictures, the electrostatic 
speaker is curved slightly to give a better spread of sound. 

The price bit is still the depressing part. The cheapest Cadence electrostatic hy- 
brid, the Anina range, starts at Rs 1.01 lakh a pair; the most expensive, the Arca, costs 
Rs 4.4 lakh a pair. Shirke himself uses the mid-range Arista speakers ("perfect for his 
room", he says) which are Rs 1.45 lakh a pair. Again, don't get too depressed at the 
prices. Cadence is producing cone-based bookshelf and floor speakers for first-time 
(read: more budget-conscious) buyers. The Arita and Diva ranges cost between 
Rs 44,000 and Rs 69,000. 

So, happy listening. 

KUSHAN MITRA 


One day in late April, on the outskirts of Pune, this man saw sound. 

You'd usually need to imbibe some acid for that; 

But of that pre-requisite for LSD he simply got 'round. 

By visiting Mr Shirke who, in all India, has the best office room. 

And a thing to make you forget the heat, the dust, even your personal gloom. 


Mr Shirke, Ajay to friends, is what you'd call an audiophile, a sound-buff. 

There are amplifiers in his room, pre-amplifiers too and cables from Netherland, 
Several speakers in several sizes and LPs where you can hear the rough. 

Never mind his impressive LP collection; this, hear ye all, is the gent, 

Whose speakers and amps are renowned in New York, Tel Aviv, even Kent. 


It all started when Ajay, whose family makes skyscraper cranes met, 

In Pune's famous Osho ashram, a burnt-out Philips engineer called Walter Schmid. 
It was completely accidental, and no one could have ever bet, 

That out of it would emerge the aforesaid amps and speakers 

Of the kind for which, since Alan Freed's days, there've always been seekers. 


The speakers, you see, are electrostatic hybrid; the amps, valve. 

The technology behind these is verbose and interested ones will have 
to see the prose. 

But the sound, oh, the sound (yes, the sound), it is a veritable salve. 

The man heard Q Jones' Walk on the Wild Side, some Rambabu Ghosh, 
CCR's Fortunate Son, 

And cursed himself for not carrying Led Zep's How the West Was Won. 


Now, as you may have guessed, Constant Reader, all this comes at a price. 
Look around, says Ajay; the equipment in my room is worth Rs 8 million. 
Now, Mr CEO, that's the kind of money that can get your wife some serious ice, 
But wait a minute, don't dismiss Cadence (that's the name) outright and 
toss this mag to the ground. 
Tell us, pray tell us; you've heard music but have you, have you ever seen sound? 
R. SUKUMAR 
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The amazingly fast and easy way 
to store and work with massive 
amounts of data 


These high-capacity drives make it easy to store and backup your data 
with a simple push of a button. You can safely store business files, 
movies and photos, the latest games, your favourite music and more. 
The interlocking design lets you securely expand your Seagate storage. 


Seagate 
Pushbutton 
Backup Drives 


These 7200-RPM whisper-quiet drives safeguarded by built-in, self- 
monitoring technology that continuously checks your hard drive for data 
safety and drive performance. 





It's available in a vast choice of interface and drive capacities ranging 
USB/Firewire from 160 GB to 500 GB to suit your every need. 


For more information please contact 


eSys Distribution Ltd: 011 - 41811694 Toll Free Number 1800 180 11 04 
Redington (India) Ltd: 044 - 42243535 or visit us at www.seagate.com/india 


HI! /Seagate/BTMore/358 
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Guest Column 





If anyone's curious, here's what's in my gadget bag: the technologies | own and use every day. 
These aren't necessarily endorsements, but it may be interesting for people to see what the 
editor of Wired, who is exposed to an awful lot of gadgetry, actually chose to buy. 


Computer: Lenovo ThinkPad T60 (Core Duo, EvDO) 
Second computer (travel and bedside): Lenovo X41 Tablet PC 


- Handheld gameplayer: Nintendo DS (mostly used by the kids, aside from a little Brain Age for me) 


Phone: Treo 700p 
MP3 player: Creative Zen Micro 6GB 
Digital voice recorder (for interviews): Olympus DM-10 P 













CREATIVE 
» DVR/media server: Dell Media Center PC 
Videogame console/media extender: Xbox 360s (two) 
» Video display: Panasonic AE900 projector 
Main surround sound: Onkyo HT-S777 
Remote speakers: 


Music streamer for rest of house: Roku SoundBridge M1000 
Universal remotes: Harmony 680s 


m PØ 


8:12 19:44 am 4/14/06 













Photo 
» SLR camera: Canon Digital Rebel XT 
» Pocket camera: Canon Digital Elph SD630 
» Camcorder: JVC DVM-90 





Networking 
» Linksys routers, cable modem, Wi-Fi access points and hubs (a mix of gigabit and 100baseT) 
» Network backup storage: 
» Network printer: HP psc 2200 multifunction printer (no longer available) 


Link Station 





Services 

» Music: Rhapsody 

» Phone: Sprint 

> ISP: Comcast broadband, Earthlink email server 
» Blog: Typepad 

» Feed reader: Bloglines 

» Web hosting: Hostway 

» DVD: Netflix 


» Browser: 

» Charts: Adobe Illustrator CS 
» Other graphics: Corel Draw Essentials 

» Photo touchup: Photoshop Elements 4.0 
» Photo library: Picasa 

» Outliner/notes: ActionOutline 

As an aside, most of the data analysis for the Long Tail* was done with database queries 
in Access, outputting to Excel. The charts in the book were done in Illustrator. 





* Long tail is a statistical term used to describe distribution patterns where infrequent occurences cumulatively outnumber 
and outweigh the most frequent patterns. Chris Anderson first coined the phrase The Long Tail (in capitals) in 2004 to 
describe the business model followed by companies such as Amazon.com and Netflix. He has also published a book, 

The Long Tail: Why the Future of Business is Selling Less of More, this year. 
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ECHIES| 





They are compulsive 
gadget lovers. At 
work, at home, at 
play and on the go, 
they must have 
their favourite little 
toys around. Some 
of the biggest 
names in India Inc. 
bare their souls on 
their (first?) love. 


















ki | vik sim- 
one day ," he says. His 
Noki 71 10, alsc o a Nokia 3650 with 
“aðr and a P. n Ite Spenser organiser. “People gawk at me _ 
i wh a || use it,” h e | ' says bout his Nokia 7110 mobile which has a mono- _ 31 
` chrome green screen. Kejriwal is quite sentimental about this phone." 
_ built my business (he runs one of India's largest online contest sites) on Ns 
it. Every significant phone call took place on it," he says. His dream wah 
now is to set up a museum displaying the oldest electronic gad yc. 
world. That could be something to look forward to. 







"Like driving vintage cars, using 1990s ` 
gadgets will become cool one day” 


List of gadgets owned 

€ Laptop: HP 9010 "Y 
€ Cellphone: Nokia 7110 & 3650 
€ Media player: White iPod-40 GB. 
@ iPod accessory: iTrip — — f 
@ Personal digital assistant: Palm ille 
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VISHAL GONDAL 


Founder and CEO/ Indiagames 


Gondal was 13 years old when he 
bought his first high tech toy, a small 
Sinclair ZX Spectrum computer. He 
got hooked. Now, as head of one of 
India's largest gaming companies, he 
buys a new computer every year and 
a new mobile phone every six months 
and currently uses the latest Compaq 
Light Laptop b1800 notebook and 
the new Nokia N90 mobile phone. In 
his line of work, it is important for 
him to stay abreast of the latest trends 
in technology; and it helps that his 
passion is also his business. He is also 


List of gadgets owned 

è Laptop: Compaq Presario b1800 

@ Cellphone: Nokia N90 

e Camera: Sony Cyber-Shot DSC-T30 
e Wireless phone: Linksys CIT 200 

e TV: 42" Panasonic Plasma 

e Game console: Nintendo DS 

e PC: Media Center 

e Digital Set-top box: Hathaway 


e Wireless e-mail device: 
BlackBerry 8700g 


addicted to his Media Center PC which has a 300 GB hard disk and a dual TV 
tuner. "I can watch a TV programme and record another channel at the 
same time," says Gondal, who spends three hours every night from midnight 
to 3 am on his collection of gizmos. “| am a natural at using these things and 
never consult a manual," he says. Gondal also has a habit of tinkering with 
his gadgets; this usually results in him ripping them apart. "But I'm seldom 
able to put them back together," he laughs. 

AHONA GHOSH 
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CEO/ Ittiam a Systems 


He runs one of the hottest start-ups in 
India’s Silicon Valley; so it comes as no 
surprise that Rajam is on the ball with 
the latest gadgets in the market. “| 
had a Palm Pilot earlier, but now | 
have my Samsung X100 cellphone 
handy all the time to keep in touch 
with clients, partners and employees,” 
says Rajam. But his pride and joy is the 
new video IP phone his company has 
developed. He uses that extensively as 
well. But despite his cutting-edge cre- 
dentials, he’s not even the first among 
equals at home. “My kids still seem to 
know more than me about the latest 
cellphones and music,” he jokes. 
RAHUL SACHITANAND 
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List of gadgets owned 
Laptop: Dell Latitude X1 
@ Still camera: Olympus FE 150 


@ Video camera: 
Panasonic Palmcorder PV L-552H 


© MP3 player: 
Creative ZEN Neeon V Plus 





SOUMIK KAR 


ARUP SEN 


Executive Director/ Cox & Kings 


Sen's father was a scientist. "My most 
ecstatic moment as a child was hold- 
ing a weather balloon in dad's of- 
fice," he recalls, adding that he would 
spend hours watching "those things 
go up". Sen is very practical about 
high-tech toys—they have to add 
value to his work at the world's oldest 
travel agency. "I love new gadgets, 
but not for their 'cool factor'," he 
says, adding: "they have to benefit me 
in some way by making my day-to- 
day life simpler." He's not in awe of 
any gadget, not even his new O2 
XDA personal organiser-cum-mobile 
phone which he purchased two weeks 
ago. This helps him keep in touch 
with business associates all over the 
world and also doubles up as his sec- 
retary on trips outside Mumbai. "It's 
hot today, but something else will 
replace it tomorrow," he says. At 
least, there's something aspirational 
about that. 

AHONA GHOSH 


"| don't buy 
for their ‘cool’ factor" 


List of gadgets owned 

@ Laptop 1: IBM Thinkpad Wireless R 52 
€ Laptop 2: HP Special Edition DV 1660 
@ Cellphone: 02 XDA 


€ DVD reader/writer: Sony CDA Direct 
€ Camcorder: Sony DV Direct MC 1 





DEEPAK G. PAWAR 


RAJESH RAO 


CEO/ Dhruva Interactive 


"I love fiddling around with gadgets 
and discovering their functions even 
before opening their operating man- 
uals," says Rao, who bought a Sony 
Vaio SZ series laptop—he got a $400 
discount as he agreed to buy the 
demo model—on a recent trip to 
the US. "It's a great laptop; it has 
an integrated camera and mike and 
a dual graphics card option that give 
me enough 'juice' to demo my latest 
games," he gushes. Rao, who pio- 
neered the gaming industry in India 
nine years back, is also an avid nature 
photographer; he uses a Sony T-7 
for this and also regularly upgrades 
his cellphones. He has just acquired a 
Nokia N70, but mostly uses IP te- 
lephony (both Skype and Vonage) 
at home to stay in touch with his 
clients on the US West Coast. 

RAHUL SACHITANAND 


"| got a $400 
discount on my new 
laptop since | agreed 
to buy the demo 
model at a US store" 


List of gadgets owned 

€ Laptop: Sony Vaio SZ 

e Cellphone: Nokia N-70 

e Still camera: Sony T-7 

e Game console: Microsoft XBox 360 
@ Phone: Vonage IP Phone 
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MICKEY NASIRI 





GM and Country Head/ CSR 


Nasiri kept in touch with his relatives 
during key matches in the recently con- 
cluded soccer World Cup using his lap- 
top, a Bluetooth hands-free headset 
and Google Talk. “It was great fun, 
since technology allowed me to keep 
talking to my relatives around the 
world for free. It was almost like watch- 
ing the match together,” says Nasiri, 
who heads the Bangalore develop- 
ment centre of the UK-based CSR which 
offers Bluetooth-based software and 
hardware solutions to companies like 
Nokia, Dell, Panasonic, Sharp, Motorola, 
IBM, Apple, NEC, Toshiba and Sony. 
His taste in gadgets encompasses both 
the old and the new. He has a gramo- 
phone and a rotary dial phone (picked 
up off Bangalore's streets); he also has 
a Nokia cellphone to stay connected 
24/7 and a packed MP3 player. “I listen 
to all types of music on my iPod and will 
shortly buy a feature-rich handheld 
(possibly the Palm Treo 700 P) to replace 
my old Palm," says Nasiri. 

RAHUL SACHITANAND 


“| used the net to 
‘be with my family’ 
during the World Cup” 


List of gadgets owned 
@ Laptop: HP Omnibook 6100 


@ Cellphone 
accessory: 
BlueTrek 
Bluetooth 
headset 


e Web camera: 
Logitech 


@ Media player: 
le iPod 

ano 2GB 
€ Personal digital 


assistant: 
Palm P130 


The steamy secrets are out! 
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FUN FEARLESS FEMALE 


The mercury is rising this August. As we reveal steamy bedroom secrets in our sex survey. 
Let Bipasha singe your fingertips as you absorb our red-hot advice on beauty moves no man can resist. 
Read all about bloopers, fantasies and much more. 
No wonder we've sounded the RED ALERT for this issue. 








Add-Ons 


accessories 


Apple's iconic music player has spawned a multi-billion 
dollar global industry in accessories. Independent vendors 
today manufacture many more of these than Apple itself 
does. Here’s a randomly selected list of iPod accessories. 





v iDog 

What is it: Speaker 

What does it do: It's really a cute 
i-Station little speaker that doubles up 

| as a toy dog. Plug an iPod into the 
I-Dog's side-port and enjoy the great 
sound emanating from the 

speaker on its back! The tail is actually 
a toggle to turn off the speaker 
(when the speaker's off you can listen 
to music through headphones). That's 
not all. The i-Dog rocks with flashing 
lights, and its body movements 
change according to the mood of the 
music being played. The toy dog 
features seven kinds of LED lights that 
flash in many different patterns. Its 
feelings range from happy to angry 
and it shows this by moving 

its ears, rotating its head and by 
changing the colour of the seven LED 
lights. It is happy when you 

touch its ears and the pad on its head 
and is surprised when you touch its 
nose. The iDog gets very angry 

if you touch its tail! 

Price: Rs 2,600 


d 





What does it do: It offers a complete listening, recharging and synchronising 
solution package for iPods or iPod Minis. The iStation's sub-woofer, dynamic 
tweeter speakers and 3D surround sound processor produce high quality Hi-Fi 
sound. It's very compact, measures only 137 mm x 195 mm x 40 mm and can be 
powered by AC mains or 4 x AA batteries (not supplied). By using the line-in 
port, it can also be used in conjunction with a number of other audio devices 
such as MP3 or portable CD players. 

Price: Rs 4,000 
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a JBL On Time 

What is it: High-performance speaker 
and sound centre for your iPod 

What does it do: It lets you wake up 
to music stored on your iPod. Just con- 
nect your iPod to JBL On Time and ex- 
perience clean, powerful and dynamic 
sound. The upward-firing tweeter and 
horizontal low and mid-range trans- 
ducers produce a 360-degree sound 
field. JBL On Time includes a radio, 
clock and dual alarm, and is the 
world's first time machine to include a 
menu-driven, intuitive user interface. It 
incorporates the Apple iPod Universal 
Dock adapter, and is compatible with 
most docking versions of the iPod, in- 
cluding Nano and 5G versions. A stereo 
mini jack connection allows you to en- 
joy high-quality audio from a variety of 
other devices, including MP3 and CD 
players, desktop and laptop computers 
(all platforms), and satellite radio. 
Price: Rs 17,990 


+ 
6o 1$ 


*LV Etui iPod Monogram 


What is it: It's a case 

for your iPod 

What does it do: It tells 
the world you've arrived. 
Monogrammed LV, for Louis 
Vuitton, this multi-coloured can- 
vas cover is light, bright 

and just the thing to 

flaunt on your belt (it is, 
after all LV, and more 
expensive than many iPods) . 
The cases sport peach 
natural calf leather lining 
and brass studs. 

Price: Rs 12,900 


v Bose SoundDock System 


What is it: Speaker system 
What does it do: Just plug it in, 
pop in your iPod and fill the 
room with vibrant sound. The 
iPod charges as it plays, so you 
enjoy music without interrup- 
tion. A remote lets you control 
the SoundDock system from 
across the room. 

Price: Rs 17,888 








vBang & Olufsen A8 
What are they: Earphones 
for iPods 
What do they do: With these 
earphones, Bang & Olufsen has 
struck the perfect balance 
between a design that fits an 
individual ear and a sound quality 
that is second to none. Crafted 
from aluminium and hard rubber, 
these earphones can be adjusted 
to fit the contours and curves of 
most people's ears. This ensures 
that regardless of whether you're 
relaxing, walking or jogging, they 
always sit comfortably, and firmly, 
in place. The A8 earphones stop 
the leakage of sound and give you 

a truly unique music experience. 

Price: Rs 10,800 
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a Apple iPod Socks 

What are they: Protective 
coverings for iPods 

What do they do: They dress 
up your iPod in six vibrant 
colours—green, purple, grey, 
blue, orange and pink. 
Compatible with all iPod models 
except the iPod Shuffle. 

Price: Rs 1,490 


Information and prices courtesy: iStore, G-3, Sector 18, Noida; LV 
Trading India Pvt Ltd, The Taj Mahal Palace & Tower, Mumbai: 
iWorld Business Solutions, CG-01 Ansal Plaza, Andrews Gunj, 
New Delhi; Bang & Olufsen, 18/48 Malcha Marg, Commercial 
Complex, Diplomatic Enclave, Chanakya Puri, New Delhi; Mercury 
Audio Video, 20 Khan Market, New Delhi; Dass Studios, F 12, 
Connaught Place, New Delhi; The Music Shop, Khan Market, 
New Delhi and Rhythemics, 5 Palika Bazar, New Delhi 








vH2O Audio 


What is it: Waterproof covering 
for iPods 

What does it do: It is a water- 
proof housing that allows you to 
swim while enjoying music (or 
watching a movie on iPod video!). 
With the H2O Audio series, you 
can dive 10 feet deep and still 
maintain complete control over 
your iPod. The product's 
Commander Scroll Wheel allows 
you to use the Click Wheel in wa- 
ter. It also has LatchTight locking 
system and SealTight connector 
(compatible with standard 3.5 mm 
headphone plugs). The package 
includes a Sport Armband. 
Price: $79.95 (Rs 3,757.65) in 
Singapore; estimated Indian price: 
Rs 4,500 (there is no official H2O 
Audio reseller in India) 





« iPod Hi-Fi 


What is it: Sound system for iPods 
What does it do: Just slide your 
iPod into its built-in universal dock 
to turn on and tune in to high- 
quality digital music. From pump- 
ing bass to bright treble, the Hi-Fi 
delivers natural, room-filling sound. 
Close your eyes and you'd think 
you were listening to a huge stack 
of speakers. The Hi-Fi measures 
just 17.0" x 6.6" x 6.9" and comes 
with a cute little remote control. 
Price: Rs 25,000 





iSkin Duoband 


What is it: Armband for carrying 
an iPod on your person 

What does it do: It has been cre- 
ated with just about every activity 
in mind. Whether it's yoga or 
snowboarding or jogging, the 
DuoBand gives you the hands-free 
freedom to focus on whatever you 
are doing without having to worry 
about your iPod. The DuoBand is 
the first armband solution that 
combines an iSkin silicone inner 
layer with a durable polycarbonate 
outer layer to offer full-time shock 
and impact protection. It even pro- 
vides protection against sweat. 
Price: Rs 1,480 


LIST COMPILED BY KAPIL BAJAJ 


This is a non-exhaustive list. BT More 
is not claiming that items featured here are the 
best in their class. Readers should conduct their 
own research before buying any of these products 


GO WILD IN INDIA 


Let India Today Travel Plus take you on a wild høliday. Get your feet wet angling on the 


Cauvery. Soak up the adventure of camping out in Kaziranga as the rains hit. If it's dry AULA ` 
expanses that you crave, then get ready fora drive through the Australian outback. There rave 


is something for every adventurer inside. So get your gear ready and let India Today 


Travel Plus take you ona wild safari. YOUR TRIP STARTS HERE! 


To subscribe online, log on to www.indiatodaygroup.com 
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Home Theatres 1 


WHERE TO START? 


Room Dynamics 

The dimensions of rooms greatly 
affect the sound output quality 
of even the best audio/video de- 
vices. Perfectly square rooms tend 
to intensify the sound and increase 
resonance. Result: greater noise 
and less clarity. The ideal room 
dimensions are 20 feet by 12 feet. 


Cabling 

Internal cabling is the easiest way to 
conceal ugly wires, but one can also A Bang & Olufsen home 
hide them from view by either tuck- entre system 

ing them under a carpet or by laying 
them along the wall skirting. 


The Equipment 

A home theatre system comprises 
various components that can all be 
of the same brand or a medley of 
various brands. Generally speaking, 
you can't go wrong if you stick to 
one brand, but it leaves little scope 
to play around and enhance the 
quality of audio/video output. We 
suggest you seek advice from < 
‘experts’ (there must be quite a few < 
in your circle of friends and associ- = 
ates) and mix 'n' match the brands = 
for optimum satisfaction. : 


EVERYMAN S APPROACH TO 
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A Barco projector 


Projectors 

All home theatre projectors come 
with what is called a high contrast 
ratio. “Contrast ratio” is the differ- 
ence between the darkest black and 
the brightest white in any image. 
Hence, high contrast ratios result in 
sharper images. The best projectors 
have a contrast ratio of 4000:1 at a 
brightness of 2000 ANSI lumens (a 
unit of light used to measure bright- 
ness in projectors). We recommend 
Runco (US), Rim2 (Italian) or Barco 
(Belgian). These projectors cost 
Rs 7 lakh-plus, but the crisp, real life 
images they produce means you get 
your money's worth. 


Screens 

Let's start with a caveat: we think 
it's blasphemy to use any white 
wall as a projector screen! Walls 
absorb massive amounts of light, 
thus, compromising picture clarity. 
The Stewart screen, made by the 
eponymous US company, is among 
the best projector screens in the 
market. It costs about Rs 1.5 lakh 
and above for either a 9 feet x 5 





A Stewart screen 


bt more 


Home Theatre 


feet screen. You can also go for a 
Da-Lite 8'x6' motorised screen, which 
costs only half that amount. 


Why go for a screen and 
not a plasma TV? 

This really is a question of size. A 
screen makes your home theatre ex- 
perience akin to that in a cinema 
hall. The biggest plasma screens are 
about 65 inches; projector screens 
can be as big as 120 inches! 
However, if you have space restric- 
tions, a decent-sized plasma screen is 
not a bad option. Panasonic and 
Bang & Olufsen (B&O) offer the 
largest plasma screens measuring 65 
inches. The standard life of a plasma 
screen is said to be 4,000 working 
hours. B&O however, claims that its 
65” BeoVision 4 plasma screens can 
last up to 8,000 hours. The set costs 
Rs 15 lakh. You can also choose a 
Hitachi plasma, which goes up to 56 
inches or Fujitsu which measures up 
to 63 inches. One word of caution 
though: plasmas have a bad reputa- 
tion of giving grainy images. 


Amplifiers or Processors 
The basic function of an amplifier is 
to decode digital audio signals into 
analogue mode and feed them to 
the speakers and the sub-woofer. 
Meridian (UK), Lexicon (US) and 
EAD (Canada) are the leading 
names in this space and cost about 
Rs 4.5 lakh each. However, brands 
like Denon and Marantz, which cost 
about Rs 1.5 lakh, will serve you 
Just as well without burning a huge 
hole in your pocket. 


/VIERIDIAN 





Meridian 800DVD player 





Avant Garde Solo Speakers 


Speakers 

Whether to opt for a 5.1 or a 7.1 
depends on the dimensions of your 
room. If your room is not big 
enough, we recommend you stick to 
a 5.1 (five speakers and a sub- 
woofer). The Avant Garde Solo is 
the only five-channel speaker sys- 
tem that can go up to 119 decibels; 
a jet taking off emanates about 120 
decibels of sound. This will set you 
back by Rs 14 lakh. Vienna Acoustics, 
JM Labs, and Meridian can be good 
substitutes and cost between Rs 5 
lakh and Rs 8 lakh. 


Sub-Woofer 

When we talk about a 5.1 speaker 
system, the .1 is the sub-woofer 
which can either be from the same 
company as the other speakers, or it 
can be a different brand altogether. 
But by investing a further Rs 1 lakh, 
you can acquire a Bag End sub- 
woofer which is one of its kind. The 
sound spectrum audible to human 
ears ranges from 20 Hz to 20 KHz. 
However, a Bag End can go down to 
8 Hz! This means you won't just be 
able to ‘hear’ the sound; you will 
‘feel’ its vibrations. Now that's a 
true cinema experience! 


DVD Players 
The density of the horizontal lines 
projected by DVD players decides 


how good the picture is. The stan- 
dard count for a good quality DVD 
player should be approximately 720 
progressive lines. That's not all. It 
should have a DVI or a SDMI output 
cable in order to ensure smooth trans- 
mission of data from the player to 
the amplifier. These come for Rs 
10,000 per 5 metres. Our advice: go 
for a Meridian player; it costs Rs 3.5 
lakh. The Denon, which retails for 
about Rs 80,000, is a good alternative. 


Lighting and Acoustics 

Once the basic equipment is in place 
and the cabling has been done, it's 
time to prop up the room just a wee 
bit in order to ensure minimum sound 
distortion and maximum image clar- 
ity. Dim lights ensure that picture 
quality is clear and crisp. The room 
can also be brightly lit as long as the 
beam does not fall directly on the 
screen. Since the home theatre is as 
much about hearing as about view- 
ing, you must pay some attention to 
acoustics. Reverberation time must 
be reduced to 0.3 seconds; that means 
the room should be echo free. To do 
this, avoid filling up the room with 
materials like glass that have a high 
reflective index. Materials that ab- 
sorb sound, like heavy curtains, drapes 
and tapestries, make the room dis- 
tortion-free and preserve the qual- 
ity and crispness of dialogues. 


Conclusion 

The whole set will cost you Rs 30-40 
lakh, a small price to pay for savour- 
ing the experience of a lifetime— 
everyday—at the click of a button 
(okay, make that several buttons). 
Once all of this is in place, you can go 
out, buy your favourite DVDs and 
music CDs, lock yourself up inside this 
room and let the action begin. 


Sway to the sands of melody 


Music that unveits the beauty of the desert 
as haunting fotk metodies on sarangi 
combine with world music in Kamal Sabri’s 
Dance of the Desert! 


Tracks include: 


1. Dance of the Desert 
Z. Fotk Tale (Nimbuda) 
3. Mand -The Desert 
Ballad 
ifa Caravan's Cruise 
5. The Mirage 
6. Earth Song 
Te Gypsy's Song (Banjaran) 
8 Guru 


MT.0799.BT. HOME 


= , . . H . THE 
ANA Cassettes & CDs available at all leading music stores or INDIA 

ARA buy the album on www.music-today.com SLO) DENG 
TODAY | GROUP 


For downloading ringtones of this album via mobile: 
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BIG BOYS ME 
(AND GIRLS) ess 


They are among the 
biggest movers and 
shakers of India Inc; and 
they owe their positions 
to the CPUs they carry 
between their ears, but 
even the best of the 
best sometimes needs 

a little help here and a 
prod there to get 

their creative and 
entrepreneurial juices 
flowing. Here's a 

look at some of the 
gizmos that keep India 
Inc.'s finest ahead of 


the curve. 
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N.R. Narayana Murthy 


DEEPAK G. PAWAR 
Murthy is an avowed music buff. "I listen to a wide variety of music ranging from 
western classical compositions by Beethoven, Bach, Mozart and Schubert to 
newer artistes such as Luciano Pavarotti, Maria Callas and Russell Watson; then, 
there are stacks of CDs of Kannada and Hindi songs as well as albums by the 
Beatles, Carpenters and Enya,” he says. The Infosys founder listens to music on his 
Toshiba Tecra M4 Tablet PC and his iPod and often listens to his favourite com- 
posers while strategising Infosys’ next masterstroke. His favourite composer? He's 
not revealing (read: that’s for me to know and you to find out). 


What did he do in the era before music went mobile? 

He listened to his father’s long playing records and 

All India Radio's Vividh Bharati. 

Does he have an iPod? 

Of course he does; it’s the latest 60 GB iPod Video. 

Who is his music-buddy? 

He swaps songs with his son Rohan, who is studying in the US. 

And... 

Music and books are often called the frugal Infosys 

founder's only extravagances, much to his wife Sudha Murthy’s consternation. 


RAHUL SACHITANAND 


Murthy bought his first Sony Walkman in 1982, 
when it was still a novelty 


Srini Koppolu 


VP and Managing Director/ Microsoft India (R&D) 
Development Center 





"You really have to focus on the game. It's almost like med- 
itation," says Koppolu about the Xbox, which he bought 
in the US 18 months ago. His machine—surprisingly for a 
senior Microsoft exec, he has the first version of the gam- 
ing console—has four game controllers, so that his entire 
family—wife Pratima and daugthers Vyshnavi and 
Sanjukta—can spend quality, fun-filled times together. 
“It allows me to spend more time with the kids, which is 
great," he says. 


Who sets up the gadgets in the Koppolu household? 
The man of the house himself. Koppolu doesn't like 
others to set up gadgets for him; he has personally 
installed and connected all the gadgets in his house. 
How often does he upgrade his toys? 

Koppolu goes in for upgrades only if it improves the 
functionality of the gizmo. In the last two years, he has 
changed three mobile phones and two digital cameras; 
he changes his laptop once every two years. 


E. KUMAR SHARMA 


Koppolu plans to upgrade to the new 
Xbox 360 soon 


Satish Reddy 


One would expect the chief executive of one of the country's 
leading companies in the knowledge space to be tech savvy, 
and Reddy does not disappoint. The man has changed lap- 
tops thrice and upgraded his Sony Vaio twice; for the last one 
year, he has been using a Sony Vaio PCG series, on which he 
works 2-3 hours every day. He has also incorporated a few 
changes to suit his needs. His laptop has a docking station at 
office that connects it to a 17" Samsung SyncMaster Monitor. 


What other gadgets does he use? 

The iPod, of course. Reddy uses an iPod Video and an 
iPod Shuffle. Yes, there is also that crucial accessory — Bose 
Noise Cancelling Headphones. 

When does he use them? 

“In the car, always," he says. 

How did he get hooked? 

He's always been a fan of Apple products. So, when he 
heard rave reviews about the iPod, he went and 
bought one. 

His favourite albums/numbers are An /nnocent Man 
(Billy Joel), The Sound of Silence (Simon & Garfunkel); 
Hotel California (Eagles); The Wall (Pink Floyd); 
Uninvited (Alanis Morissette); and Chingari Koi Bhadke 
(Kishore Kumar). 


E. KUMAR SHARMA 
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In office, Reddy hooks his laptop to 
Altec Lansing THX speakers and 
sometimes listens to music at work 
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Managing Director / Fortis Healthcare 





Singh uses various gadgets to keep abreast of his business: a BlackBerry 8700g 
mobile device, a Sony Vaio PCG-467P laptop and a Sony DCR-PC350 digital 
camera. A camera in office? Singh hooks his camera to his notebook and records 
pictures of whiteboards at meetings; these are then sent to various execs. "No 
detail is lost." He's also very happy with his laptop. "It boots up quite fast," he says, 
“it's a get-in-get-out machine." Singh uses his gadgets only for work. “I have 
little time for anything else," he says. 


An interesting bit of trivia... 
Several senior execs weren't comfortable using the SMS function of their 
mobile phones before joining Fortis. 
What about now? 
Oh, they've transformed into adept gizmo persons since then and now use 
all sorts of gadgets. 
Why? 
Singh expects his top-level employees to be connected. 
AMAN MALIK 


Singh always travels with his Wi-Fi enabled laptop 


Senior General Manager/ ICICI Bank 





Buch says she has had her personal digital assistant, a Qtek 9000 Pocket PC Phone 
(similar to the i-Mate Jasjar), for a little over a year, and lists it as one of her main 
gadget addictions. “Once | got my PDA, | jettisoned my Fujitsu laptop (weighing 
less than one kilogram), which | used to fit into my purse,” says Buch, who uses 
her PDA for clicking photographs, writing and receiving e-mails and dictating notes 
for her secretary. Incidentally, Buch must be among the few CEOs to own, but not 
use, an iPod. That's because she likes to listen to music in the peace and quiet of 
her house and not on the go. 


Her husband jokes that... 

Her PDA is the “other man” in her life. 

And her colleagues joke that... 

She has a Microsoft Excel obsession (now why should that be surprising for a 
banker?). 

And in future... 

She envisions being able to read and reply to e-mails while on the treadmill 
(with the help of a combination of LCD screens, voice-to-text conversion 
software and Wi-Fi technology). 


NAMITA JOHRI 


The first gadget Puri-Buch ever handled was a 
gramophone on which she played LPs 


VIVAN MEHRA 


Chairman and CEO/ HCL Technologies 





The man is a confirmed movie buff, and he watches them on 
his home theatre system. Having an army of engineers at his 
disposal helps. They set up the system at his house, mainly 
with gadgets from companies he is associated with. The 
projection system is from HCL itself, the player is Toshiba and 
the speakers are Bose. He tries to catch all new releases, even 
No Entry. His favourite: Godfather. Don Corleone's famous 
line “Make him an offer he can't refuse”, is Nadar’s favourite 
English phrase. "I tell all my team members to do that 
when making business pitches or meeting clients," he says. 


Who's his favourite movie-going companion? 
Long-time friend and co-founder of HCL Infosystems 
Ajai Chowdhry. The two are also fanatical cricket fans. 
What's his other favourite gizmo? 

No prizes for guessing; it's the Apple iPod. He often 
hooks it on to Bose speakers and listens to various genres 
of music; but his favourites are eastern and western 
classical music. 

And here's some more trivia about the man... 

He changes his mobile phone every four to six months. 
He prefers Nokia models, probably because HCL 
Infosystems distributes the brand in India. 


ARCHNA SHUKLA 


Nadar has a collection of over 2,000 
movies, mainly Tamil and English classics 





CEO/ DNA Networks 





He has brought some of the biggest music acts- 
Rolling Stones, Bryan Adams, Deep Purple and < 
India and ensured that the shows went off withou 
“| have to know what's happening with each event 

in touch with artistes, sponsors, support staff and, ii 
VIPs,” says Vardhan. His favoured staying-in-touct 
BlackBerry 8700g, Nokia 6820 and Compaq 5000 la 
favoured medium: SMSs, calls and e-mails. "| usuall 
e-mails in 24 hours and take most calls on my cell 

have someone speak to the caller," says Vardhan 





DEEI 


What's next on his agenda? 

The Mumbai blasts have scuppered hip-hop ac 
Eyed Peas' India tour, but he has other event: 
How's he preparing for them? 

"lll have to be totally wired to ensure these « 
off smoothly," he says. 


RAHUL SAC 


Vardhan's office is decorated wr 
guitars and plaques given to hin 
Mick Jagger, Elton John and Stir 
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Fly Away: A child playing with pigeons on Marine Drive in Mumbai 
Shutter speed: 1/400 second / Aperture: f 9 


OLYMPUS MJU 700 


This is easily one of the best lifestyle digital cameras in the market. Its attrac- 
tive, thin, sleek, tapering shape houses an incredible 7.1 megapixel sensor and 
a 3x optical zoom in its hard, all-weather plastic body. Due to its delicate design, 
it has to be handled a little carefully and | recommend that users always 
keep the strap slung around their necks. Ideal for both outdoor and indoor 
shoots, it gives great picture quality, rich colours and sharp image detail. 





This is a features-packed 6 megapixel hybrid digita 
camera that is as useful for serious amateurs as it ig 
for point-'n'-shoot family members. One of its best 
features is the optical image stabilisation system 
which ensures that there is almost no blur or cam 
era shake. With its huge zoom lens and built-i 
macro features for close-ups, the Canon S 31s offers 
very good value for money. 


PRICE Rs 27,995 / Resolution: 6 MP / Lens size: 
6-72 mm 


Frozen In Time: Shadows add character to this monument in The Sentinel: Another ancient monument in the same park 
De lini’ e dg httg 21-Y-Y. Q LI 
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KODAK EASY SHARE V610 


The Kodak Easy Share V610 dual lens digital camera is extremely easy to 
operate, making it an ideal one for amateurs. Its sleek shape fits in easily 
into most trouser pockets, is easy to handle and has a really good zoom, 


making it the ideal camera to carry on holidays and to shoot your kid's next 
birthday party with. 


Rs 22,990 / Resolution: 8.1 MP / Lens size: 7.4-22.2 mm 


Mumbai's Lifeline: Commuters at the busy Churchgate railway station 


SEX mr 


Shutter speed: 1/30 second / Aperture: f 5.6 
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SCIENTIFIC is SCIENTIFIC AMERICAN India 


Subscribe Now! Save up to 35% and receive a copy of "How it Happens” FREE! 


AMERICAN India 


The human race is at a unique tipping point. E71: 1 
(apte ihe best of all possible worlfe 


For years, opinion leaders have turned to the pages of Scientific 
American to learn about significant ideas, discoveries and inventions 
early; months and years before other media recognized their 
importance. Follow their steps and get a dose of the emerging trends in 
science, technology and business and how they are shaping our future. 
Subscribe to Scientific American and discover tomorrow, today. 


How caffeine wakes you up 


The everyday world is full of fascinating phenomena that most of How cloning works 


us take for granted; cells dividing, snowflakes falling, CDs c» 2 Ø How black holes are formed 
playing, goose bumps forming, cereal popping and stomach i o. b. How detergents clean your laundry 
growling. HOW IT HAPPENS is a step-by-step guide to more than How fish breathe 

500 of these everyday processes. Providing just enough technical 
detail to inform readers without overwhelming them, this book 
satisfies — and inspires — a wonder of the way the world works. 


How Swiss cheese gets its holes 
How a global positioning system works 
How polyester is made 
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Test Drive 


An Emperor's Legacy: Delhi's Jama Masjid as viewed from the BT office 
Shutter speed: 1/180 second / Aperture: f 5.6 


SAMSUNG S800 


Samsung catagorises this as a simple camera, but its many controls and 
features makes it, potentially, much more than just a point-'n'-shoot thingie. 
The 8 megapixel camera, which fits comfortably into most shirt pockets, comes 
with a 3x zoom and has a manual exposure mode along with 10 presets. And, 
it even has a built-in video camera for variety. The main spoiler, however, is 
its extraordinary thirst for batteries. 
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“We also make steel.” It may be a good idea for 
mobile phone vendors to lift the theme of that ad, not as an 
attention-seeking device, but to remind and reassure buyers that 
mobile phones do, indeed, enable them to make calls and 
keep in touch with others. When was the last time you saw a 


| mobile phone ad that highlighted its communications functions? 


Mobile phones now routinely play music, receive FM radio, 
disseminate news and serve as entertainment and gaming 
devices. And they also serve as phones and messaging devices. 





Palm Treo 700 


P PRICE: 
specs: 282 minutes of talk time: 
2.3" x 0.9" x 4.4": 


weight: 181.43 grams. 


FEATURES: Very Compact; Bluetooth-en- 
abled; 1.3-megapixel camera; has push 
e-mail; good PDA phone. 





MotorolaQ BenQ P50 


PRICE: PRICE: 


specs: Talk time of 240 minutes; 4.57" specs: Up to 240 minutes of 
x 2.52" x 0.47"; weight: 115 grams talk time; 4.7 x 2.4. x 

0.8"; weight: 150.25 grams. 
FEATURES: Ultra thin design; sharp display; 
full QWERTY keyboard, EV-DO support; 
integrated Bluetooth; speakerphone; 
1.3-megapixe! camera; excellent 
multimedia experience. 


FEATURES: Stylus, touch-screen, 
Bluetooth-enabled; lacks FM radio; but 
all in all, a good PDA for your personal 
and professional needs. 


Nokia 9500* Motorola Razr V3* 


PRICE: PRICE: 

specs: Up to 360 minutes of talk time; sPECS: Up to 188 minutes of talk 

2.2" x0.9" x 5.8"; weight: 221.05 grams. time; 39" x 2.1" x 0.6", 
weight: 99.22 grams. 


FEATURES: Integrated Wi-Fi and 











Sony Ericsson W810i* 


PRICE: 
specs: Up to 480 minutes of 
talk time; 3.9" x 1.8" x 0.7" 
weight: 99.22 grams. 





FEATURES: 2 MP digital ) 
camera; digital player/ Sop 
FM radio. c 
Bluetooth-enabled. 





Samsung SGH-X820 


PRICE 
specs: 80 MB embedded memory; 
113 mm x 50 mm x 6.9 mm; 
weight: 66 grams 


FEATURES: 1.9" 176x220 262K colour 
TFT display; 2 megapixel camera; video 
recording & messaging facility; MP3 / 
Bluetooth/USB/PictBridge; speakerphone 


Sony Ericsson W600i* 


PRICE: Í 

specs: Up to 510 minutes of talk time; 
Dimensions; 3.6" x 1.8" x 0.9"; 
weight: 119.06 grams. 





FEATURES: Attractive Swivel design; great 
performance; digital camera; lacks an 

expandable memory slot; MP3 player; 

very user-friendly. 


Nokia 9300i* Samsung SGH-D900 





PRICE: : 
specs; 80 MB embedded 
memory, 103.5 mm x 51 mm 
x 13 mm; weight: 93 grams 


PRICE 
specs: Up to 480 minutes 
of talk time; 2" x 0.8" x 5.2": 
weight: 172.93 grams. 





a built-in VGA camera; larger internal 
display than the 9300 series; a very nice 
replacement for your laptop 










Grey market prices except * 


FEATURES: Integrated music player, 


VZ Navigator, and a Micro SD card slot; 


osi qon camera; Bluetooth- 
enabled; EV-DO support; speaker 
phone sound quality isn't too good 


Rim BlackBerry 8700 


PRICE: 
specs: Up to 240 minutes of talk time: 
2.8" x 0.8" x 4.3"; 

weight: 133.24 grams. 


FEATURES: Easy e-mail facility; Intel 

processor; Bluetooth-enabled; 
speakerphone; full QWERTY 
keyboard; robust, user-friendly 
messaging device and cell phone. 


FEATURES: Small keypad; no backlighting, 
but still great for emails and other basic 
office stuff, its easy user interface and 
great set of communicating tools 
make it a good phone. 


LG KG800* 
(The Chocolate phone) 


PRICE: 
specs: Talktime of 200 minutes; 95 mm 
x 48 mm x 15,2 mm; weight: 83 grams. 


Features: Stylish design; 1.3 MP camera 
with video recording facility; Bluetooth- 
enabled; MP3 player; built-in modem; 
display and touch-sensitive keypad 
fade-out when not in use. 





FEATURES: 2.1" 240x320 262K colour TFT 
display; 3.13 megapixel camera; video 
recording & messaging facility; MP3 / 
AAC / ACC+ / AAC+ (o) 
Bluetooth/USB/PictBridge. 


Samsung D830 


PRICE. i 
specs: 80 MB embedded 
memory; 103 mm x 54 mm x 9.9 
mm; weight: 85 grams 





FEATURES: : 2.3 240x320 262K colour TFT 
display; 2 megapixel camera with auto- 
focus and flash; video recording & mes- 
saging facility; MP3 / AAC / ACC+ / 
WMA; Bluetooth/USB/BT Printing. 


This is a non-exhaustive list. BT More is not claiming that items featured here are the best in their class. Readers should conduct their own research before buying any of these products. 
** International prices; will be launched in India shortly; Indian prices not yet announced 


Exact price may vary from location to location 





ake a simple test. Go out and buy a television. Not so 

long ago, all you needed to know was the name of the 

| brand you wanted and the screen size. Such rudimentary 
| knowledge is no longer enough. You need to know whether 
you want an LCD TV, a plasma TV, a HDTV or a projection TV. 
There are also dozens of brands and many more screen 
sizes than were available even a few years ago. Just when 


you thought you'd navigated successfully around all these 
roadblocks, the shopkeeper asks: “And will you also be 
using your TV as a computer?” Who said life's simple? 





price: Rs 1,76,640-2,31,840 
RESOLUTION: 1366 x 768 











FEATURES: 
55” screen; offers 
good connectivity. 
















price: Rs 2,20,745-2, 76,000 
RESOLUTION: 1920 x 1080 







FEATURES: 65" screen; universal 
remote control (infrared), 








- 










price: Rs 1,10,400 FH9 
RESOLUTION: 1,366 x 768 









price: Rs 1,59,804-1,76,364 
RESOLUTION: 1920 x 1080 






FEATURES: 40" screen; good display and 
sound output; pleasing design. 
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| FEATURES: 60° screen; 
price: Rs 1,90,440-3,03,600 Liquid Crystal on 
RESOLUTION: | Silicon (LCOS); 
1920 x 1080 separate Theater 
Pro picture mode. 


price: Rs 1,55,990 
RESOLUTION: N.A 









Features: 40° screen; dynamic contrast 
ratio of 5000:1; and a colour palette 
featuring 12.8 billion colours gives 
superb, crisp pictures. 


























FEATURES: 
Projection 

TV: 67" screen; 
remote control 
(infrared). 


price: Rs 1,50,310-2,20,524 
RESOLUTION: 1366 x 768 































FEATURES: Plasma 
panel; 50" 
screen; price does 
not include 
stand, tuner or 
speakers. 
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PRICE: Rs 1,54,505 


PRICE: Rs 1,93,145-2,76,000 
RESOLUTION: 1,920 x 1080 


RESOLUTION: 1280 x 768 














FEATURES: 42" 
screen; highest 
true HD 
resolution; 
sound quality 
not satisfactory. 


FEATURES: 50" 
screen; plasma 
panel with TV tuner; 
universal remote 
control (infrared) 








PRICE: Rs 14,98,800 
RESOLUTION: N.A, 











FEATURES: : 65" screen; weighs 100 kg; 
contrast ratio: 3000: 1; has a separate 
processor unlike other plasma screens 
where the processor is in-built; has a 

working life of up to 8,000 hours which is 
double that of most other plasma 
TVs; has a 160 degrees 

viewing angle. 







PRICE: Rs 1,10,400-1,37,945 
RESOLUTION: 1024 x 720 















FEATURES: 8.6 billion colours; 
easy to connect to other digital devices. 












PRICE: Rs 1,70,844-1,98,720 
RESOLUTION: 1920 x 1080 

FEATURES: 45" screen; impressive clarity; 
among the best of 
the big 1080p 
LCD TVs available 
today. 


PRICE: Rs 1,17,300-2,31,840 
RESOLUTION: 1 366 x 768 









FEATURES: 40" screen; 
universal remote 
control (infrared); 
slick styling. 









irst, there was the video cassette recorder (VCR), which took 

way the joy of going to cinema halls. It was followed by 

, the VCD and the DVD. Audio technology, in the mean- 
while, was also advancing by leaps and bounds. The advances 
in these two related fields—and the increasing purchasing 
power of Indian consumers—have brought home theatre sys- 
tems within the reach of many more Indians. Make no mistake: 
it's still very expensive. But it's no longer as rare as it was. This 
means many well healed Indians are once again enjoying the cin- 


Heme | 
Theatre 


Systems 






price: Rs 46,368 

specs: 5 speaker system; 42 watts; Dolby 
Digital/DTS surround sound; progressive 
scan; 20-30,000 Hz, remote control 
(infrared). 


FEATURES: Curvy receiver/DVD player; full- 
size powered sub-woofer; A/B speaker 
switching; slim style and big sound. 


Rs 82,013 
SPECS: 2 Speakers, 
pre-sets; universal remote control 
(infrared). 


PRICE: 
| sub-woofer; 20 FM 


FEATURES: Terrific surround sound; easy 
installation; excellent customer service; 
multi-room capability; powerful, quality 


sound in a small package; very elegant. PRICE: Rs 37,757 


specs: 1200 watts; 55 watts per channel; 
DVD player/recorder. 


sleek surround speakers; wireless 
second room-ready. 

PRICE: Rs 26,496 

specs: 900 watts; remote control H. mm E J J 


(infrared). 


| FEATURES: Stylish tower speakers, 


FEATURES: Easy to Set up; set of surround 
sound speakers; awesome sound: 


tight bass. | | 
i 


price: Rs 28,152 

specs: Six speakers, Six surround programs; 
4 music programs; Dolby Digital and DTS 
decoding; Progressive Scan output; remote 
control (infrared), 


| eee? | VO 


FEATURES: Stylish design; easy to set up; 

excellent DVD player video performance; 
price: Rs 58,229 and great surround sound. 
specs: 610 watts, plays regular CDs, 
audio CD-Rs and CD-RWs, 
and MP3 CDs, 







FEATURES: Sturdy construction; 
re-creates the movie theater 
experience; handsome design. 





ema experience—at home. 


price: RS 33,120 
specs: Amplifier; 
sub-woofers, two woofers deliver 114-115 
watts each; 5 disc DVD player. 





FEATURES: Sleek design; five-disc, slot- 
loading DVD/SACD/CD changer. 


price: Rs 23,184 
specs: 6.1 channels; 6 speakers; 
1 sub-woofer; 440W. 


FEATURES: Simple to set-up; amazing DVD 
sound quality; easy to use; durable. 


oo Al 
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PRICE: Rs 30,470 
specs: 350 watts; magnetic shield for 
speakers; inbuilt decoders. 


FEATURES: Exceptional sound quality 


provides nd value for money; 
easy to install; excellent fit and finish. 


Exact price may vary ftom location to location 


PRICE: Rs 7,60,000 
SPECS: 5 speaker 
system; 40" LCD 


i à 
screen; digital 


surround sound; remote control. 





FEATURES: Motorised height adjustable 
floor stand; built-in DVD player; sub 
woofer; great sound; low power 
consumption. 


price: Rs 42,000 
specs: 1000 watts; 7.1 channels; 7 speak- 
ers and 1 sub-woofer; 30 FM pre-sets. 


FEATURES: Equipped with noise-reducing 
circuitry; easy to install; can be matched 
with any DVD player. 





price: Rs 24,960 
specs: 800 watts; 5.1 channels: 
5 speakers; 1 sub-woofer. 


Features: Auto calibration feature 
automatically 

configures the 5.1 
channel speakers 
to create an opti- 
mum sound field. 





Em. 





price: Rs 92,736 
specs: 480 watts; 

2.1 speaker system 
with amplifiers 
located in subwoofer. 





tø — 
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FEATURES: Abundant features; great 
sound quality; eye-catching design; and 
superlative ease of use; can connect the 
iPod and the Rio Mp3 player to the 
system, allowing users to play 


| their music through the speakers. 








Apple MacBook Pro 


PRICE: 
specs: Processor: Intel Core Duo: 
Hard drive: 80 GB: 

Monitor: 15.4": RAM: 512 MB 


FEATURES: Sleek design; big and bright 
display, illuminated keyboard; 
scrollable touch pad; inbuilt web cam 


sony VAIO SZ160P 


PRICE 
sPECS: Processor: Intel Core Duo: Ha 


0; Hard 
drive: 100 GB; Monitor: N.A.; RAM: ! 


kl A 
VA, 







Features: Large keyboard; 
bright and high resolution 
display; integrated web 
cam and microphone; 
great battery 


Toshiba Satellite P105-$921 


PRICE 
specs: Processor: Intel Core Duo: Hard 

drive: 160 GB Serial ATA; Monitor: 17": 
RAM: 1 GB 


FEATURES: Bright display, 
average resolution; 
complete set ot ports and 
connections; supports 
gaming performance 


vÁ | 
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Dell XPS M170 ` 


PRICE 
specs: Processor: Intel Pentium M; 
Hard drive: 80 GB IDE; Monitor: 17": 
RAM: 1 GB 


FEATURES: Great gaming performance; 
top notch graphics engine; illuminated 
case; good multimedia features; 

has assortment of ports and connections 


Sony VAIO VGN-TX670P 


PRICE 
sPECS: Processor: Intel 
Pentium M; Hard drive: 
60 GB IDE; 
Monitor: 11.1": 
RAM: 1 GB 
FEATURES: Extremely portable design; 
in-built cellular, integrated double layer 
DVD burner; long battery life. 


Lenovo ThinkPad X605 


PRICE 


specs: Processor: Intel Core Duo; Hard drive: 


80 GB Serial ATA; Monitor: 12.1": 
RAM: 512 MB 


FEATURES: Extremely portable 
design; smooth keyboard; 
finger print reader, 
integrated WWAN radio; 
ncredibly long battery 
life; compact case. 


Ar 












he June 18 2006 edition of Business Today carried a small, 
but very interesting, piece on laptops. The report pointed 


out that it's not the computing capacity, battery life or other 
specs that determine a laptop's price; the major determinant of 
price is the brand it carries on its sticker. It seems that 10-odd 
factories in China and Taiwan churn out 75 per cent of all laptops 
in the world. So issues like workmanship, provenance and 
pedigree, in most cases, are really nothing but marketing hype. 
You may want to consider that when buying a laptop. 





Panasonic Toughbook 
CF-W2 





PRICE 
Y N Processor: Pentium M; Hard drive 

ell Latitude SPECS um M; 
D uL atitud | 40 GB; Monitor: 12.1"; RAM: 256 MB 
D 820 notebook 


PRICE 
specs: Processor: Intel Core Duo T2300; 


f^ n rio’ cr } E i 
Hard drive: 40 GB; Monitor: 15.4"; OPCO CNVOS Scream IS DVIGNI 
RAM: 512 MB and large; spectacu- 
FMV 21 L WID 


lar battery life = 
FEATURES: Sturdy design; strong PS ø 


performance; comprehensive 


communications and security features 


FEATURES: Tough alloy con 
struction; artfully concealed 





HP Compaq NX9420 


PRICE: 

sPECS: Processor: Intel Core Duo: 
Fujitsu Lifebook P7120 Hard drive: 80 GB Serial ATA; 
Monitor: 17": RAM: 512 MB 
PRICE 
specs: Processor: Intel 
Pentium M; Hard 
drive: 60 GB IDE; 
Monitor: 10.6": 
RAM: 512 MB 


FEATURES: Big keyboard; 
qood performance; 
decent battery life: 
great security features. 











FEATURES: Ergonomic Key 


board; long battery life Toshiba Quosimo 


(335 AV600 
PRICE 

Lenovo ThinkPad T60 ' | 
specs: Intel Core Duo; 


— Hard drive: 80 GB Serial 
ATA; Monitor: 17°: 


SPECS: Frocessor: Intel Core DUO; se J 
RAM: 1 GB. 


Hard drive: 80 GB; Monitor: 14.1": RAM: 
512 MB. 










FEATURES: Bright, crisp display; state of 

FEATURES: Sturdy design the art multimedia experience. 
- i u Y 4 1 M 

excellent smooth keyboard 


HP Pavilion ZT3000 
PRICE 

specs: Processor: Intel Pentium M: 
Hard drive: 60 GB IDE: Monitor: 15.4": 


RAM: 512 MB 


FEATURES: Useful buttons and ports; 
in-built wireless networking facilities; 


P oa + PIE dn 


This is a non-exhaustive list. BT More is not claiming that items featured here are the best in their class. Readers should conduct their owr 
research belore buying any of these products 


Personal 


Music 
Plavers 





price: RS 7,500-18,500 
SPACE AND souno: 512 MB (for the shuffle) 
to 60 GB; good sound quality. 


FEATURES: Address book application 

with up to 1,000 entries; calendar, 
clock and game; transfer speed of over 
9 MBps; amazing navigational interface; 
good battery life. 


price: RS 8,500 d 
SPACE AND SOUND: 64 MB; 
decent sound quality. 


FEATURES: Good headphones; 

remote; armband; USB cable; sleek 
design; small light, turtle-backed, water 
resistant player; rugged construction. 


price: RS 5,500 
SPACE AND SOUND: 64 MB; 
decent sound 





Features: Large, functional display; fast 
skip feature in-song seek; good overall 
package that includes all things you need 


to run it, including rechargeable batteries; 


has decent build quality. 





price: RS 7,999 

SPACE AND SOUND: 128 MB; 
good sound quality; 
great voice recording. 





AA 


FEATURES: Comes with headset, audio 
cable; USB extension cable; CD driver 
disk; rechargeable battery and a neck- 
strap; ear phones are a trifle annoying. 


price: RS 7,140-13,158 
SPACE AND SOUND: 1024 MB; 
excellent sound quality. 


Features: Flash player included 
accessories; charger; belt clip; 
headphones; sonic stage software 
included; estimated battery life: 50 hours. 


price: RS 8,000-9,000 
SPACE AND SOUND: 
64 MB; brilliant sound quality. 


Features: Featherweight; long lastiny 
batteries; perfect for your jogs, walks, 
and those short trips to the market. 


price: Rs 7,000 
SPACE AND SOUND: 64MB; 
average sound 


FEATURES: Two rechargeable batteries, 
looks like an audio cassette and can be 
played through any regular cassette 
player-like the tape deck in your car. 


This is a non-exhaustive list. BT More is not daiming that items 
research before buying any of these products 
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Sony Walkman. The company developed it at the behest of 
its then chairman Akio Morita, who was a tennis buff and a 
Western classical music afficionado. The problem was he had 
time to pursue only one pastime. The Walkman allowed him to 
listen to music and play tennis at the same time. Over the last 
5-6 years, the iconic Apple iPod has emerged as the new stan- 
dard in the market for mobile music solutions. It has changed the 
way people buy and listen to music, and the craze is only 
intensifying with every passing day. 





Sennheiser earphones 
will blow you away. 


Features: Very functional; comes with 
a neck strap, a PC installation CD; 
USB cable and classy FM tuner. 


price: RS 7,500 
SPACE AND SOUND: 128 MB; 
crisp and clear sound quality. 


FEATURES: USB extension cable; head- 
phones and a software CD; 

1.5V AAA battery; can play MP3, WAV 
and WMA format songs with ease. 


PRICE: RS 10,000 
SPACE AND SOUND: 180 MB; 
mini disc. 


FEATURES: Small and portable; long battery 


life, huge skip-protection buffer, good 
earphones, good bass boost; but no 
strap or pouch for hands-free carriage 


PRICE: RS 11,500 
SPACE AND SOUND: 5 GB; 
good quality sound. 


Features; Sleek design; 
removable battery; 
FM tuner/recorder; 
voice recorder: 
Storage device. 


price: RS 4,416 
SPACE AND SOUND: 64 MB; 
excellent sound quality; the E 











price: Rs 7,000 
SPACE AND SOUND: 
Excellent sound quality; CD text capable 





FEATURES: Very good remote control unit; 
earphones; a charging/docking unit; a CD 
containing software for ATRAC3 conver- 
sion and burning; but no song browser. 


price: RS 8,990 
SPACE AND SOUND: 128 MB; 
brilliant sound. 





-— > 
FEATURES: Comfortable, 
light earphones; neck strap; 
software CD; and a choice of three 
differently coloured USB caps; 
plays MP3s and records voice. 


€ 


price: RS 10,270 
SPACE AND SOUND: SOUNG |S 
decent. 


FEATURES: Innovative design ne ) 
and packaging; built-in e 

anti-shock protection; 

sturdy build, good LCD, ID3 tag display; 
intuitive user interface. 









price: RS 18,990 ay | 
SPACE AND SOUND: 20 GB; Å 

N ee 
good sound quality Wp / 
FEATURES: FM and voice recording 
facilities; 10-band equaliser that comes 
with four pre-set modes and a custom 
mode; to get better sound quality 
replace the earphones. 


featured here are the best in their Gass. Readers should conduct their own 
Grey market prices except z 


Exact price may vary from location to location 
y vary 


kay, the purist may still claim that analogue photog- 
raphy is the superior art, but the fact is that digital cam- 
eras now outsell film cameras. The former, which stores pho- 
tographs as binary data, offers a number of advantages over the 
traditional camera. You can review your handiwork immediately 
after the shoot and delete/retain pictures of your choice. You can 


also edit photographs shot on digital cameras on a computer 
and upload and e-mail them. The biggest advantage: low op- 


erating costs; you don't have to buy film and spend money on 
processing. This, say digital photography buffs, more than off- 
sets the high initial investment. 


| 2.4MP 


price: Rs 2,15,000 
WEIGHT: 1,150 grams 
DIMENSIONS: 





7.1 MP 158 mm X 150 mm X 86 mm 
Pane E 23,995 Features: Rugged body; in-built 
7 1MP WEIGHT: 285 grams database for identifying lenses; broad 
ri aaa T range of Nikon lenses and accessories; 
price: Rs 1,09,995 105 mm X 66 mm X 49 mm all in all, a great piece of work 


WEIGHT: 770 grams 


FEATURES: Excellent features for its class; 
piMENSIONS: 144 mm X 106 mm X 72 mm z 


great image quality; easy user interface. 
Spoiler: slow responses and reaction time. 





16 GMP FEATURES: Excellent low light performance; 
IX fast and responsive; straightforward controls, MP 


price: Rs 5,19,995 nice balance of features for pros and rook- Puce: Rs 25,000 


weisnt: 1,565 grams ies alike. Spoiler; average battery life. wear: 240 grams 








DIMENSIONS: DIMENSIONS: 
156 mm X 158 mm X 80 mm price: Rs 2 lakh plus 51 mm X 123 mm X 32 mm 
Sr “gic WEIGHT: 837 grams 
FEATURES Very es sas Se professional DIMENSIONS i FEATURES: Still/movie double treat $ |! 
vs aptid chori S the RN 6MP 157.5 mm X 101.6 S 2.5 a ed — J 
s pho r; its the di META | s 
[ ` mm X 61 mm Visibility; versatile album mode. 

SLR to have if you don't mind the price, —« Spoiler: awkward user interface 

DIMMÉNSIONS- ` FEATURES: Manual focus; 

112 mm X 69 mm X 37 mm 10.2" focus range, mirror lock; 

depth of field preview button. 

10.2MP FEATURES: Attractive design; compact; 10.1MP 


10x optical zoom; great colour 
reproduction; minimal manual control; 
uncomplicated user interface. 





PRICE: Rs 1,10,000 
WEIGHT: 830 grams 
DIMENSIONS 7 AMP 
147 mm X 113 mm X 74 mm sei 

PRICE: Rs 59,995 
WEIGHT: 616 grams 
DIMENSIONS 

AN mn / rrr " FN 

price: Rs 28,200 140 mm X 87 mm X 72 mm 


price: Rs 18,400 (approx) 
WEIGHT: 149 grams 
DIMENSIONS: 

96.5 mm X 18.5 mm X 60 mm 





FEATURES: Attractive design, compact; 
10x optical zoom; great colour quality 
in images; minimal manual control; 
uncomplicated user interface 


FEATURES: Lots of accessories; 
strong performance; excellent image 9,24MP 
quality; rugged body 





WEIGHT: 645 grams 


«Tt z j 
DIMENSIONS: 128 mm X 129 mm X 93 mm FEATURES: Good mid-range DSLR ; LCD 


for previewing shots; solid built; strong 
photo quality. Spoiler: limited focal 


FEATURES: DSLR-like handling; Euri 
ange. 


solid performance; 
long zoom range; 

dual external flash 
connections. Some 






6.1MP 


.]MP 
6.1M price: Rs 28,290 


WEIGHT: 470 grams 





PRICE: Rs 1,47,000 





WEIGHT: 930 grams impressive specifications DIMENSIONS: 

< C mm Y Q^ 4 ^u. . 
DIMENSIONS: but only average 125 mm X 92 mm X 67 mm 
148 mm X 135 mm X 80 mm image quality. 


FEATURES: Attractive design, compact; 
solid despite light weight; easy user 
interface; good auto focus, and 

2.5" monitor 


FEATURES: Top notch image quality; his- 
tograms for both luminosity and individual 
colour channels; good for flashwork: easy 


to use. Spoiler: not for rapid fire shooting ENER FYN E C cm TERI EA — 
research before buying any of these products. 


btmore 


Listings 


Music 
Systems 


price: Rs 1,65,545 
specs: Supports digital audio standards 
like MP3, WMA and FLAC, 


FEATURES: Plays, rips, and records CDs; 

b de design and sound quality; 
retined TV-based user interface; streams 
music to DLNA/UPnP-compliant network 
digital audio receivers. 


= 


price: RS 18,161-22,080 


specs: 770 watts; 7.1-channel receiver 
with auto set-up capabilities. 


FEATURES: HDMI switching for two sources; 

offers XM Satellite Radio compatibility; 
offers composite video and S-Video 
conversion to component video facilities; 
has a built-in equaliser. 


price: RS 3,150 

specs: 2 micro-NeoTitanium speakers 
housed in a single unit; frequency 
response: 150Hz to 20kHz. 





FEATURES: Lightweight £ 
and portable. 





PRICE: Rs 40,351-60,665 
sPECS: 770 watts; DTS-ES decoder; 
Dolby Pro Logic Il. 


FEATURES: AV receiver, Dolby Digital 
Surround EX; universal remote control. 





PRICE: Rs 13,193-16,505 
specs: / 70 watts, 20-20000 Hz; DTS 
96/24; Dolby Pro Logic Ilx; DTS decoder. 


FEATURES: AV receiver; — mem 
Dolby Digital 
Surround EX; E m | 
DTS-ES Discrete 6.1; 

5 bands; universal remote control. 


PRICE: Rs 77,225 ^q 9 
specs: 10-inch sub-woofer; 

5.25-inch mid-range woofers; E 

|-inch coated-fabric dome 

tweeters. 


FEATURES: Superb satellites; seriously 
powerful sub-woofer; gorgeous 
furniture-grade finish. 


PRICE: Rs 5,520 
sPECS: Built-in memory capacity 

of 512 MB 

FEATURES: Stores up to 16 hours of music; 
built-in speakers featuring XSL Acoustics 
for dynamic sound; 
built-in rechargeable 
battery. 








` „ 35 a Dolby Digital 5.1 sound card. 


LaCie 40 GB | 
Mobile Hard Drive* ; 
(External storage device) 


PRICE: Rs 5,600 
specs: 40 GB 4200 rpm; 
memory storage capacity: 2 GB. 


Features: Sleek and light-weight; 
multiple power options. 





Kingston DataTraveler ` 
Elite 4 GB* 


(Thumb drive) Æ ÁB 


price: RS 12,900 
specs: 4 GB storage space, 


Features: Excellent read speeds, good 
write speed; compact, light and sturdy. 


lomega Micro Mini 

Hard Drive 8 GB* 

price: Rs 9,500 2 
specs: 8 GB capacity; USB = 


(External storage device) 
Interface; 4200 rpm spindle speed F 4 





FEATURES: Cool looks; sleek and | 


j 


compact; good build quality; | A 


(Sound card) 

price: RS 4,995 R 
specs; Two high-speed L 
2.0 ports; 480 Mbps data-transfer rates. 


FEATURES: 6-in-1 memory card reader, 
external USB device that functions 
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, acoustic headphone structure. 





















Bose QuietComfort 3 
(Noise cancelling headphones) 


PRICE: Rs 19,265 
specs: Weighs 159 grams; battery lifeis fi 
20 years. ; 
FEATURES: Dual-prong adapter; Noise 
cancelling circuit; 6.3 mm (1/4") 

stereo adapter; ear cushions; triport 
















Creative Sound 
Blaster X-Fi Xtreme Y 
Music* (Sound card) 


price: Rs 9,000 

specs: 2 additional high-speed USB 2.0 | 
ports; 480 Mbps data-transfer rates; i 
a 6-in-1 memory card reader. i 


FEATURES: GOOd utility software such 


b, good performance. Á B. as Media Toolbox, Karaoke Player. 
ia i» — ——ÉÉÁÉÉÉ— 418 ics —————— 90 
V Gainward Hollywood W Plantronics M2500* 

Home MediaXtender* | (Bluetooth headset) 


PRICE: RS 5,200 
sPEcs: Weighs 23 grams; offers 5 hours of | 
talk time and 120 hours of stand-by time. | 


FEATURES: Sturdy; 
made from durable 
plastic. 





Ice fishing in Alaska. 


Panasonic 





A whole new visual era 








PLASMA TV SERIES 





| V-Real Technology P a Advanced Smart Sound HDAVI Control 
3,072 steps of gradation achieve Speaker System Experience total control of 
outstanding details in dark image areas. While Totally revamped, the new your home entertainment 
the 1080p Digital Processing Chip-Set allows VIERA entertains with system with HDMI 
reproduction of highly expressive images with superior bass performance (High-Definition Multimedia 
exceptional detail. Sharper details and more and clearer, natural sounds. Interface). Now, you can Available in 37, 42 & aisan, 
life-like realism are achieved through the 1080p The Advanced Ultra-Slim operate a Panasonic plasma 


Digital Re-mastering TV, a DIGA DVD recorder 
and a digital cable set-top 


with a single remote. 


Speaker Unit boasts superb 


Processor. directional characteristics 






so everyone in the room 
experiences an outstanding 
range of sound quality. 


™ 





HIGH- DEFINITION MUTIMEDIA INTERFACE 
d. dan... 





V-Real V-Real 
PROCESSOR DRIVER V-Real PANEL LCD TV 
Available in 20, 23, 26 & 32 screen sizes, 


Panasonic is a brand owned by Matsushita Electric Industrial Co., Ltd. 


Panasonic India Pvt. Ltd. 6th Floor, SPIC HOUSE, 88, Anna Salai, Guindy. Chennai - 600 032. Ph: (044122301952. Panasonic Brand shon: Chennai: 42070455 / AR Rannalara: 25625077 | RA Halnlina 
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EC-CHAIRS 





Wouldn't life be nicer if 
there were some things in your home 


At Legrand, we think so. That's why we make black 
switches. Stunningly beautiful with an elegant black 
matt finish, they make a fashion statement in your 
home for years to come. Part of a range of intelligent 
electrical solutions, designed to make your life nicer. 


Smart product #165 


To learn about 249 other smart products, visit Black switch 


www.legrand.co.in 
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www.legrand.co.in 


For product inquiries, please call: New Delhi [011] 2371 7643/48 Kolkatta (033) 2280 2917/18 Mumbai [022] 2499 3045/52 Chennai [044] 2814 1313/17 





VW/HALE 


Size :1500 x 1500 x 1320 


BATHING LUXURY 


The Whale bath tub boasts of many features one scouts for. The water fall coming from its tail is inexplicable. Its foam bubble bath relieves 
from the distress of the day. The massage bath is a wholesome experience; the water from the massage jets soothes one's mind, body and 
soul. The underwater lights create a heavenly ambience. Bathe in VVhale Bath tub and savour the incredible and mesmerizing experience. 


Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings 


Corporate Off.: Roma International Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi- 110034 Tel.: 27035377! 78 Fax: 2703 5379 email: info@rokaindia.com www.rokaindia com 
Roka Decoré, SCO, 302 Sector 29, City Centre, Gurgaon Ph.: 0124-4269380 (M) 098181 74167 

Dealers - Delhi: North: 98181 74167 East. Ph: 2054 0627, 98181 74166, 93122 25336 West: 98181 74174 South : 9818174162 G.K.: 9310701479 Ghitorni: 9818615767 Central : 98181 74167 Noida 
98181 74164 Faridabad 98181 74170 Ghaziabad : 98181 74164 Chandigarh: Ph.: 0172-2734067, 2733094 Fax; 0172-2733092 Hoshiarpur: 98148 42997, 98141 42996 Ludhiana: 98762 00658 
Nawashehar: 098146 55148, 098882 40048 Jaipur: Ph.: 0141-2708895 Chittorgarh: 01472-248508, 242738 Kolkata Ph. 2282 1557 Hyderabad Ph 2474 2421 Chennai: 9444016550 Goa: 98221 04265 
Mumbai Ph. 2648 1230 Ahmedabad. 98250 08608 Rudrapur: 05944-246989 Dhanbad : Ph.: 0326-2305126, 09431121387, Fax 91-326-2307220 





All About Offices 


tudies have shown that people, on average, spend 90 per cent of their time 
indoors. And it's fair to assume that working people spend a major part 
of this in office. The previous issue of BT More had made the point that 
style now permeates everything we do. This style, in fact, even extends to office 
design. Advancing technologies and the realisation that healthy, vibrant 
workplaces lead to more productivity are mainly driving this trend. 

This means that offices are no longer viewed merely as spaces where people 
congregate to earn a living. There are offices that are green—that is, they are en- 
vironmentally responsible, minimise waste and actually complement the eco-sys- 
tem in which they operate—and also, those that are smart—which marshal tech- 
nology to optimise the use of human and physical resources, and offices that are 
aesthetically pleasing—and there are offices that are all of the above. 

This (the second) issue of BT More is on offices. It covers various aspects of 
office design and layout. But it also stresses that one point that people often 
miss when talking about offices—personality. Most large offices have a distinct 
personality of their own—often derived from the persona of their CEOs. That 
is why the lead feature this time is on CEO spaces. BT's team of reporters fanned 
out across the country visiting these corporate power centres from where pow- 
erful men and women run their (mostly) multi-thousand crore business empires. 

And finally, as a magazine that has a keen nose for new trends, BT More has 
taken note of the fact that the traditional, segregated office design (corner 
rooms, cabins, cubicles, etc) that defined the corporate class divide, is finally on 
its way out. This is taking the open office concept forward and leading to 
innovations like work from home and hot desking. Now, that should provide 
every working age person with enough food for thought. 
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Going Crazy ! 
Documenting things, ideas, & strategies? 


Make your life easy with a revolutionary product! 


‘rite Naturally 











apture Digitally 


se Effectively 


write 
design 





draw 


iBall Take Note - lightweight, ultra- 
portable digital notepad 


Discover the freedom to write, draw, save and 
email your notes in your own handwriting. Plus, 
you can edit, modify and convert to text all that 
you write, anytime later. Whether you are in or 
out of your office - iBall Take Note makes you 
rake Note: and. completely organised, ` versatile and gives 
b al ] the world will take note of you! complete mobility. Call for a demo, today. 











st IT World (India) Pvt. Ltd.: Mumbai - 022 - 3081 5033 / 5100 / 5001. Mob.: 98207 23393, Ahmedabad - 079 - 2743 6373, Bangalore - 080 - 41249609, Bhubaneshwar - 0674 
:297372, Chandigarh - 0172 - 50009548, Cochin - 0484 - 2376 772, Chennai - 044 - 28591691, Dehradun - 0135-3299589, Guwahati - 0361 - 2454308 / 9954070800, Indore - 
31 - 404 2509, Jaipur - 0141 - 3295690, Kolkata - 09890113980, New Delhi - 011 - 4161 8650, Lucknow - 0522-3246428, Nagpur - 0712 - 3253811, Pune - 020 - 2446 6687, 








The Throne 
Rooms 


These are the rarefied spaces occupied by the czars and czarinas of business. 
BT More takes you past the security and other barriers into the sancta sancto- 
rum of India Inc from where powerful CEOs rule their worlds. 


4 Offices And The CEO 32 Harnessing Technology 
Architect Alfaz Miller on how A random walk through some really 
offices reflect their CEO's personality. smart offices. 


26 The Most Expensive 
Office Furniture 
If you don't have them, you 
haven't arrived. 






— 









~ 


Toi 





- 


ss»... 

b. d hr « E 

ddl. e 
— 


> 


“SSS. 


38 Office of The Future 


Architect Manit Rastogi on 
how offices will evolve. 


40 The CEO and His Space 


CEO rooms range from the 


mundane to the outrageous. 


How to Create a 
Smart Office 
Everyman's guide to an 
intelligent work place. 








Cubicles: The Ideal Shape 
It's actually a hexagon. 


18 The Green Offices 


India Inc. is going all out to 
prove its eco-friendly credentials. 


How To CreateA 
Green Office 

Guide to an eco-friendly 
work place. 


The Invisible Enablers 
The unseen little things that 
make work more pleasant. 


66 A Guide To Office Security 


There are many more layers to 
office security than is 
immediately apparent. 


j Test Drive 


BT Moretests out some of the 
best chairs in the market. 


50 Most Ergonomic Chairs 


A scientific quide on what to 
look for in chairs. 


Miscellany 


Furniture — 
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RIN rone 


These are the rarefied spaces occupied by the czars and 
czarinas of business. BT More takes you past the security 
and other barriers into the sancta sanctorum of India 
Inc from where powerful CEOs rule their worlds. 














Ta second floor suite exudes the quiet confidence of its occupant; tall windows allow ample sunlight to high- 
light the burnished wood paneling, the gleaming, varnished desk and the carved wooden chairs. Across 
Deveshwar's desk, in the far corner of the room, is a large oval conference table where the ITC Chairman frequently 
holds short-notice meetings with his senior colleagues. The cream-upholstered sofas to the right are for more leisurely 
conversations, ideally accompanied by tall glasses of tea. The room also proudly displays various products from ITC: 
from greetings cards to notebooks to Essenza Di Wills grooming products. Behind Deveshwar's desk is an open cup- 
board displaying an array of laurels, the latest being a plaque commemorating his induction into the Hall of Pride 
at the Indian Science Congress. And yes, when the Chairman is in situ, a television set, tuned to a business or news 


channel, is always on (and always on mute). Little wonder then that the man who has completed a decade at the 


helm of India's largest FMCG company, is always on the ball. RITWIK MUKHERJEE 
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CEO Spaces 


i 


4. 


Adi Godrej 


Chairman, Godrej Group 


Pirojsha Nagar, Mumbai 
OFFICE SUITE: 9 rooms 
CEO'S ROOM: 680 sq. ft (approx.) 


———— [ — ^ 


T™: room has a warm, well-used feel to it. Godrej's desk is framed by two walls that are papered over 
with enlarged and laminated versions of century-old maps of the Asia Pacific region. The two other walls 
have ceiling-to-floor windows that create an impression of space and nature. An Arzan Khambatta 
metal sculpture of a man reading a book stands in one corner. A few personal touches—like framed fam- 
ily photographs and a collection of leather-bound books—add warmth pervading the office. Scattered across 
the room are sculpture and figurines, which, a company spokesperson says, “is (his wife) Parmeshwar Godrej's 
touch". The brown leather sofas and chairs, mildly faded at the sides, have a well-used look about 
them. "Mr Godrej does not believe in being ostentatious. Things are used here for long periods of 
time," says the spokesperson. It's a simple room with an air of understated elegance. AHONA GHOSH 
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Calligaris, the leader in Italy, and 
renowned world over for perfecting 


contemporary Italian design and 
functionality, is now in India. Tables for 
dining, living & lounge, chairs, mirrors, 
accessories, and much more. With 
exciting built-in features, in distinctively 
European combinations of wood, steel, 
glass & unique materials. Styled the 
Italian way & built to last. Since 1923. 


Exclusively available at Stanley Boutique: BANGALORE Indiranagar, 100ft Road 25357374, 41261777. Mission Road 22123355, 98861 59999 
CHENNAI Wallace Garden, off Khader Nawaz Khan Road 28333666, 28333999 | DELHI-GURGAON 369, MG Road 98108 47889, 93138 40882, 
26804231 | DELHI Gk1, Main Road 41630451-2, 98104 70452, 98116 68330 | HYDERABAD Opp. Sapna Nursing Home, Somagiguda 40038055/56, 
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Onkar Singh Kanwar 


Chairman, Apollo Tyres 


Apollo House, Gurgaon 
OFFICE SUITE: 2 rooms 
CEO'S ROOM: 900 sq. ft 
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hat do you do when 

you're the boss of 
one of Delhi's oldest busi- 
ness families but really don't 
have an office that says that 
much? You go out and 
build yourself what is ar- 
guably the best office build- 
ing in the National Capital 
Region. Of course, it does 
help if you run India's 
largest tyre company. 
Kanwar not only has one of 
the largest corner rooms in 
Delhi, he also has, possibly, 
the most modern office in 
town. Before you walk into 
his room, you are ushered 
into a large waiting area 
with a skylight that gives 
an outdoor feel to the 
space. Kanwar's room, on 
the ground floor of the 
building, is huge—it's a 
good 25 feet walk from the 
door to the chairs across his 
desk—and offers a sooth- 
ing view of carefully mani- 
cured lawns through large 
picture glass windows. 
Kanwar's office feels won- 
derfully balanced in terms 
of the materials used, from 
the light woods to the dark 
marble and extensive use 
of glass. Undoubtedly one 
of the best CEO spaces in 
Gurgaon.  KUSHAN MITRA 
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FEATHERLITE PRODUCTS (P) Ltd. 


#2, Timberyard Layout, Mysore Road, Bangalore 26. Ph: 080 26744047 / 5002 / 2307. Fax: 080 26740449 


Email: sales@featherliteindia.com www.featherliteindia.com 


30946805 NEW DELHI: 011 51603911, 26277289 PUNE: 020 261210688, 24012817 / 


SHOWROOMS: BANGALORE: 080 22254009, 22203812 / 13 CHENNAL 044 28232764, 28274785 MUMBAI: 022 24924948 
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REPRESENTATIVES: TRIVANDRUM: 093494 55501 BHOPAL: 093031 00055 Cell: 093023 74842 GURGAO 
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RITESH SHARMA 


2 Shiv Nadar 


Chairman, HCL Technologies 
HCL Corporate Office, Noida 
OFFICE SUITE: 4 rooms 

CEO'S ROOM: 860 sq. ft 





























he corner room is an expres- 

sion of the mantra he lives by— 
Live Life King Size. Nadar has one 
full floor (on the first floor) in the 
building to himself, which is 
adorned with Manjit Bawa, Raja 
Ravi Varma and Tanjore paintings. 
In his own suite, he has two paint- 
ings—of Saraswati and Lakshmi. 
The corridor that leads to Nadar's 
suite has some interesting iron fig- 
ures, bought by his wife, Kiran 
Nadar, from all over the world. He 
entertains guests in an adjoining 
room with a wall-to-wall seating 
arrangement. ARCHNA SHUKLA 





B.K. Birla 


Chairman, B.K. Birla Group 


Birla Building, Kolkata 
OFFICE SUITE: 2 rooms 
CEO'S ROOM: 500 sq. ft 


H is 15th floor room has been witness to 

what he calls “battle bliss” and some 
battle wounds, too. The massive mahogany 
desk, the wood panelling, even the slightly 
yellowing, but gleaming, venetian blinds 
transport you back to the genteel world 
of the 50s. The room also bears the stamp of 
B.K. Babu's (that's how he's addressed) art 
collector persona—the walls are adorned 
with Kalighat pots, original paintings of 
Rabindra Nath Tagore, Abanindra Nath 

" Tagore and caricatures and framed photo- 
graphs of six generations of Birlas (from - 
grandfather Baldeodas Birla to grandson = 
Kumar Mangalam Birla's children). At his = 
age, he obviously likes being surrounded by = 
close family. RITWIK MUKHERJEE = 
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Nandan Nilekan 


CEO and MD, Infosys Technologies 


Corporate Block, Electronics City, Bangalore 


OFFICE SUITE: 1 room 
CEO'S ROOM: 345 sq. ft 





D Chairman N.R. Narayana Murthy moved out of his office on August 20; Nilekani moved into this space 
a few days later—and left the décor largely untouched. The only additions: a showcase packed with awards, 
citations and photographs (including one with US President George W. Bush) and a bookshelf with some 250 
books. "The books have been gifted by colleagues and visiting dignitaries and | thought the office was the ideal 
place to showcase them," Nilekani says. The highlight of the room is Nilekani's (and till recently, Murthy's) L-shaped 
workstation by the window overlooking the verdant campus and the mini golf course. "My office is functional 


rather than fancy and has everything | need for my work," Nilekani told BT recently. He'd said that about his 
old office, but the sentence is valid for his new one as well. 


RAHUL SACHITANAND 


bt more 
CEO Spaces 
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H is office reflects the perception he has of himself and his company. "We are a global phar- 
maceuticals company based out of India," says Singh. On the walls are paintings by Indian 
Malvinder Sin h masters like Raja Ravi Varma, Manjit Bawa and Jatin Das. His gleaming wooden desk, which 
CEO and MD, Ranbaxy k almost always has papers, files, reports and some magazines on it, is on the left hand side of the 
Corporate Office, Gurgaon room. There is also an elongated wooden panel on which he keeps his computer and some framed 
OFFICE SUITE: 3 rooms photographs of family members. There is also a large portrait of his late father Parvinder Singh 
CEO'S ROOM: 20 X 30 sq. ft in the room. The son still looks to his visionary father for guidance. ARCHNA SHUKLA 
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et in the fabled 19th century 
‘Domaine de Bel Ombre’, Le Telfair 
offers the ‘romantics of today’, the 
refined, yet relaxed, colonial spirit 





of Mauritius. 

Nestled between the turquoise waters of 
a pristine lagoon and the unspoiled hills of 
Plaine Champagne, the resort has received 
high accolades since opening (Top 60 Hot New 
Resorts in 2005 by Condé Nast Traveller, Top 100 
hotels worldwide in 2005 by ABTA magazine) 

Take this opportunity to enjoy a honeymoon 
or romantic sojourn in one of the world’s new 
“Fashionable Resorts. 

A serene haven in the midst of expansive 
tropical gardens, the Resort offers the senti- 
mental charm of plantation-style mansions to 
the backdrop of fountains and pools, frangipani 


and tropical scents with birdsong in the air. 

From the moment you arrive, you are received 
with warm Mauritian hospitality and an array 
VIP courtesies from complimentary gifts to other 
Special considerations and care. 
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Rediscover yourself in time with draped 
four poster beds, beautiful plantation furniture 
and a harmony of colours - the most romantic 
accommodation Mauritius has to offer. 

Renowned for its gracious settings with 
inspired tastes and flavours, dining in one of our 
3 restaurants becomes a tender moment. 

Annabella's, where you can personally meet 
the chefs in our interactive "show kitchen. 
Exotic Gin'ja, steps from the beach, serves 
fresh fish and seafood with Asian influence. 
For romance and French inspired cuisine with 
an island twist, the magnificently restored 
‘Chateau de Bel Ombre' is perfect or just savour 
a moonlight dinner on the beach. 

As you plan for tomorrow, the options of 
togetherness are endless! Why not a pampering 
session at the Six Senses Spa, your sense of 
tenderness restored? Feeling more adventurous, 


For our special Romance Offers or more information in India, contact: info@outboundmarketingindia.com 


sarea 





you can seek out our local wildlife in our own 
magnificent nature reserve, Valriche. Or maybe 
just time out on the beach, playing in warm 
tropical waters... It has been a romantic day! 
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Vas udeva n Th U las | das [e probably has the best corner room in all of Mumbai—it is, after all J.R.D. Tata's 


former office. Okay, granted it is not the most wired CEO room in the world, but the 


CMD, Air-India i å i : 
view—of Marine Drive all the way to the Raj Bhavan—from the 22nd floor room is to die 


Air-India Building, Mumbai 


OFFICE SUITE: 2 rooms for. There is a distinct old-world feel about the office: highly polished teakwood furniture, 
CEO'S ROOM: 750 sq. ft large lounging sofas and large frame originals by Indian artists, including one by M.F. 
Hussain. And in a city where space is at a premium, Thulasidas' 750 sq ft office is larger than 
many middle-class homes. Is it really any wonder why it is on this list? KUSHAN MITRA 
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taffer® Prelude* with Black Onyx Laque finish on Barrel/ Chased 
Adium Plate Cap, featuring 22K Gold Plate Trim. Visit www.sheaffer.com 
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Manisha Girotra 


MD (India), UBS Securities 
Hoechst House, Mumbai 
OFFICE SUITE: 1 room 
CEO'S ROOM: 180 sq. ft 
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i er table is made of oakwood, but she ad- 
mits that "it's not a classic CEO's table". 
Ask her about her room and she says: "It's 
functional." There is a circular glass table 
with a couple of chairs for visitors. Till re- 
cently, she had paintings of Arpana Caur, 
Sanjay Bhattacharyya, M.F. Hussain and 
Bhupen Khakkar on her walls, but these 
have now been packed (UBS will move 
offices in a couple of months). But she's 
looking forward to having these originals on 
her walls at her new office in Worli and 
2 even plans to add "two more paintings to 
< my employer's collection". KRISHNA GOPALAN 
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G.V. Prasad 


Executive VC & CEO 

Dr Reddy's Laboratories 
OFFICE SUITE: 1 room 
CEO'S ROOM: 180 sq. ft 


his must surely be among the most un- 

ostentatious CEO spaces in the coun- 
try—a simple transparent glass partition is 
all that separates Prasad's room from the 
rest of the 3rd floor. The office, in fact, is al- 
most identical to those occupied by other 
senior managers on the same floor. The 
only difference: Prasad's room has a black 
sofa set which he rarely uses; he entertains 
guests at a small round table placed on 
one side of the room. A photo of M.S. 
Subbulakshmi, a serigraph of an M.F. 
Hussain Ganesh, a packed bookshelf and a . 
photograph with his kids completes the = 
office decor. "The idea behind the stark < 
functionality and openness is to convey a = 
message of transparency and egalitarian- = 
ism," he explains. E. KUMAR SHARMA - 
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Manoj Kohli 


President, Bharti Airtel 
Unitech Cyber Park, Gurgaon 
OFFICE SUITE: 2 rooms 

CEO'S ROOM: 400 sq. ft 


Kos room is "simple and functional"; it 
also receives a lot of the natural light— 
he doesn't need to turn on the lights till late 
afternoon. The natural light gives him en- 
ergy, he says, adding that he also draws 
sustenance from the small Ganesh sculp- 
ture on his desk and the family photograph 
on the wall. Interestingly, documents—the 
lifeblood of most organisations—are al- 
most conspicuous by their absence. Reason: 
he and his team clear up all work within 24 
hours. His work habits influence the décor 
of his office in other ways as well. Kohli 
doesn't like using conference rooms for 
small meetings; so, he has set up a small 6- 
seater guest meeting facility in his room. 
This informality, he says, fosters closeness 
and teamwork. SHALEEN AGRAWAL 
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Preeti Vyas Giannetti 


Chairperson, VGC 


Mhatre Pen Building, Mumbai 
OFFICE SUITE: 1 room 
CEO'S ROOM: 250 sq. ft 






















iannetti is a product of the National 

Institute of Design, Ahmedabad, and 
this shows in her office decor. There is 
an earthy touch to her room, which is 
bathed in natural sunlight during the day. 
"We are in the business of communica- 
tions and every interface with the out- 
side world is important," she explains. 
Her table is made of copper and the door 
of polyurethane-coated metal plates. And 
the paintings on her walls? The collec- 
tion ranges from those acquired on the 
streets of Madrid to modern artists like 
Andy Warhol, Wassily Kandinsky and Joan 
Miro. And jostling for space in this august 
company is a painting by her 14-year-old 
daughter Devi. Did we say the décor is a 
wee bit offbeat? KRISHNA GOPALAN 







SAPTARSHI BISWAS 


Kavita Hurry 


MD & CEO, ING Vysya Mutual Fund 


Lincoln Lodge, Mumbai 
OFFICE SUITE: 1 room 
CEO'S ROOM: 203 sq. ft 


he ING Vysya Mutual Fund office op- 

erates out of a bungalow. "This gives 
us the feeling of home," says Hurry, 
whose room, with a teakwood sofa and 
a small red Kashmiri carpet, has a "living 
room feel" to it. The varnished wooden 
desk is paper-free; and her laptop is 
attached to an inkjet printer. The high- 
light of the room are six lithographic 
maps of late pre-colonial India and a 
world map dating back to the early 19th 
century on the walls. MAHESH NAYAK 
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Seagate The amazingly fast and easy way to store 


Pushbutton and work with massive amounts of data 
Backup Drives 


Seagate's high-capacity drives make it easy to store and backup your data with a simple push of 
a button. Designed to meet your growing appetite for data, video, music, digital photography, 
entertainment and multimedia applications these drives safely store all the treasures of your 
digital lifestyle. 


With products that are fast, easy to install and backed by full warranty and service support, 

Seagate offers fantastic solutions for consumers that need easy access to large data on the go. 
Breaking traditional cost-performance barriers, these innovative solutions are available in a vast 
choice of interface and drive capacities ranging from 160 GB to 500 GB to suit your every need. 


Seagate leverages over 25 years of industry innovation to move disc drive advancements beyond 
traditional capacities, product design, technologies and applications adding value to your storage 








USB/Firewire experience at every step. 
Seagate Authorised Distributors: e eSys Distributio | | 694 e Redington (India) Ltd: 044 - 42243535 
Seagate Premier Partner - Sub Distributors: e Compuage Infocom Ltd: 022 - 23842200 e Elcom Trading Company Pvt Ltd: 011 - 26230903 
e Exclusive Systems: 011-26474739 e Fortune Marketing Pvt Ltd; 011 - 26427627 e |-Com Systems Pvt Ltd: 044 - 52027134 
e Jupiter International Ltd: 033 - 22121406/7/8/9 e Maxtone Electronics Pvt. Ltd.: 022 - 23088545 * Mega Byte Corporation: 080 - 51143441 
e Sanghvi Electronics: 022 - 23894000 e SES Technologies Ltd: 022 - 26822288/99 e Supertron Electronics Pvt Ltd: 033 - 22131221 


* Universal Microsystems: 044 - 28410731 


For more information 
Call Toll Free Number 1800 180 11 04 or visit us at www.seagate.com/india 


HINI /Seagate/BTMore/365 


his is a corner room like no other. It 

has three clothes racks stacked with 
not just Levis' latest offerings and im- 
pending releases, but also the latest ap- 
parel from its arch rivals. Chatterjee says 
he uses them to maximise his learnings. W 
“The clutter on my desk (besides the 
clothes, there are jade Buddhas, a wine 
bottle, a Bipasha Basu pen holder, and a 
host of other knick-knacks) is represen- 
3 | tative of the rapid growth we are ex- 
ELI periencing," says Chatterjee. That aside, 
Chatterjee's got a glass table where he 
holds small, informal meetings with his 
core team. RAHUL SACHITANAND 








Shumone Chatterjee 


MD, Levi Strauss India 


Raheja Plaza, Bangalore 
OFFICE SUITE: 1 room 
CEO'S ROOM: 500 sq. ft 
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Imax Adlabs, Mumbai 
OFFICE SUITE: 1 room 
CEO'S ROOM: 170 sq. ft 






MIK KAR 
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his is yet another tiny office with a minimalist look. Shetty chose this second floor room for two reasons: it allows 
her to see all her staff (her cabin is made of glass); and it allows her to see every person who enters the theatre. 
The curved red wall behind her desk symbolises Adlabs’ corporate colour and also adds warmth to the otherwise 
plain set up. The most dominating feature in this office is the aluminium and steel girding that is clearly visible 
through the glass windows. AHONA GHOSH 
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GUEST COLUMN | ALFAZ MILLER 


Offices 
Reflect 


The | 
Personality 


Of Their _ 
CEOs | 


ffices of today are the hubs of our information-driven 

world. With the rapidly changing work environment, lo- 

cation and time zones have become irrelevant. While in- 
tense competition is forcing businesses to examine and rethink their 
organisational structures, modern technology is making it possible 
to use time as well as space in innovative and creative ways. No 
longer is it essential for an individual to occupy a particular place 
from nine to five through the week. Equipped with personal 
computers, modems and mobile phones, people can choose where 
and when to work. The implications are profound and far-reach- 
ing, both for business as well as for office design. 

Office design, which in the past has been defined by func- 
tional, technical and ergonomic requirements, is taking on new qual- 
ities. The aim is to provide inspiration to encourage creative and com- 
munication skills and to break archaic hierarchies and decentralise 
the administration of office work. The office with clearly defined hi- 
erarchies and functionally-induced inefficiencies has had its day. The 
new concepts are interaction, flexibility and change. The catalyst and 
driving force of this change is the electronics revolution, information 
technology and communications. Just as automation has revolu- 
tionised industrial production, computer and communications tech- 
nologies are transforming the office worker's environment. 





The Rabo India Finance office 
design encourages social 
interaction by providing lots of 
intersections in the layout 











ABN AMRO Bank's sales and back 
office in Mumbai motivates the staff 
to increase their performance by 
providing a clean and healthy 
environment to work in 
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The Oberoi Constructions 
office in Mumbai ís 
designed to impress 
clients The most vital function of an office is to facilitate and accom- 
modate change. The changing ways of working are being generated 
by an unprecedented combination of global economic pressure and 
extraordinary advances in technology. Based on new assumptions on 
the use of time and space, different ways of working are emerging. 
They are inherently more interactive than old office routines and give 
people far more control over the timing, the content, the tools and 
the place of work. Office work itself is becoming more varied and cre- 
ative. Many routine tasks are being sent on the internet across the 
globe to countries where they can be done far more economically. Call 
centres and medical transcription centres are an example. 

Designed well, offices can play a pivotal role in business success. 
The right fit-out for example, might call for greater initial capital 
investment, but results in optimal use of space and reduces recurring 
operational and maintenance costs. 

Well designed and appointed offices can become the means by 
which the achievement of commercial objectives is accelerated. 
Properly designed, used and managed, they can be instrumental in 
driving forward change. 

All offices are metaphors of their business agendas. Offices 
increasingly portray the “image” of the organisation and quite often 
reflect the “personality” of the CEO. The way offices are laid out, the 
extent of “openness”, and the messages of “restraint”, “nothing to 
hide”, “cost concerns” and “non-hierarchical” are a reflection of the 
way the head of the organisation wants people within and outside 
the office to perceive the organisation. 

As younger men and women head corporations, offices tend to 
be light and natural and the furniture contemporary rather than 
conservative. Extravagances on a scale found in the past in top 
management suites are rare exceptions as more executives opt for 
egalitarian quarters, sometimes sitting in cubicles which are of the 
same size as their secretaries’. Even the over-sized executive chair, the 
traditional symbol of power, has shrunk as more women move into 
management positions. 

The ICICI Venture office at Mumbai, headed by Renuka Ramnath, 
reflects her personality, and the image of the organisation as well. 
The layout of the office, with large management suites and wood 
paneling, portrays an organisation that is stable, financially responsible 
and worthy of trust. The collection of Tanjore and contemporary 
Indian Art is noteworthy. 

Meera Sanyal heads the ABN AMRO Central Enterprises Services 
(ACES), a support and processing back-up for the bank. The ACES 
office is fun and funky and meets a growing hunger for new expe- 

riences in the workplace. It helps motivate the staff to achieve 
Mumbai exudes a cheerful bakar laveicot nert b — Aol f f 
atmosphere and helps keep up the gher levels of performance by making the workplace a source of fun 
morale of employees and joy. The use of vibrant colours in the office and brick-out areas, 
the open library and internet area are key elements in ACES office 
design. The colour zoning and stained glass panels which are Feng- 
shui compatible, are initiated by Sanyal. The ACES office reflects 
the needs of the business as well as her personality. 


SVASIS IHSNVIJVS 


Yes Bank's corporate office in 





The author is the MD of ABM Associates, a leading firm of architects 
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E them, you haven't 
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price: Starting at Rs 14,10,000 
AVAILABLE AT: Haworth India, H 12 Green Park Extension, Delhi 


If you're looking for a conference table that packs in both convenience and 
technology, then you can end your search here and now. Haworth's A-con family 
of conference and boardroom tables comes equipped with projector and screen 
facilities and a master control for power management solutions. The price listed 
above is for the 16-seater version. It rises if you want more people around. 























price: RS 14,10,000 onwards 


AVAILABLE AT: Haworth India, 
H 12 Green Park Extension, Delhi 


Dark wood top and silver colour 
drawers in matte finish combine to 
create a desk that's both desirable 
and functional. Like its conference 
table counterpart, one can almost- 
keep adding to these desks indefi- 
nitely, for a price, of course. 


Ramin! Secretaire Cabinet 


price: RS 6,11,000 
AVAILABLE AT: Aurum, D-15 Defence Colony, Delhi 


This cabinet is meant for people who want to make a style statement. 
But it’s also very functional. it has well designed paper trays and 
drawers for storage and smaller drawers for stationery and writing 
instruments. Finished in ebony, it has an elegant roller shutter 
which gives it just the right amount of chic appeal. 


price: RS 3,19,000 each 


AVAILABLE AT: Aurum, D-15 Defence Colony, Delhi 


- Ideal for those whose offices are too small to fit in a full 
sofa set. The leather-upholstered Goya has resilient 
polyurethane filling, placing it among the most ergonomical 
and comfortable armchairs in the market, while its wood 
and metal frame gives it a solid and reliable feel. 
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PRICE: ON request 
AVAILABLE AT: Aurum, D-15 Defence Colony, Delhi 


This is one piece of furniture that screams out loud that 
you've arrived. The price apart, you'll also need a large 
enough office room to do justice to its size. But it is 
comfortable; its seat and back cushion are padded 
with reversible goose down; and its central inset cush- 
ion is made from foam polyurethane. This gives it a 
firmness that makes it comfortable to sit on it for long 
periods of time. 
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price: RS 2,95,076 
AVAILABLE AT: Evoluzione, 
30 Khader Nawaz Khan Road, Chennai 


The speciality of this swivel chair, created by celebrated 
Italian architect and designer Antonio Citterio, is that it is 
made from two pieces of thermoformed leather. There is 
little to beat it for comfort. Ideal for corner rooms in 
service industries like advertising where client interactions 
form an integral and important part of the job. 
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AV Jj AH ABLI AT. 
Evoluzione, FCML, 
Mehrauli Gurgaon 


Road, Delhi 


Designed by award 
winning German 
designer Ingo Maurer, 
the Oh Mei Ma is 
constructed of 6 sheets 
of aluminium, silver 
coated paper and gold 
leaf. The Chairman 

of a Mumbai-based 
petrochemicals company 
has recently bought one 
of these for his office. 








omce: Re 22.5905 
PRICE: fí " Z 2, ` ww a 


AVAILABLE AT: Evoluzione, 
FCML, Mehrauli 
Gurgaon Road, Delhi 


This reading lamp is as sleek 
as it is beautiful. Designed 
by famous Greek designer 
Jozeph Forakis, the Cloud's 
polycarbonate shade and its 
aluminium arm can be adj- 
usted for height for greater 
reading comfort. There is a 
dimmer on the base which 
allows the user to regulate 
the intensity of light. 
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PRICE: Rs 67,000 


AVAILABLE AT: CJ's Interiors, E-50, 
Ekta Apartments, Saket, Delhi 


Herman Miller claims that the Aeron is 
the world's most comfortable executive 
chair. The other obvious advantages: 
its pellicle mesh design means you don't 
have to hide embarassing coffee stains 
and it will still look good after consid- 
erable wear and tear. But be warned: it's 
among the few chairs to come with a 
user manual that tells you how to get 
the maximum benefits from its scientif- 
ically designed back rest, height and tilt 
adjusters. 





C1) price: Rs 3,50,000 
AVAILABLE AT: CJ's Interiors, E-50, 
Ekta Apartments, Saket, Delhi 


f | These chairs have been around for half a 

century. Herman Miller, in fact, is selling 
>— the Eames chair and ottoman as a col- 
(D lectible item to mark the 50th anniversary. 
—— The polished wooden base and supple 
leather upholstry combine to offer real 
old-fashioned luxury. In addition, the 
chair and ottoman are now available in a 
veneer called santos palisander that cap- 
tures the original's unique look. 


t HollDenz Lounger 


price: On request 
AVAILABLE AT: Aurum, 
D-15 Defence Colony, Delhi 


This is both an executive revolving chair 
and a lounger. Its USP: one can manip- 
ulate the backrest and foot rest into an 
almost infinite number of positions. A 
metal frame gives it a reassuring solidity, 
while leather upholstry and high density 
polyurethane filling ensure that it scores 
high on comfort. 


Herman Miller Aeron 


MEHRA 


SHIVANGI MISRA, NITYA VARADARAJAN AND 
PALLAVI SRIVASTAVA 





Fujitsu General 


> 


The only air-conditioner 
that keeps aesthetics in mind, 


your office in comfort and 
your finances in check 


_ Introducing 4 
MES TAGE SERIES 


Variable Refrigerant Flow System 


DC Inverter Control Compressor - for up to 5096 power saving 
> High efficiency refrigerant R410A 

Long piping design - max length | 50m, height 50m 

Flexible combination of up to 48 indoor units, with capacities 

from 6,000 to 90,000 BTU 


> Advanced control options 


AIR Con Bal o0. 2 o1 X 


The Extreme Machine 


Easy installation & maintenance 


The @GENERAL range includes Highwall, Ceiling-wall, Cassettes, Multisplit - DC Inverter, Ductables and Windows. Heat-pump models also available. 


ETA General Pvt. Ltd., Corporate Office - Chennai: 28297627-30 Regional Offices - New Delhi: 24649268, Mumbai: 26865334-37, Kolkata: 22836508 
Branch Offices - Ahmedabad: 26743260, Bangalore: 41802300, Chandigarh: 5087288-90, Hyderabad: 65323530,Vijayawada: 98491 57606, Indore: 4214238, 
Jaipur: 3966080, Kochi: 4010638, Nagpur: 93711 77785, Pune: 26051310, Surat: 98980 89591 
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Smart Offices 


BUILT-UP AREA: 2.2 million sq. ft FEATURES: It can withstand 
CAMPUS: 134 acres earthquakes measuring 8.5 
BUILDINGS: 15 on the Richter scale; 


S has back up facilities in 
FLOORS: 2 (except two buildings Hyderabad and Bangalore 
one of which has nine floors l 


and the other seven) 
BUILT IN: 2003 





DHIRUBHAI AMBANI KNOWLEDGE CITY (DAKC) 
NETWORK MANAGEMENT CENTRE, Navi Mumbai 





he complex is designed like a US university cam- his has to be a benchmark for high tech offices. Its Honeywell inte- 


pus, but that's not why it's being featured here. grated building management system (IBMS) uses the latest digital au- 
It houses Reliance Communication's 202-seater tomation technology to create a workplace that can match that of most 
National Network Operations Center, which mon- technology companies. The boom barrier at the main gate, equipped 
itors all of Reliance's networks across the country. with long range car reader technology, senses the approach of autho- 
The heart of the building resembles a high-tech set rised cars and automatically makes way for them. Then, the entire facility 
from Star Trek—there's a suspended bridge running Is ringed by a wall of infrared rays, which guard against forced entry. 
over the main work space where people sit glued to Biometric electronic meters control all access into the building. Sensors 
their monitors. The Contact Centre can accommo- control the lighting and air-conditioning systems according to need (there 
date 5,000 people, making it among the larger are no switches in the entire building). That's quite a refreshing change 
single location call centers around. from the traditionally stuffy image of PSUs. 


AHONA GHOSH KAPIL BAJAJ 
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India Inc is now an 
integral part of Global 
Inc. This move up the 
value chain is reflected 
in the architecture and 
get up of office spaces 
in the country. 
Intelligent buildings, 
that make the best 
use of cutting edge 
technology, are 
increasingly becoming 
the norm. Here's a 
random tour through 
some of them. 


INDIAN OIL CORPORATE OFFICE, Delhi 


BUILT-UP AREA: 115,000 sq. ft 
CAMPUS: 1.5 acres 

FLOORS: Ground+4 

BUILT IN: 2005 


FEATURES: Boardroom, conference 
rooms and auditorium lighting, 
AC and network systems can be 
controlled by a single handheld 
device. 


SVASIU IHSHVIAVS 





BUILT-UP AREA (OF GMC): 3,000 sq. ft FEATURES: Video wall with 12 screen 
CAMPUS: 80 acres cubes for high priority monitoring 
BUILDINGS: 40 and for collaborative work between 


GMC, INFOSYS TECHNOLOGIES FLOORS: 1 (GMC) consultants across various locations. 
Bangalore BUILT IN: 2002 




















nfosys Technologies’ Global Management 

Center (GMC) is secure behind thick, bul- 
letproof glass walls. A team of engineers 
monitors the IT infrastructure of up to a 
dozen global clients and Infosys’ own IT set- 
up from here. A Palm Reader controls ac- 
cess into the centre (an electronic device 
reads each Infoscions unique palm print). A 
dozen 21-inch flat screens keep engineers 
updated on the state of their clients’ net- 
works, while two others run mainstream 
news channels. When Hurricane Katrina 
hit the US, the news channels allowed the 
staff here to put in place a disaster recov- 
ery schedule in advance. 
RAHUL SACHITANAND 
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MICROSOFT CAMPUS 


| ` Gachibowli, Hyderabad 


VI icrosoft's Hyderabad pem 
campus is designed to 
mirror its Redmond head- 
office and is smart, green, 
safe and secure. Its build- 
ing management system 
controls and monitors the 
computer systems, lighting, 
air-conditioning and net- 
works. There are sensor 
lighting systems in the con- 
ference rooms and an in- 
telligent air-conditioning 
system that adjusts accord- 
ing to the number of peo- 
ple in the area. The building 
has been designed to pro- 
vide natural light in the 
work spaces to optimise 


elegicity consumption. On & gr CNN E 
thbnvil: an automated S N AS r 
seven-level covered park- Vu A on A7 : 


ing for 1,500 cars. 
E. KUMAR SHARMA 







BUILT-UP AREA: 749,402 sq. ft 

CAMPUS: 50 acres 

BUILDINGS: 2 

FLOORS: Ground+basement+4 

BUILT IN: One building in 2005 and the other in 2006 


FEATURES: Intelligent building 
management system optimises 
use of lighting and 
air-conditioning systems. 







www.monarchseatings.com 


The best support for 
the backbone of your company 
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fulkrum seriés 


People are the backbone of every organization. 
Che right kind of support can result in optimum 
productivity. Keeping this in mind, Merryfair - the 
name synonym for ergonomic furniture worldwide 
offers you the Fulkrum series of seating solutions. 
Aesthetic and Ergonomic in design to comfort 
everyone's mind and body at the workplace, 
the chair with its advanced features allows the 
user to experience a stress free seating during 
long office hours making it the most preferred 
brand among six out of 
top ten MNC's in India.. 
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CAMPUS: 12.5 acres 
BUILDINGS: 5 
FLOORS: Ground+2 
BUILT IN: 2005 


PHILIPS INNOVATION CAMPUS, 
MANYATA TECH PARK, Bangalore 


v 


of Nokia and you 

think of a mobile hand- 
set, right? But its office 
lobby in DLF Cyber Green 
| In Gurgaon is a great tech- 
nology showcase as well. 
| PL any does it display all 
T "nowadays there are a lot 
of those), a touch-sensitive 
floor pad displays a movie 
on the floor itself. Visitors 
can also have their photo 
shot (and printed), listen _ 
to music and generally 
have a great time waiting 
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NOKIA, DLF CYBER 
GREEN TOWERS, Gurgaon 


j 
: 


CAMPUS: N.A. 
BUILDINGS: N.A. 


a 15-floor building 
| BUILT IN: 2005 


BUILT-UP AREA: 500,000 sq. ft 


i dm my music Å 


BUILT-UP AREA (OF NOKIA): 75,308 sq. ft 


FLOORS: Nokia has three and a half floors in 


FEATURES: Iris scanners; Wi-Fi-enabled 
conference rooms; ability to access 
desktops from conference room; 
intelligent building management system. 





his complex takes the otherwise dull 

conference room ambience to the next 
level by making it fully wireless and pro- 
viding multiple input sources (including 
the now endangered VHS format) for ex- 
ecutives. Employees can access their 
PowerPoint presentations from a central 
Wi-Fi console in the conference room or 
access any laptops in a conference room 
without actually unplugging it and moving 
it around. Then, there is a single console 
controlling the lights (in three different in- 
tensities) and air-conditioning. Entry into 
the data centre is controlled with iris scan- 
= ner technology. 
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RITESH SHARMA 






IMAGING ZONE 
E E 


POET VORRE OT WI ian verour 
d 
arin ae. PR rage 


— 





FEATURES: The office lobby 
area is one of the most 
technically advanced product 
display areas in the country. 


Cransteel 








1nsteel Seating Technologies Pvt. Ltd. 


7, Linden Street, Austin Town, Bangalore 560 047. INDIA 
w.transteel.com 


BANGALORE : 080-25562580 * CHENNAI : 044-28236951 * COCHIN : 0484-2354539 
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he ideal office of the energy consumption (passive meth- 

future should success- ods) and should increasingly rely on 

fully reduce the load natural environmental resources such 

The Future's Here: Proposed Jindal Steel onthe environment in as daylighting, ventilation, passive 
office in Raigarh. The vertical mast is used Å Å hone of ji li 

as a chimney, exploiting the stack effect (as Its construction strat- methods of cooling, water recycling 

in anthills), to naturally ventilate the office egy (assembly), mate- and access to nature. It should be 

rial resource utilisation (lightweight), highly flexible and adaptable to the 

spatial allocation (area optimisation), changing needs of companies and 
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an increasingly mobile workforce. It 
should take into consideration the fact 
that we spend most of our day within 
the office environment. It should con- 
sider work as a social activity. 

The average weight of an adult 
human being is 60 kg. On average, 
his/her spatial requirement for an office 
is 100 sq. ft which conventionally 
weighs 15 tonne, consumes 12,000 
watt of energy per day (in a 10-hour 





day) and discharges 45 litres of waste 
and 0.5 kg of garbage per day. All this 
is done to ensure that he/she is shel- 
tered from the environment and is in a 
relatively dust-free and secure envi- 
ronment. That's a very heavy environ- 
mental price to pay for such simple 
requirements of shelter! 

This is further aggravated by the 
fact that each sq. ft. of office space 
generates about 10 times the require- 
ment in residential space, thereby in- 
creasing the load on the environment 
by the same amount. On average, a 
human being requires 400 sq. ft of 
space (both home and office) which 
will require about 60 tonne of material 
resource to construct. 

There is no doubt that the future 
will look back at us today and wonder 
why we happily destroyed the planet 
every time we went out and built 
something. We are the only species 
on the planet that build outside the 
equilibrium and homeostasis of nature. 
Even industries such as aviation, ship- 
ping, automobiles, etc., damage the 
environment far less than buildings. 
For example, a car weighs about 1,000 
kg and carries 4 people, is mobile, has 
environmental control, and can drive in 
rain at 100 km/hr without letting the 
water in! Even ants manage to build 
anthills by sculpting the earth around 
them in order to exploit the stack 
effect as passive means of cooling. 

The surprising part is that even 
today, the technology available gives 
us the ability to substantially achieve 
some of these goals. At Morphogenesis 
today, we are currently designing what 
we consider are the next generation 
buildings. Use of lightweight materials 


such as steel, dry partitioning, high 
performance architectural fabrics, next 
generation glasses, etc., have sub- 
stantially reduced the weight of the 
office building by as much as 60 per 
cent. Using integrated building man- 
agement systems in conjunction with 
occupancy sensing and access control 
conserves energy by supplying it in 
office areas where people are present. 
The use of advanced simulation soft- 
ware enables us to test the perform- 
ance of offices in the very early stages 
of design, thereby maximising utili- 
sation of natural resources such as 
daylight, ventilation, wind flow and 
solar control. 

Given the fact that IT and wire- 
less communications technologies 
have given us the freedom to break 
away from the "desk" or the "work- 
station", it will now be increasingly 
possible to consider work as a social 
activity. People need no longer be 
fixed to a desk and could work in dif- 
ferent areas of the office. This will 
result in the complete breakdown of 
our current understanding of an office 
as a space where we spend a specified 
number of hours of confinement on a 
desk allocated to us. The office of 
the future will be a recreational space, 
enabled with Wi-Fi and recharge 
power stations for mobile comput- 
ing. This space could be in the for- 
mat of a club, a garden, a building, or 
even, a residential complex. The idea 
of segregating residential activity, 
recreational activity and office activity 
will no more be a requirement. The 
future will link us back to our past—it 
will give us the freedom to work and 
live in symbiosis with nature. 


The author is MD of Morphogenesis, a leading architecture firm 





Return with us now to those days when your email didn't teem with viruses, worms, spam, spam and more spam. With Email Security solutions from Symantec, the 
unwanted email that fills your company's inboxes can be drastically reduced. Combining over 20 spam-flltering technologies with the industry's leading antivirus, 
Symantec Email Security solutions shut out spam, destroy viruses and block undesirable and dangerous content. And with less email clutter, people can be more 
productive, downtime can be reduced and, ultimately, your infrastructure can become more resilient. Miss email the way it used to be? It's time to get It back. 
Tolearn more, visit www.symantec.com/ap-es 
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The 
CEO 
and H 











EO spaces, even if they are 
Straight out of IKEA cata- 
logues, can still say a lot 
about the character of the 
individual occupying it sim- 
ply by their location within the office. At 
Infosys Technologies’ sprawling 
Bangalore campus, for instance, 
Chairman N.R. Narayana Murthy's office 
was, literally, a corner room. On the 
second floor of the first building after 
one entered the company's 80-acre cam- 
pus, it was the architectural equivalent 
of a ship's control room (with Murthy re- 
tiring as Executive Chairman, CEO 
Nandan Nilekani has since moved into 
the room). Murthy had the room fit- 
ted with a Bose music system; often, 
even during meetings, Western classical 
music (the man is partial to it) would 
continue to play softly in the back- 
ground (Business Today doesn't know 
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pace 


The corner rooms of India Inc 
range from the functionally 
mundane to the outrageous. 
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whether the system will move with him 
to an office, his old one, in the Hertiage 
Building on campus or whether Nilekani, 
whose preferences veer towards Simon 
& Garfunkel and classic rock, will indulge 
his ears during work). Since 1994, 
despite changing buildings, the rela- 
tive position of the offices of Murthy 
and Nilekani have remained virtually 
unchanged (an early indicator of 
Nilekani's status as first among equals 
among the other co-founders). 
Brothers Shashi and Ravi Ruia have 
taken this concept of co-working to an 
extreme. At their headquarters in the 
21-storey blue-glass Essar House, they sit 
on the 20th floor which gives them a 
breathtaking, panoramic view of 
Mumbai and, especially Mahalaxmi 
Racecourse below. They share the same 
office, a huge room, with each brother 
sitting at either end, conducting business 


2006 
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1 Murthy: Sound of music 
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in full view of each other. Shashi's sons, 
Prashant and Anshuman have followed 
in their father's and uncle's footsteps, 
and share an office on the 19th floor in 
the same way (with the elder brother sit- 
ting on the right hand side). And the late 
Aditya Vikram Birla's office in the group's 
old headquarters in Industry House, a 
mahogany and leather affair, reeking 
of history and tradition, would often 
find Birla meeting a visiting journalist 
while seated behind his usually clut- 
tered desk while old friends and business 
associates of his remained in the room, 
often discussing other matters! 

And if that sounds collegiate, try 
this: when Narayanan Vaghul was boss 
of ICICI—before it metamorphosed into 
a universal bank—his office in South 
Mumbai's Backbay Reclamation, a hop, 
skip and jump away from Birla's office 
was, well, not like an office at all. He 





Paintings are all the rage these days, with art accounting for 
up to 25 per cent of the cost of a corporate HQ 


didn't have a desk; only a centre table 
and comfortable lounge chairs for his 
guests and himself (usually shod in a 
pair of comfortable Kolhapuris) to sit 
around and hold meetings. Before the 
laidback atmosphere leads you to hasty 
conclusions, remember that Vaghul is 
the man who put ICICI on the searing 
growth path that it is today. Rewind to 
Vaghul's office: there always was a PC un- 
obtrusively tucked away in one corner, its 
screen flickering. And back when he was 
heading GE Capital, CEO Pramod Bhasin 
didn't actually have a corner room; he 
had a corner bay that blended into the 
open-office structure rather well. 
Sometimes, offices also track an in- 
dividual's evolution. In his feisty thir- 
ties, Anil Ambani had a corner-room at 
Maker Chambers IV, the old unified 
headquarters of Reliance, that had cu- 
rious artifacts stuck on to the walls. 
Painted white to blend in with the 
colour of the walls, at first glance these 
somewhat strangely-shaped objects 
were difficult to identify. Only when 
you peered a bit more closely you would 
realise what they were: weapons. 
Ancient daggers, spears, uncommon 


Return with us now to those days when your email didn't teem with viruses, worms, spam, 
unwanted email that fills your company's inboxes can be drastically reduced. 
Symantec Email Security solutions shut out spam, destroy viruses and block undesirable and dangerous con 
productive, downtime can be reduced and, ultimately, 


To learn more, visit www.symantec.com/ap-es 





looking knives 
and other dan- 
gerous-seeming 
tools that could be 
used in hand-to- 
hand combat. We've heard that Ambani 
has now moved to more peaceful sur- 
roundings—his offices in Ballard Estate's 
Reliance Centre and Navi Mumbai's DAKC 
have less dangerous contemporary Indian 
paintings on the walls. 

Paintings are all the rage these days, 
most interior designers who work with 
large corporates swear, with art ac- 
counting for up to 25 per cent of the to- 
tal cost of a corporate HQ. In SPIC's hey- 
days, its CEO A.C. Muthiah may not 
have had contemporary art in his plush 
office at the company's HQ, then a 
Chennai-landmark, but there were a 
couple of pieces of antique art dis- 
played carelessly, indicating his royal 
background. Across town, the CEOs of 
various companies belonging to the 
Murugappa Group operated (and ope- 
rate) out of the historic several cen- 
tury old Dare House, replete with por- 
traits of ancestors, high ceilings and 
antique ceiling fans, and paintings of 


"A.V. Birla: Always game for friends 


spam and more spam. With Email Security solutions from Symantec, the 
Combining over 20 spam-filtering technologies with the industry's leading antivirus, 
tent. And with less email clutter, people can be more 
your infrastructure can become more resilient. Miss email the way it used to be? It's time to get it back. 


Royal surroundings 


CEOs are fortunate because 
they get to choose their 
rooms; for most others, 

organisations have rules 





the Madras of old, but 
their rooms were actu- 
ally quite ordinary (but 
very functional). 

CEOs, in truth, are 
fortunate because they get to choose 
their rooms; for most others, organisa- 
tions have rules. At Hindustan Lever, 
there was a handbook of rules. So, 
when a manager reached a level where 
he was entitled to a room, it came with 
a rider. If he was senior enough, he got 
wall-to-wall carpeting in his room. If 
he wasn't that superior a form of pond 
life, then he got one with a smaller car- 
pet that didn't quite reach up to the 
walls. Then there's the story (perhaps 
apocryphal) about a certain young man- 
ager elevated to the level where he got 
a room but no wall-to-wall carpet. The 
problem was all of the available rooms 
already had wall-to-wall carpeting. How 
did the bright sparks in admin handle 
that? They sent some chaps to roll the 
carpets back on all sides of the square 
room, explaining to the poor manager 
how if he got kicked up a grade or two 
the following year, they'd come back 
and unfold them once again! 





^ symantec. 





btmore 


Smart Offices 


What is a smart office? 

smart office is nothing but an 
Aitstsen system which 

allows you to monitor peo- 
ple, conserve energy and reduce 
recurring expenses,” says Amit 
Gulati, Director, Incubis, an archi- 
tectural firm. A smart office is also a 


space that “thinks” for itself using 
technology as the backbone. 





Technology has moved from being 
restricted to just the upper manage- 
ment floor to being all-pervasive. It's 
not just the multinationals that are 
designing swank offices; their dom- 
estic counterparts (and public sector 
units), too, are spending big bucks to 
take some stress out of modern cor- 
porate life. Standard features such as 
air-conditioning and lighting systems 
are becoming more intelligent; their 
controls are emerging from the dark 
depths of the basement maintenance 
offices; in many offices, a large part of 
this function is controlled from easy- 
to-use grahical user interface (GUI) 
touch pads or remote controls. 


_ 


“Companies today want to have a 
single-screen view of all their utilities 
(such as lighting and air-condition- 
ing)," says Abhimanyu Gupta, Director, 
Actis, an audio visual solutions 


How to Create A i 
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provider. For example, at the audito- 
rium at Indian Oil Corporation's cor- 
porate office in Delhi, the entire air- 
conditioning, lighting and sound sys- 
tem can be controlled by a single 
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Standard features such as air-conditioning and lighting systems are becoming more intelligent; their controls 
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IOC, Delhi 
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Motion detectors switch off lights and turn 


Crestron touchscreen. 

At a superficial level, the kind of dis- 
plays used in smart offices are chang- 
ing; while broadband is now a given in 
most corporate offices, many cam- 
puses are Wi-Fi or Wi-Max enabled. 
Conference rooms, too, have gone 
high-tech—wireless projectors and 
Bluetooth and Wi-Fi enabled touch 
pads (like those manufactured by 
Lutron and Crestron) that allow 
employees to access laptops from any- 
where in the room are now the norm. 
These touch pads also modulate light- 
ing and air-conditioning. 


Automation systems 
The biggest changes are, perhaps, the 
most invisible, and relate to lighting 


are emerging from the dark depths of the basement maintenance offices 


m wale 


and air-conditioning. The pervasive- 
ness of broadband in large offices 
means that intelligent lighting solu- 
tions from the likes of Lutron and 
Clipsal can actually “feel” the changing 
light requirement within an office and 
switch on lights and turn up or down 
their intensity according to need. 
Similarly, motion detectors switch off 
lights and turn down air-conditioning 
when a meeting ends and a confer- 
ence room empties. Some companies, 
such as Lutron, also integrate auto- 
matic shades and rollers that blend 
natural and artificial lighting to 
optimise both the lighting solution 
and power consumption. Then, there 
are biometric access control systems 
as in Philips’ Bangalore campus. 
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Philips, Bangalore 
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Smart Offices 


Design 

Every organisation has its own unique 
work culture that defines the way it 
works. Though office interiors fol- 
low certain guidelines, designing is 
one area where every office really 
gets the opportunity to bring out its 
own culture. 

The main office enablers—com- 
puters and telephones—are going 
mobile; so, there is no imperative for an 
individual to be rooted to one spot. 
Offices today are well connected, Wi-Fi 
enabled, and employees can pretty 


Microsoft, Hyderabad 


much use their laptops from wherever 
they want. Smart offices should know 
how to use this to their advantage. 
The concept of “hot desking” where 
your workstation moves with you, is 
quickly catching the fancy of employ- 
ers. “Investing in fixed workstations 
means higher costs. Since many 
employees are out most of the time, a 
dedicated cubicle occupies extra space 
that goes waste,” says Manit Rastogi, 
Managing Director, Morphogenesis 
Architecture Studio, who designed the 
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Apollo Tyres office in Gurgaon. 

Then, extensive use of glass lets in 
more natural light and ensures greater 
transparency within the organisation 
(both literally and figuratively). There 
is great scope to play around with the 
layout by introducing elements within 
the design that bring out the exclu- 
sivity of the office atmosphere and 
culture. “For example, by building 
enough intersections on an office 
floor, one can ensure greater 
employee interaction. The choice of 
colours also plays an important role,” 


says Incubis' Gulati. 


Waiting areas 

The idea of guests or clients waiting in 
the reception area does not make 
sense anymore. Specially designed 
meeting rooms, as in Nokia's Gurgaon 
office, with varying capacities ensure 
that no visitor is seen wasting time 
at the reception. In fact, certain 
automated systems allow guests to 
dial and directly get in touch with 
the employee they wish to meet. 
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Keeping with the culture 

Buck Devashish, Senior Vice President 
and Managing Director, Sterling 
Commerce India, a subsidiary of AT&T, 
says: “An integrated approach towards 
interiors ensures the employees are tot- 
ally in sync with their office require- 
ments and know exactly how their off- 
ice works.” In the final analysis, an off- 
ice that provides the right ambience 
and enablers to bring out the best in its 
employees is the smartest of them all. 
SHIVANGI MISRA AND RAHUL SACHITANAND 
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Advice 


Bangalore are, from the outside, strikingly similar to the dozens of other 
tech campuses scattered across India’s Silicon Valley. Only, the box-like 
rectangular or square cubicles at these and a handful of other companies are 
being replaced by a more people-friendly hexagonal form that not only gives 
more elbow room to its occupants, but also allows for faster and easier col- 
laboration within project teams. “The knowledge industry, in particular, 
requires teamwork and collaboration on a continuous basis and these cubi- 
cles are designed to facilitate this,” says Buck Devashish, MD of AT&T subsidiary 
Sterling Commerce India, who has done extensive research on the art of build- 
ing the perfect office cubicle. Devashish 
KPN and his core team toured 15-20 cam- 
puses trying to zero in on how to set 
up the ideal cubicle design. “The 
rectangle is definitely out as a form 
of cubicle design since it doesn't 
allow employees to interact or 
just chat easily,” he says. 
Instead, Sterling Commerce 
decided to bite the design bullet 
and make some radical changes 
in its new office. The modified 
hexagonal cubicles give each em- 
ployee a private work space; but 
cubicle walls are exactly 4 feet 3 
inches high, so that occupants can 
stand up and have a clear view of the entire office. 
Devashish points out that each workstation is fitted 
with two network points and enough space for two 
laptops to be hooked up to enable impromptu brain- 
storming sessions. Hexagonal or 120-degree cubicles 
also provide more space; Sterling Commerce, for 
example, gives each employee nearly 60 sq. ft of 
space, compared to 30-40 sq. ft normally. 
Even more radically, there are companies like 
IT consulting firm Thoughtworks which have done 
away with cubicles altogether. Thoughtworkers, as 
staffers are called, use long dining tables as worksta- 
tions. And other tech companies like Cisco, Hewlett- 
Packard (HP) and IBM have leveraged technology and 
broadband connectivity to allow employees to log in 
and work from anywhere they please. This will allow HP to 
save as much as $230 million (Rs 1,081 crore) worldwide 
annually in occupancy-related expenses by 2007. 


IÈ offices of Sterling Commerce and the Philips Innovation Campus in 















Ideal Shape 


CUBICLES 
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The modified 120-degree workstation, And though it is still premature to write an obituary on the 
with its 4'3" partition height, offers pri- office building, there can be little doubt that its design and utility will alter 
vacy yet enables easy interaction and vis- dramatically in the years to come. 


ibility for Sterling Commerce employees RAHUL SACHITANAND 
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It’s the latest rage in office-dom. India Inc. is 
going all out to prove its eco-friendly credentials. 
A random look at how this effort is paying off. 





t. PRABHAKAR RAO 


SOHRABJI GODREJ GREEN BUSINESS CENTRE 
Hyderabad 


Key features: It is among the greenest buildings in the world and is the 
first building outside the US to get the Platinum rating. All rain and waste 
water is harvested and reused for irrigating its landscaped gardens, and 
over 60 per cent of materials used is either recycled or recyclable. 

E. KUMAR SHARMA 
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HOW 
RATINGS ARE 
OBTAINED 

LEED RATING POINTS 
Platinum 52 TO 69 
Gold....... 39 TO 51 
Silver 33 TO 38 


Certified.............26 TO 32 


Buildings score points on 
the basis of their record in 
site development, water and 
energy efficiency, material 
selection, indoor 
environment quality and 
innovations in design. The 
rating was designed by the 
US Green Business Council. 












Rating: Platinum 
Built-up area: 18,500 sq. ft 
Campus: 5 acres 

Floors: Ground+1 

Built in: 2004 
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3i Key features: The building is 


the headquarters of ITC's Hotels 


Division, Its terrace is insulated 
- with high albedo roof paint, thus, 


reducing the "heat island 
effect"—jargon for urban areas 
that are typically warmer than 
the surrounding non-urban areas. 
Double glazed windows provide 
natural light, minimising the need 
for artificial lighting. A sewage 
treatment plant and a storm 
water management system results 
in zero water discharge into the 
municipal drains and leads to a 40 


—per cent reduction in use of 


potable water. 
PALLAVI SRIVASTAVA 


b Rating: Platinum 

» Built-up area: 180,000 sq. ft 

» Campus: 2 acres 

» Floors: Ground+3+2 basements 
» Built in: 2005 
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GRUNDFOS PUMPS INDIA 
Chennai 


Key features: Double skin brick 
walls (with 25 mm air cavity) and 
double glazed glass minimise 
heat ingress into building, which 
is the headquarters of this pump 
maker. More than 60 per cent 
of materials used is recyclable. 
Incidentally, it is also a zero dis- 
charge building and recycles 100 
per cent of its waste water. High 
tech sensors monitor and main- 
tain fresh air in all occupied 
areas. Daylight provides 95 per 
cent of lighting requirements for 
building. 

NITYA VARADARAJAN 


» Rating: Gold 

» Built-up area: 28,000 sq. ft 
» Campus: 7 acres 

» Floors: Ground+1 

» Built in: 2005 
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WIPRO TECHNOLOGIES 
Gurgaon 


Key features: Wipro's first develop- 
ment centre in north India has a 
unique haveli design. Its open-to-sky 
landscaped courtyard keeps the build- 
ing cool during summer and is the 
central source of natural light through 
the year. The building uses eco- 
friendly fly ash bricks, and double 
glass walls which optimise thermal 
insulation. Wipro's smallest office is 
also its greenest and Uses wood from 
discarded rail benches for door frames, 
scrap metal for railings and tile waste 
for floorings. 

PALLAVI SRIVASTAVA 


» Rating: Platinum 

» Built-up area: 180,000 sq. ft 

» Campus: 1.2 acres 

» Floors: Ground+6+2 basements 





= _ » Built in: 2006 
TECHNOPOLIS NEG MICON 
Kolkata Chennai 
Key features: Marketed as “lifestyle IT Key features: The headquarters of this wind power Rating: Gold 
infrastructure”, its intelligent integrated generating company optimises the use of natural : 
building management system treats the light, while its insulated walls, heat-reflective tiles — Built-up area: 25,000 sq. ft 
air inside according to norms set by the and double glazed windows result in substantial » Campus: 5.5 acres 
American Society of Heating, savings in energy consumption. The company uses  , Floors: Grounds 1 
Refrigerating and Air-Conditioning only Green Seal-approved non-toxic house keeping —< 
Engineers (ASHRAE). Its design orienta- materials. Used batteries are sent back to the manu-  ' Built in: 2003 
tion minimises the heat load and max- facturers for recycling and employees are encour- 
imises natural light in work places, thus, aged to use car pool services to minimise pollution. 
optimising energy consumption. The NITYA VARADARAJAN 


building also has an intelligent waste 
and water management system. 
RITWIK MUKHERJEE 


Rating: Gold (applied for) 
Built-up area: 675,000 sq. ft 
Campus: 2 acres 

Floors: 14 

Built in: 2006 
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ouldn't life be nicer if smart electrical products were 
available to ensure more comfort, more convenience 
and more safety? At Legrand, we think so. That's why 
we make a range of intelligent electrical solutions designed to make 





your life nicer. 

The global presence across 160 countries, our philosophy of 
Listen, Design, Make and Support and a R&D strength of over 1800 
people enables us to provide complete electrical solutions and have 
global leadership in wiring accessories. 

Featured below are some of our intelligent products. To learn 
about the other smart products visit us at www.legrand.co.in or 
email us at ideasthat.click@legrand.co.in 


Gas detector 

With most offices having a functional pantry service, the smart 
product protects your office from gas leak accidents with the smart 
gas-leak detector system. 


Clockcon switch 

At home or in the office, this smart product allows for the pre- 
setting of lights so they switch off automatically. In this way, one can 
save electricity and there is no fear in switching off the lights. 


Infra-red switch 

Automatically detecting movement to 
switch lights on & off, this smart product 
offers comfort and energy savings. 


Programmable time 
switch 
Walk into the office in the mornings with the airconditioning set at 





just the right temperature and lights at the right ambience level. The 
programmable time switch is smart product perfectly suited for your 


offices. 


Emergency light 
Comes on when the other lights go off. What is even smarter is the 
fact that this smart product can be unplugged and used as a torch. 


In One By Legrand 
(IOBL) 

Wake up to a world where 
imagination becomes reality. The 
automation solution - IOBL, can 
control devices like the TV and 





airconditioning, can control curtains/ — . 
Lian: 
blinds, set different levels of lighting, 


Intelligent 2- Gang 
and so much more. Set the mood On/Off Switch 
for conferences, an audio-visual presentation, or for watching a 


soccer match together with office colleagues! 


MCB - Miniature Circuit Breakers 
With protection against over loads and short circuits, this smart 
product keeps your electrical appliances safe. 


RCD-Residual Current Breaker 
With protection against electrocution, this smart product keeps you 
and your family safe. 


Key code switch 

With access control to ensure entry for 
authorised persons only, this smart 
product enhances the security of your 





office or server rooms. 


Voltage Surge Protector 
With protection against micro voltage surges, this smart product 
keeps the computer, fax, printer & your other tech gadgets safe. 


B/W & Colour Digital Video Door Entry 
System 
All high-security offices want these door phones. What is smart is the 
fact that it comes with a vandal proof street panel, and has an LED 
display that can be read even in dark corridors. 

D legrand’ 


— AS THAT CLICK 





DECCAN PARK/ Hyderabad 
Respecting local sensibilities 
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WIPRO OFFICE / Gurgaon 
Influenced by the havelis of yore 
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materials more efficiently than regular ones, thereby, reducing operating 

costs and having minimal or no impact on the health of its surrounding 
eco-system and the human beings who use it. Three issues must be kept in mind 
while designing a green building: 


n green building can be defined as one that utilises water, energy and 


DESIGN 

The building must be designed using renewable resources wherever possible and 
must be in aesthetic harmony with its surroundings. A standard feature in all 
green buildings is their daylight management system; this essentially means util- 


RAIKUMAR 


| 
{ 
i 
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ising sunlight to the maximum extent possible, both to provide natural light dur- DID YOU KNOW? 

ing the day (thus, reducing the dependence on electricity to power the light- 

ing system), and to generate captive power using photovoltaic cells located at » Buildings use 40 per cent of the world's 
a place which catches the maximum sunlight (usually the roof). But increased total m 25 per cent of harvested 
sunlight also results in greater heat, which, in turn, exerts greater pressure on wood and 16 per cent of clean water 
the air-conditioning system. The remedy: heat reflective tiles and glazed glass > People spend 90 per cent of their 
sheets on the exterior of the building (this issue is dealt with more extensively time indoors 

later). The design must also incorporate rain water harvesting and include sys- » Air quality inside buildings is 2-5 times 


tems to treat waste water and utilise it for gardening and other such purposes. worse than that outside 


Source: http://www.greenbusinesscentre.com 


THE GREEN RATIONALE FOR BUILDING OWNERS FOR BUILDING USERS 


Uae Ø 30-40 per cent reduction in 6-26 per cent improvement 
financial case in favour Operating costs in performance by occupants 


g "une te 30 per cent reduction in 15 per cent drop in 


25-30 per cent power and water usage absenteeism 
higher initial cost 


THE GREEN BIBLE 


The following strategies can help increase 
the green quotient of buildings: 


Having roofs, walls and windows that are thermally 


efficient, thus, reducing the heat within the building EFFICIENCY OF ITEMS USED 
» Aligning the axis of the building with natural wind The next step is to ensure that the items you've 
patterns, thus, enhancing natural cooling installed in your office are energy-efficient. In order to 
» Supplementing the mechanical heating, ventilation iis iu energy, [i ciiin n á est lin i - 
and air-conditioning systems with efficient daylight ing lighting systems. These systems, though are low on 
management system consumption, give the same amount of light in terms 


Å » of luminosity as regular light sources. 
Installing a sophisticated water management and Sick buildi d i | 
recycling system ick building syndrome (SBS) is a very common 


concept in air-conditioned environs. Shorn of jargon, 
this means the constant circulation of stale air within 


Adopting landscaping designs that do not need 


Hon a building can lead to headaches, dizziness and nausea, 
» Adopting a strategy of pro-actively replenishing reducing the efficiency levels and, hence, productivity 

groundwater resources; and of employees. The solution: pump in fresh air from the 
» Using locally available materials that are in harmony atmosphere into the air-conditioning system. 

with the local eco-system We've all seen how extensively glass is being used 


. . in offices across the world. Glass however, is a good 
/ NEG MICON / Chennai conductor of heat and allows the outside heat to affect 
| Inspired by the philosophy of the windmill the temperature inside. This puts extra pressure on the 
air conditioners, resulting in greater consumption of 
electricity. Choosing the glass with the right glazing 
becomes very important. 
Also, efforts must be made to choose the most 
energy efficient office equipment, including air- 
conditioning systems, vending machines, etc. 


AUTOMATION 
Installing the right equipment is, really, just half the job. 
What an energy-efficient office really needs is a central 
automation system that monitors employee move- 
ment and switches on and switches off lights and air 
conditioners, accordingly. Companies like Crestron, 
Lutron and Somfy make such automation systems; 
there are, in fact, systems available that track employee 
presence on the basis of their swipe cards and supply 
or cut off power to designated zones accordingly. 
Common indoor plants like money plant, 
bamboo palm and ferns also help in keeping offices 
green, both visually as well as by keeping ambient 
air supply clean. 
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SHIVANGI MISRA 





FOR THE ENVIRONMENT 
demand on locz structure Efficient use of resources; 

| |poweneto) reduced greenhouse emissions 
increased local econ: | Low site impact 


Source: http://www.greenbusinesscentre.com 
and Green Buildings BC 
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The Invisible Enablers 





You don't see them, but they're there, m 
silently and invisibly to make your day at work 


a little more pleasant. sHIVANGI MISRA 


ow often do you get up from your terminal to 
draw those blinds? How many times have you 
wondered whom to call to turn down the air- 
conditioning? While in a conference, do you feel 
embarrassed at having to get up yourself to pull 
down the blinds before setting up the presentation? We've all 
experienced some discomfort on these counts every once in a 
while. Now, technology is at hand to make life slightly easier. 
For any organisation, it's often these little things that make the 
difference between producing good output and great output. 
That's because they eliminate needless distractions and enable 
you to focus on your work. 





MOTOR IOMATED BLINDS 

When the concept of blinds first came to India, it became a 
rage. Today, of course, one can change the direction or po- 
sition of these blinds at the touch of a remote. This can be 
done either by a centrally-controlled automation system that 
works on a processor or by installing motorised blinds with a 
remote control. Some systems can also be programmed to 
open or close everyday at a particular time or change position 
according to the direction of the sun rays. This ensures opti- 
mum use of sunlight, artificial lighting and air-conditioning. 
Light and heat sensors read the ambient light and temperature 
conditions in a room and open or close the blinds accordingly. 
"Lutron essentially works with a low voltage dimmer 
whereby voltage is directly regulated through a mini-com- 
puter," says R.K. Gupta, Managing Director, MRS 
Corporation, a firm that deals in Lutron and 
Crestron products in Delhi. Both companies, 

along with others like Somfy, Linksys and 
Zeos, among others, deal in mechanical 
and customisation products for offices 

and homes. 


»SED/AU 
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You can tilt the blinds inwards or 
outwards depending upon how much 
sunlight you want 


Specially programmed sensors can control air condi- 


tioning and lighting systems depending on the level 
of ambient light and temperature in a given space 
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AUTOMATED LIGHTING 

Fluorescent lighting is such a pain when it reflects off computer 
screens. Automated lighting systems give you the power to 
control the intensity of light around you so you can dim it, or 
turn it up, with a remote control. Every zone or cubicle in an 
office can have a separate remote for individual customisation. 
Lutron has some great products in this space. 


INTEGRATED SOLUTIONS 

There is no limit to the extent to which systems can be inte- 
grated. Not only can you have air-conditioning tuned to your 
temperature requirements, you can have a common touch 
screen for controlling audio-visual equipment like projectors, 
DVD players, security equipment and lighting solutions. 
Several rooms, or even entire office buildings and complexes, 
can, thus, be centrally controlled wirelessly. Conference rooms, 
similarly, can again be connected so as to facilitate video-con- 
ferencing. The simplest way of connecting all devices in an 
office is to hook them on to a local area network (LAN). In fact, 
several buildings and office spaces can be linked together via 
the internet and controlled from a central control room 
based in any city. The only company that provides this facility 
at the moment is Crestron. 


HOW IT IS DONE 
If you want to install these, or other such, systems in your 
office, consult your architect and ask him to fix up a meeting 
with companies like Lutron, Crestron, Linksys, Legrand, etc— 
which provide such systems and services—to estimate the scale 
of automation required. Generally, this should be done before 
or during the construction stage itself so that design issues are 
incorporated into the structure of the building. Once a survey 
has been conducted, the automation/networking begins. 
There is a huge range of networking products that one can 
choose from depending upon individual office requirements. 
So the next time you want a taste of luxury at work, look for 
automated office solutions that not only make office more com- 
fortable but, after a one-time investment, also keep those elec- 
tricity bills in check. “There are a few things that need to be 
kept in mind for the kind of products we provide to our cus- 
tomers. Since we are into motorisation, we need to ensure the 
size of our motors is small enough to be able to incorporate 
and go well with the original architect's design. Secondly, 
since these motors are essentially add-ons, they must 
not clash with the colour scheme of the rest of the office 
environment. We therefore, manufacture trans- 
parent motors so that they be invisible, lit- 
erally,” says Emmanuel Cantegrel, General 

Manager, South Asia, Somfy. 
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Safety 


A GUIDE TO 


Office Security 


There are many more layers to office security than is 
immediately apparent. Here, we demystify the process 
for you. SHIVANGI MISRA 





external or internal interference. Before we set out to install various high-tech 
office surveillance systems, we need to understand what we need to secure. 
Following are various aspects of security: 


T he primary purpose of “security” is to shield an organisation from unwanted 


Installing several high tech gadgets does not necessarily ensure the security of your 
office. An integrated system of security, whereby all devices are controlled cen- 
trally, is the most effective and intelligent way to a safe office. This essentially 
means that every office must understand its unique security needs and plan according 
to its own unique requirements. For example, the security parameters of a nuclear plant 


SAPTARSHI BISWAS 


It is advisable to follow a horses for courses policy when installing these elaborate 
and expensive systems in your office. 
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Smart card technology, 
though 10 years old, is 
still used to ensure data 
security. 


are entirely different from that of a multinational. How much security an office 
needs, what gadgets meet its needs best and how much it should spend on 
them depend on a number of factors. It is best to seek the guidance of security spe- 
cialists on this matter. Companies like Premier Shield and GDX Security, among oth- 
ers, provide this service. 


ELECTRONIC DEVICES 


Passive Infrared Detectors: These are passive systems that detect “occupancy” 
by tracking the heat emitted by the human body within their “field of view”. 
Brands like Rokonet and Satel are available in the market; but if you want really 
top-end stuff, go in for Visonic. 

Laser beam motion detectors: These are useful in places where the ceiling is at 
least 7 metres high. Hence, they are used mostly in movie halls and auditoria. 
Glass break detectors: Sensors are fitted to indirect entry points like glass 
windows and work by being able to detect vibrations. Any attempt at unautho- 
rised entry immediately sets off a signal and raises the alarm. Brands like Visonic 
and Satel are popular in this space. 

Biometric authentication: This is a technology that uses unique human physi- 
cal characteristics like fingerprints and eye retinas and irises for authentication and 
access control and is popular in banks and server rooms. Brands like Sagem and HID 
are popular in this space. 

Closed circuit television: CCTVs, as they are popularly called, come in a wide 
range. These are essentially cameras placed at strategic areas to monitor the office 
building from a centrally controlled security room. 

Smart cards: The technology, though 10 years old, is still hugely popular. 
Smart cards ensure complete data security and enable seamless data access. 
Everything from office driveways, to vending machines to attendance and 
authentication can be accessed with one card. Smart cards can be used with a 


It is best to seek the guidance of security specialists on how much security an office needs, what 
gadgets meet its needs best and how much it should spend on them. 





smart-card reader attachment to a personal computer to authenticate users. Web 
browsers can also use smart card technology to supplement Secure Sockets 
Layer (SSL) for improved security of internet transactions. There are add-ons to 
a smart card to prevent "gate-tailing" where more than one person can enter 
once the card is flashed in front of the reader. Devices like drop arm barriers, flap 
barriers and turnstiles help overcome this problem. Brands like Sagem and 
HID are popular in this space. 


CRISIS MANAGEMENT 


There are certain standard office security practices that every organisation must 
adhere to for general safety of data, equipment and personnel. Fire detectors and 
alarms are a must to safeguard assets and human resources. Sprinklers, fire 
extinguishers and a safe fire exit are facilities that every office space must have. 
Brands like Honeywell and GST are popular in this space but once again, it is 
advisable to follow a horses for courses policy when installing these elaborate and 
expensive systems in your office. 
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Test Drive 


[Test Drive:Chairs | 


Applying some seat-of-the-pants logic Shivangi Misra 
tests out some of the best exec chairs in the market. 


By far, the most famous executive chair in the world. The 
Aeron was the first chair to follow the principles of 
ergonomics in a big way. This chair not only looks good, it also 
has features like the unique mesh (Pellicle) design in place of 
the usual foam or cloth cover. The Pellicle's weave stretches in 
two directions for load bearing support and form-fitting. 
The chair takes the body's form and springs back to its origi- 
nal shape the moment you get up. The clincher: it's probably 
the only chair in the world to be prescribed by doctors as a 
treatment for back problems. 

PRICE: Rs 6 
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The Zody comes close to being the per- 
fect executive chair. It allows for asym- 
metrical lumbar adjustment (a lever al- 
lows you to add/reduce pressure on either 
side of your back), has 4-D arms (that 
can be moved in four directions according 
to your posture) and its optional gel 
foam seat keeps sweat away. It's also 
Greenguard-certified. That means it has 
50 per cent recycled content. Perfect for 
the executive who values both his own 
and his environments health. 

PRICE: R 


The Eames is celebrating its 50th anniversary this year. 
The special edition chair launched to commemorate 
the event comes with a medallion fixed at the bottom. 
The chair has 6-inch-thick urethane foam cushions 
and rich leather upholstery. The contours of the seat, 
the high back and the swivel mechanism are ex- 
tremely comfortable. Cushions are individually up- 
holstered and replaceable; the back cushions are in- 
terchangeable; and the shock mounts are made of 
flexible natural rubber. 

PRICE: 


Herman Miller Eames 






- || a 
Designed on the principles of erg- 
onomics, the X99 is a cheaper alternative 
to the Aeron. Unlike the latter, how- 
ever, it has polyester foam on the seat in- 
stead of Pellicle mesh. An optional ver- 
sion with three-position adjustable seat 
depth is also available. These chairs can 
be customised with leather upholstery for 
that plush look. 

PRICE: | 
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Advice | 





Dr Krishna Raman 


Chest Specialist / Yoga Guru 


THE IDEAL EXECUTIVE 


CHAIRS 


o chair is truly ergonomic, though some are bet- 

ter than others,” says Dr Krishna Raman, Chennai- 

based chest specialist, yoga guru, author of A 
Matter of Health: Integration of Yoga and Western 
Medicine for Prevention and Cure, and one of India's 
foremost experts on chairs and backs. Chairs with 
straight backs are best, as they ensure that your spinal 
cord is straight. The back of the chair should only be as 
high as your shoulder blades, he says. 





When seated your feet should remain flat on the floor. 
Adjust the height of the chair so that your feet touch 
the ground comfortably. In case of non-adjustable 
chairs, use a convenient foot stool to rest your feet 
on. The design of the chair should facilitate your body 
being bent at right angles at the hips and at the knees. 
Crossing your leg near the ankles is also all right, 
Dr Raman adds. 

If one wants to lean back and relax, it is advisable to 
place a small cushion to provide support to the base of 
the spine. (Sinking cushions tend to spoil posture.) Dr 
Raman, however, says it is better to get a contour 
chair if you are given to regularly leaning back on 
your chair. Its slightly concave curvature allows you to 
lean back without putting any pressure on your spine. 
Some chairs have convex curvatures at the neck (just 
above where the shoulder blades rest); this is a strict no- 
no as it forces you to bend your neck forward and 
down, thus, putting pressure on your spine. 


Chairs should generally have 18" tall backrests; the 
seating platform should be about 17" above the floor; 
and the cushioning should not be more than 4" thick (for 
the seat as well as the back rest). Wide-bodied chairs that 
allow you to sit cross legged on them are also very 
comfortable and useful—but are not easily available. 

"The back is like a spring; stretching it at incorrect 
angles or excessive crouching and bunching can destroy 
it," says Dr Raman. His advice: keep your height and 
build in mind when choosing a chair. 


A5 TOLD TO NITYA VARADARAJAN 1. Chairs should generally have backrests that are 18” tall 
2. Chairs with a straight back are best 
3. The cushioning should not be more than 4" thick 
4. The seating platform should be about 17"' above the floor 
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Listings 


Bang & Olufsen Beocom2 
price: Rs 55,000 

This eye-catching phone has an 
in-built remote control for B&O 
products. It has an aluminium body, Æsa 
a specially composed ring tone GR 

and a standby time of 15 hours. 


Sharp ARM 700U 

price: Rs 7,75,000-plus depending on configuration 
Publicity brochures call it a high speed A3 size laser 
printer, scanner and copier, with network, hard disk and 
Sharpdesk document management software. It has 
speeds of 70 PPM/70 CPM and offers duplex networking, 
large document storage capacity and data security. 









Panasonic KXTC-1085 
price: Rs 3,500 

This Panasonic cordless phone offers 
intercom, 2-way paging, 

20 station speed dialing, 2 line 
operation, three-way conference 
facilities and has dual keypads. 


BANG & OLUFSEN 


Panasonic KX FP34 
price: Rs 15,000 
This fax machine can be 
connected to PCs running 
Microsoft Windows 98, 2000, 
or XP to work as an advanced 
multi-function system such as 
a PC printer, PC scanner or PC fax 
It answers all your calls, records 
messages and receives faxes 
while you are away. The digital 
system makes operation virtually 
silent and instantaneous. 

















GE 21095 
price: Rs 4,990 
This DSS digital technology-based 
cordless phone has a transmission 
band of 2.4 GHz. It has single line 
operation and features like caller ID, 
call waiting, answering system, 
handset locator, intercom, and 
LCD display. It also has digital 
answering machine and up to 15 
minutes of recording capacity. 


Data Safe 15441 

price: Rs 11,500 

This shredder shreds waste paper, CDs 
and plastic cards. Its entry width is 240 
HP U 3055 mm, shred size 4mm X 41mm and 
price: RS 20,999 it can shred 15 sheets at a time. 

This laser jet printer prints up to 

19 ppm Letter and 18 ppm A4 
black. It can enlarge/reduce 25 
per cent to 400 per cent. 






This is a non-exhaustive list. BT More 
is not claiming that items featured 
here are the best in their class 
Information courtesy: Superstore, 
Parliament Street, New Dethi; Bang 
and Olufsen, Chanakyapuri, New 
Delhi; and Sharp India. COMPILED BY 
KAPIL BAJAJ & PALLAVI SRIVASTAVA 


Office Furniture 





RICE: Rs 21,649 


he Petals range of sofas are ergonom- 
cally designed to keep you healthy, 
nd has level adjusters which can be 


ised to counter uneven flooring. 





PRICE: Rs 1,38,000 
These French desks are available at 
( Evoluzione's Chennai and Delhi outlets 


RICE: Rs 48,404 

his conference table has provisions for 
nounting switches. The sockets on the 
orizontal wire carriers provide easy 
onnectivity. 


PRICE: Rs 52,000 
p. 


It's made from MDF board. The chair is not 


included in the price and costs Rs 9,500. 





PRICE: Rs 49,702.5 

This elegant executive table is aimed at the new 
generation ot YOUNG business leaders 

RICE: 19,080 PRICE: Rs 28,880 

you want space and looks, then this This chunky, high back, recliner chair 

» It (chair not included in price) has wooden arms and base with glass 
balls beneath arms. Å 





PRICE: Rs 2,26,050 


The ultimate style statement in 
your reception area, they will fit q 
in equally well in your house 
Available at Evoluzione 








btmore 


Listings 





Expensive 





Delhi and NCR 


EROS Corporate Tower 
Nehru Place 


RENTAL PER MONTH: RS 225 per sq. ft 


IFCI 
Nehru Place 
RENTAL PER MONTH: Rs 200 per sq. ft 


Southern Park 
Saket District Centre 
RENTAL PER MONTH: Rs 140 per sq. ft 


Rectangle One 
Saket 


RENTAL PER MONTH: Rs 140 per sq. ft 


|, EROS Corporate Tower / Delhi 











Mumbai 


Ceejay House 
Dr Annie Besant Road, Worli 
RENTAL PER MONTH: Rs 330 per sq. ft 


Platina 
Bandra Kurla Complex 


RENTAL PER MONTH: Rs 300 per sq. ft 


Hoechst House 
Nariman Point 


RENTAL PER MONTH: Rs 300 per sq. ft 


Maker Tower 
Cuffe Parade 


RENTAL PER MONTH: Rs 300 per sq. ft 


This is a non-exhaustive list. BT More is not claiming 
that properties featured here are the best in their 
class. Readers should conduct their own research 
before renting space in any of these properties 
Information courtesy: Colliers International 
COMPILED BY SHALEEN AGRAWAL 


J Maker Tower/ Mumbai 


Shankarnarayana 
















to mie m ` € 





Bangalore 

Nitesh Times Square 
MG Road 

RENTAL PER MONTH: Rs 85 per sq. ft 


Shankarnarayana 
MG Road 


RENTAL PER MONTH: Rs 80 per sq. ft 


UB Cit 
Vittal Mallya Road 


RENTAL PER MONTH: Rs 75 per sq. ft 


Shankarnarayana 
MG Road 


RENTAL PER MONTH: Rs 80 per sq. ft 


JL Hoescht House/ Mumbai 












Hyderabad 


DLF Cybercity 
Gachibowli, Cyberabad 
RENTAL PER MONTH: Rs 50 per sq. ft 


Kolkata 


Technopolis 
Sector 5, Salt Lake 
RENTAL PER MONTH: Rs 63 per sq. ft 


Chennai 


TVH Belicia Towers 
MRC Nagar 
RENTAL PER MONTH: Rs 65 per sq. ft 







T Technopolis/ Kolkata 
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Tou think your face is a turn on? TCT SUUS GILL) CUE CAINE LU LLLI 





PURE & MATTE 


ANTI-REGREASING 
MoisTURISING GEL 


Oily nose? Shiny forehead? Skin that looks greasy? Fight back! 


Pure & Matte, moisturising gel with anti-sebum complex. 








PURE & 
MATTE 


ANTI-REGREASING 
M 








Instantly mattifiéd skin. 





Long-lasting shine control. 
Skin looks clear and healthy alt day long. 


Long-lasting hydration, pon-greasy, non-sticky texture. 
Apply every day, all over the face, morning and/or evening. 
Used after shaving, it soothes razor burn. 


For our expert advice 
on men's skincare 
visit www.lorealmen.com 


/ " at 

L'Oréal Paris Men Expert is available at select stores across India. lO | t = d 
PARIS 

To locate the store nearest to you, or for any advice, call on the toll free number 1800 22 5646 r 


or e-mail at advisor@lorealindia.com 


